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Internship of M.Ed. III Semester

Particulars

At least 15 lessons are to be taught from B.Ed. Course (Any
Paper).

Test Paper from the content taught to the class and marks
scored by students

Anyone curricular activity

Marks

Training to prepare lesson plans along with its evaluation (Best 5)

Organization of Co-curricular activities

Record and Presentation of Internship work
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Emall : Info@moderncsliege.org  Website - wwanw.moderncoliege.org

To aie:

The Principal,

bumggﬂdm

Subject: Request for 20 Day Internship in Teacher Education Institute

Dear Sie/Madam,

Modern College of Professional Studies is 2 reputed private Institution affiliated with CCS University Meerut. At
MCPS, we strive o create an engaging, supportive, and inciusive learning envivonment where students are
encouraged to explore their passions, chalienge themselves, and grow as individuals. Our mission isto empower
cur students with the knowledge and skills they need to achieve their academtic and career goals.

A5 mandated oy NCTE inreguiztion 2014, the PC Studenrs of 8.Ed.{Session 2022-24) have tounderge 2 20 Dray
Internship in aTeacher Education {Govt /Private] Institution. it will provide students with an excellent
opparhinily o gain practical experisnce and ohserve the day-io-day operations of an Institution. We would be
grateful if you couid provide us with any guidelines or expeciations you have for students participating in
Internship. Additionally, if any specific days or times would be preferable for our students o visit certain
classrooms or meet with teachers, piease fet us know, and we will do gur bast tn accommadate your reguesis,

Thank yeu for considering our request. We believe this Internship experience wili be 2 vaiuable experience for
our students, and we look forward to the opportunity for them to cbserve and learn from the teachers at your
Inshitute,

The Internship will start from - onwards, || Se bt 2023 <o D“"H" 0 C—"”O BCT

Upon completion of the Internship, the Institution would be required to provide a rertificate for the stipulated
Interaship period. in case of any further gueries, please feel fres to contact

Dr. Reatt Chauhan

Internship Coordinator

Email: reeti.chauhan80@gmailcom
Contact No. 9718007800
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About the college

Name of the college — Shri Saraswati Vidyalaya College (S.S.V. College), Hapur
Address of the college - DELHI ROAD, Hapur Rd, Rafiq Nagar, Hapur, Uttar
Pradesh,

245101
Affiliated Body — Ch. Charan Singh University, Meerut
Year of establishment — 1951

Brief Introduction:

In 1951 SSV College Hapur was established by the Siksha Prashar Samiti, Hapur with
the inspiration of late Babu Laxmi Narayan and his team Siksha Prashar Samiti, Hapur.
SSV College situated at Nation Highway No. 24 and a leading educational institute in
between Ghaziabad and Moradabad (Approx. 140 KM) on NH-24. SSV College was
affiliated with Agra University from 1951 to 1965 and thereafter affiliated with Ch.
Charan Singh University, meerut. It’s a leading and reputed educational institution in

Ch. Charan Singh University, Meerut. \Q&

PRINCIPAL

& .5 .5 Modern College of Professional Studies
Mission/vision of the college: 431, Anand Indl. Area,
Mohan Nagar, Ghaziabad

Shri Saraswati Vidyalaya College (S.S.V. College), Hapur was founded by Babu
Laxmi Narayan Ji, who was a famous social activist and a freedom fighter of the region.
Babu Laxmi Narayan Ji strove to put into practice the ideals of the freedom movement
by aiming to uplift the younger generation of the region he belonged to. His vision led
to the establishment of S.S.V. College Hapur in 1951. He believed that by setting up




this institution, students of all the sections of society would be able to undertake hiigher
studies and be able to contribute to the nation building process.

Inspired by the Gandhian ideals Babu Laxmi Narayan ji made sure that this instit ution
would cater to the needs of the aspiring students belonging to the hinterland of Hapur
city, who were predominantly from rural background and under privileged sections of
society.

Babu ji’s vision which culminated as the collective vision of the college was to nuarture
talent among the local students through the process of higher education and create
leaders in all the spheres of life beginning from Humanities, Commerce, Science and
Politics. The college’s vision is thus about creation of leadership qualities among its
students so that they actively participate in the process of nation-building once they
leave college and join their individual professions.

The college was established with the Mission of imparting higher education to the
people of Hapur. The Aim of Siksha Prashar Samiti was to full the spiritual, intellectual
and physical needs of the people and also to awaken them as citizens of free India. Like
his team members he thought that the temple of learning can create an intellectual
atmosphere in the society and help the people preserve the values of Indian culture,
Indian civilization and the Vedas. Since then the Aim of the college teachers is to add

other shining starts to the national welkin.

PRINCIPAL
Modern College of Professional Studies
431, Anand Indl. Area,
Mohan Nagar, Ghaziabad




About the Management: Details about college management committee members
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Faculty list:

o B 18,8,V COLLEGE HAPUR peLtiroa b HAPUR
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Objectives of the internship

To develop familiarity with the teacher education colleges to understand routine an
practices occurs in the educational institutions.

To develop high levels of teaching competence through guided teaching experience.

To design instruction and assessment to promote student learning.

To create and implement effective lesson plans to meet the individual needs of diverse
learners.

To develop competence in creating and using instructional materials and techniques.

To utilize technology for instruction and communication.

To create an effective classroom management plan.

To create a positive, productive classroom environment.

To engage in self-evaluation and professional goal setting.
To fulfill professional roles and responsibilities.

PRINCIPAL
Modern College of Professional Studies
431, Anand Indl. Area,
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Description of Lesson Taught

Date: 11" September 2023

1. Activities done by the trainee teacher educator
a. Teaching:

Class No. of Period Topic
students
present
B.Ed 21 3 Government Programmes for Education
(2™ year) and Development of Literacy

b. Activities and Events:

1. conduct an ice-braker activity where teacher introduce them to learners and vice- versz
2. conduct “question of the day” exercise where student list the names of various
government programmes and schemes for development of literacy.

Any other Experience gained and lessons learnt by trainee teacher educator
1. stimulus variation act as an effective source while delivering content in classroom

Observation of Trainee teacher educator
1. Strength of event
a. face-to-face teaching include student participation, meaningful learning and social
learning
b. Technology integration in content- delivery make learning interesting.

2. Weakness of event
a. time- management needs to be done effectively

Other activities if done:

PRINCIPAL
Modern College of Professional Studies
431, Anand Indi. Area,
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1 DAY

Date: 11" September 2023

Class & Section: B.Ed (2 year) Subject: Work Education, Gandhiji ’s
Period: 3¢ Nai Talim & Community
Engagement

Topic: Government Programmes for Education and Development of Literacy

Teaching Points:
(1). Introduce the names of major government programmes for Education and

Development of literacy.
(2). Explanation of Operation Blackboard program.

Teaching Objectives:

After completion of this class pupil- teacher will be able to-

1.List the names of major government programmes for Education and Development of
literacy.

2.Understand the purpose of Operation blackboard & measures taken to
improve it’s implementation.

3. State the aim of operation blackboard scheme.

Teaching Methods: Lecture method, discussion method
Teaching Aid: Power point presentation, Blackboard

Evaluation done through recapitulation questions as mentioned below:
(1) Explain the purpose of operation blackboard?
(2) What measures were taken to improve the implementation of operation blackboard?
(3) What is the aim of operation blackboard scheme?

Assignment: Create a Timeline of the operation oard scheme
PRINCIPAL
. Modern College of Professno :




Description of Lesson Taught

Date: 12 September 2023

2. Activities done by the trainee teacher educator
a. Teaching:

Class No. of Period | Topic
students
present
B.Ed 18 4 National Literacy
(2" year) Mission

c. Activities and Events:

1. conduct “question of the day™ exercise where student summarize National Literacy

Mission in their own words.
Any other Experience gained and lessons learnt by trainee teacher educator

1. stimulus variation act as an effective source while delivering content in classroom
2. Yes and NO activity helps learners to memorize factual information

Observation of Trainee teacher educator
2. Strength of event
a. face-to-face teaching include student participation, meaningful learning and social
learning
b. technology integration in content- delivery make learning interesting.
c. Think, pair and share activity helps in engaging learners and improving their
communication skills as well

2. Weakness of event
a. too detailed orientation takes more ti

Other activities if done:
PRINCIPAL
ModernCoftegeof Professional-Studics
431, Anand Indl. Area,
Mohan Nagar, Ghaziabad




DAY 2

Date: 12" September 2023

Class & Section: B.Ed (2™ year) Subject: Work Education, Gandhiji’s
Period: 31 Nai Talim & Community Engageme:

Topic: National Literacy Mission

Teaching Points:

(1) Introduction of National Literacy Mission (NLM)
(2) Objectives of NLM

(3) Characteristics of NLM

(4) Achivements of NLM

Teaching Objectives:

After completion of this class pupil- teacher will be able to-
(1) Acquaint the students with the objectives and characteristics of NLM
(2) State the achivements of NLM
(3) Explore the contemporary relevance of literacy in our technologically advance world

Teaching Methods: Lecture method, question- answer method

Teaching Aid: Power point presentation(PPT), Blackboard

Evaluation done through recapitulation questions as mentioned below:
(1) In which year NLM was set up in India?
(2) State any 3 objectives of National literacy mission?
(3) Every year National literacy day is globally celebrated on which day?
(4) Describe 5 characteristics of NLM? }

Assignment: Make a list of the achivements ofthedNuM
Modern College of Professional Studies
431, Anand Indl, Area,
Mohan Nagar, Ghaziabad




Description of Lesson Taught
Date: 13" September 2023 '

3. Activities done by the trainee teacher educator

[ No. of students present |

— _ |39 | District primary education
programme & Sarva Shiksha
Abhiyan

Sarva Shiksha Abhiyan

d. Activities and Events:

1. conduct “question of the day” exercise where student summarize District primary
education programme & Sarva Shiksha Abhiyan in their own words.
2. interactive brainstorming session conducted on SSA

3. conduct JAM (Just A Minute) session to integrate and summarize thoughts of learners

Any other Experience gained and lessons learnt by trainee teacher educator

1. stimulus variation act as an effective source while delivering content in classroom
2. JAM (Just A Minute) session helps in recapitulation of content taught in class

Observation of Trainee teacher educator
3. Strength of event

a. face-to-face teaching include student participation, meaningful learning and social
learning

b. technology integration in content- delivery make learning interesting.

2. Weakness of event
a. too detailed orientation takes more time.

e ) PRINCIPAL _
Other activities if done: odern College of Professional Studies
431 _Anand Indl. Area,

Mohan Nagar, Ghaziabad




Date: 13" September 2023

Class & Section: B.Ed (2™ year) Subject: Work Education, Gandhiji’s
Period: 3™ Nai Talim & Community Engagement

Topic: District primary education programme & Sarva Shiksha Abhiyan

Teaching Points:
(1) Introduction of District primary education programme (DPEP)

(2) Objectives of DPEP

(3) Introduction of Sarva Shiksha Abhiyan (SSA)
(4) Objectives of SSA

(5) Funds management and features of SSA

Teaching Objectives:

After completion of this class pupil- teacher will be able to-
(1) Analyze the importance and features of DPEP
(2) Explain the need and objectives of SSA
(3) Understand the funds management and features of SSA

Teaching Methods: discussion method, Brainstorming method

Teaching Aid: Power point presentation (PPT), Blackboard

Evaluation done through recapitulation questions as mentioned below:
(1) DPEP was started in which year?
(2) SSA was started in year?
(3) List 5 objectives of District primary education pro me?

(4) Briefly explain main goals of SSA?
PRINCIPAL _
Modern College of Professional Studies
431, Anand Indl. Area,
Mohan Nagar, Ghaziabad




Description of Lesson Taught

Date: 14™ September 2023

4. Activities done by the trainee teacher educator
a. Teaching:

. Class | No.of | Period
students
predem | . A SRR 3 o'y S
19 Education Guarantee Scheme (EGS),

Alternate Innovation Education (AIE)

& Scheme to provide quality education

in Madrasas (SPQEM)

e. Activities and Events:

1. conduct “question of the day” exercise where student summarize Education Guarantee
Scheme (EGS), Scheme to provide quality education in Madrasas (SPQEM) in their
own words.

Any other Experience gained and lessons learnt by trainee teacher educator

1. stimulus variation act as an effective source while delivering content in classroom
2. Yes and NO activity helps learners to memorize factual information

Observation of Trainee teacher educator
4. Strength of event
a. face-to-face teaching include student participation, meaningful learning and social
learning.
b. technology integration in content- delivery make learning interesting.
c. Think, pair and share activity helps in engaging learners and improving there
communication skills as well.

2. Weakness of event \g/
a. too detailed orientation takes more time.

PRINCIPAL ;
n College of professional Studies

431, Anand Indl. A_rea,
Moh::;n Nagar, Ghaziabad
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DAY 4

Date: 14" September 2023

Class & Section: B.Ed (2™ year) Subject: Work Education, Gandhiji’s
Period: 3™ Nai Talim & Community Engagemen

Topic: Education Guarantee Scheme (EGS), Alternate Innovation Education (AIE) & Scheme to
provide quality education in Madrasas (SPQEM)

Teaching Points:

(1) Introduction of Education Guarantee Scheme (EGS), Alternate Innovation Education(Al
& Scheme to provide quality education in Madrasas (SPQEM)

(2) Difference between EGS & AIE

(3) Salient Features of Scheme to provide quality education in Madrasas (SPQEM)

Teaching Objectives:

After completion of this class pupil- teacher will be able to-
(1) Differentiate between Education Guarantee Scheme (EGS) and Alternate Innovation
Education (AIE)

(2) List the salient features of Scheme to provide quality education in Madrasas (SPQEM)

Teaching Methods: Lecture method, discussion method, question- answer method, Brainstormin o
method

Teaching Aid: Power point presentation (PPT), Blackboard

Evaluation done through recapitulation questions as mentioned below:
(1) What is the full form of EGS, AIE & SPQEM ?
(2) what are the 2 important components of SSA?&/
(3) List 5 salient features of Scheme to provide quality.education in Madrasas (SPQEM)

Modern College of Professional Studies
431, Anand Indl. Area,
Mohan Nagar, Ghaziabad




Description of Lesson Taught
Date: 15" September 2023

5. Activities done by the trainee teacher educator

a. Teaching:
Class | No.of | Period - Topic il
students
- e, e e
'BEd 20 3 National scheme of Incentive to Girls
| (2" year) for Secondary Education (NSIGSE),

: Rashtriya Madhymik Shiksha
Abhiyan (RMSA)

f. Activities and Events:

1. conduct “question of the day” exercise where student summarize National scheme of
Incentive to Girls for Secondary Education (NSIGSE), Rashtriya Madhymik Shiksha
Abhiyan (RMSA) in their own words.

Any other Experience gained and lessons learnt by trainee teacher educator

1. stimulus variation act as an effective source while delivering content in classroom
2. Yes and NO activity helps learners to memorize factual information

Observation of Trainee teacher educator
5. Strength of event
a. face-to-face teaching include student participation, meaningful learning and social
learning
b. technology integration in content- delivery make learning interesting.
c. Think, pair and share activity helps in engaging learners and improving their
communication skills as well.

2. Weakness of event
a. too detailed orientation takes more time.

8. Other activities if done: PRINCIPAL

Modern College of Professional Studies
431, Anand Indl, Area,
Mohan Nagar, Ghaziabad




DAY 5

Date: 15™ September 2023

Class & Section: B.Ed (2™ year) Subject: Work Education, Gandhi ji’s
Period: 31 Nai Talim & Community Engagement

Topic: National scheme of Incentive to Girls for Secondary Education (N SIGSE),
Rashtriya Madhymik Shiksha Abhiyan (RMSA)

Teaching Points:

(1) Introduction of National scheme of Incentive to Girls for Secondary Education
(NSIGSE)

(2) Eligibility criteria & Financial benefits of NSIGSE

(3) Introduction of Rashtriya Madhymik Shiksha Abhiyan (RMSA)

(4) Important physical facilities provided under the RMSA scheme

(5) Important quality interventions provided under the scheme

(6) Funding method of RMSA scheme

Teaching Obijectives:

After completion of this class pupil- teacher will be able to-
(1) Analyze the importance of NSIGSE
(2) State the eligibility criteria & Financial benefits of NSIGSE
(3) List the physical facilities provided and quality interventions provided under the
RMSA scheme
(4) Explain the Fund management method of RMSA scheme

Teaching Methods: Lecture method, discussion method
Teaching Aid: Power point presentation (PPT), Blackboard

Evaluation done through recapitulation questions as menﬁo:&;lm‘f:

(1) Briefly explain the functions of RMSA Scheme. PRINCIPAL

' . Modern College of Professional Studies
(2) Mention 5 salient features of NSIGSE. 431, Anand Indl, Area,

Mohan Nagar, Ghaziabad




Description of Lesson Taught
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Lat 28.692935°
Long 77.408694°
15/09/23 11:42 AM GMT +05:30

@ To promote enrolment of girl child in the age group of 14-18 at
secondary stage, especially those who passed Class VIII and to
encourage the secondary education of such girls. The Centrally
Sponsored Scheme. National Scheme of Incentives to Girls for
Secondary Education was launched in May, 2008.

@ The Scheme covers:
All SC/ST girls who pass class VIII and Girls, who pass class VIIL
examination from Kastrurba Gandhi Balika Vidyalayas (irrespective of
whether they belong to Scheduled Castes or Tribes) and enroll for class IX
in State/UT Government, Government-aided or local body schools.

gi{rls should be below 16 years of age ( as on 31st March) on joining class

Married girls, girls studying in private un-aided schools and enrolled in
schools run by Central Government like KVS, K¥S and CBS affiliated
Schools are excluded.

A sum of Rs. 3,000/- is deI[)osited in the na eligible girls as fixed
deposit. The girls are entitled to withdraw NgiBA along with interest

thereon on reaching 18 years MbieAEEn f BroreDASHiPE doth class

_examination.




Date: 16" September 2023

6. Activities done by the trainee teacher educator
a. Teaching:

_(_Jlass No. of | Period|
‘ students
| present

'BEd |26 3% | Mid-Day meal schems
(27 year)

_: B.Ed 26 Debate on benefits and
| (2™ year) drawbacks of Mid-Day meal |
5 scheme ,-

|

b. Activities and Events:

1. conduct “question of the day™ exercise where student describe Mid-Day meal scheme.
2. conducted a debate on benefits and drawbacks of Mid-Day meal scheme.

Any other Experience gained and lessons learnt by trainee teacher educator

1. stimulus variation act as an effective source while delivering content in classroom
2. Yes and NO activity helps learners to memorize factual information

- Observation of Trainee teacher educator
6. Strength of event
a. face-to-face teaching include student participation, meaningful learning and social
learning
b. technology integration in content- delivery make learning interesting.
c. debate is an effective method for drawipg out the opinion and views of learners.

b. Weakness of event
PRINCIPAL
a. none '
Modern College of Professional Studies
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DAY 6
Description of Lesson Taught

Date: 16" September 2023

Class & Section: B.Ed (2™ year) Subject: Work Education, Gandhiji’s
Period: 31 Nai Talim & Community Engagement

Topic: Mid-Day meal scheme

Teaching Points:

(1) Introduction to Mid- Day Meal scheme
(2) Historical background of mid-day meal scheme
(3) Monitoring and evaluation of the scheme

Teaching Objectives:

After completion of this class pupil- teacher will be able to-
(1) Understand the application of mid -day meal scheme all over India.
(2) State the objectives of the scheme
(3) Identify the monitoring and evaluation system of the scheme

Teaching Methods: Lecture method, Brainstorming Method, analysis method

Teaching Aid: Power point presentation (PPT), Blackboard

Evaluation done through recapitulation questions as mentioned below:

(1) Mid- day meal scheme was launched in year.
(2) Mid- day meal scheme has been renamed as
(3) what is the financial structure of the scheme between central and state government?
(4) Explain the monitoring and evaluation me ism of MDM scheme?

PRINCIPAL
Modern College of Professional Studies
431, Anand Indl. Area,
Mohan Nagar, Ghaziabad




Date: 18™ September 2023

7. Activities done by the trainee teacher educator
a. Teaching:

| No. of students
- R

Samagra Shiksha Abhiyan

b. Activities and Events:

1. conduct “question of the day™ exercise where student describe Samagra Shiksha Abhiyan.

Any other Experience gained and lessons learnt by trainee teacher educator

1. stimulus variation act as an effective source while delivering content in classroom
2. Yes and NO activity helps learners to memorize factual information

Observation of Trainee teacher educator
7. Strength of event
a. face-to-face teaching include student participation, meaningful learning and social
learning
b. technology integration in content- delivery make learning interesting.
c. discussion is an effective method for drawing out the opinion and views of learners

b. Weakness of event
a. none

Other activities if done: Q
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Description of Lesson Taught

Date: 18" September 2023

Class & Section: B.Ed (2™ year) Subject: Work Education, Gandhiji’s
Period: 31 Nai Talim & Community Engagemef

Topie: Samagra Shiksha Albhiyan

Teaching Points:

(1) Introduction of Samagra Shiksha Abhiyan
(2) Major Objectives of the scheme

(3) Vision of the Samagra Shiksha Abhiyan
(4) Coverage of the scheme

Teaching Objectives:

After completion of this class pupil- teacher will be able to-
(1) Mlustrate the vision of Samagra Shiksha Abhiyan
(2) List the main objectives of the scheme
(3) Understand the coverage of the scheme

Teaching Methods: Lecture method, discussion method, question- answer method, Brainstorming
Method, analysis method

Teaching Aid: Power point presentation (PPT), Blackboard

(1) what is the main aim of the Samagra Shiksha A scheme?
(2) state 6 main objectives of the sch%me?
(3) which pedagogical and curricular S%jtelr

Evaluation done through recapitulation questions as mentig ed below:

PRINQ’p
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an Nagap Ghaz;a
snment: write an article on the outcomes and imp lementatm%
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Date: 19" September 2023

8. Activities done by the trainee teacher educator

| No. of students present| Period | Topic

| Kasturba Gandhi Balika Vidyalaya
scheme (KGBVS), Beti Bachao- Beti
padhao yojana

b. Activities and Events:

1. conduct “question of the day” exercise where student describe Kasturba Gandhi Balika
Vidyalaya scheme (KGBVS), Beti Bachao- Beti padhao yojana.

Any other Experience gained and lessons learnt by trainee teacher educator

1. stimulus variation act as an effective source while delivering content in classroom
2. Yes and NO activity helps learners to memorize factual information

Observation of Trainee teacher educator
8. Strength of event
a. face-to-face teaching include student participation, meaningful learning and social
learning
b. technology integration in content- delivery make learning interesting.
c. discussion is an effective method for drawing out the opinion and views of learners

b. Weakness of event
a. none

Other activities if done: PRINCIPAL

Modern College of Professional Studies
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DAY 8 Description of Lesson Taught

Date: 19" September 2023

Class & Section: B.Ed (2nd year) Subject: Work Education, Gandhiji’
Period: 3rd Nai Talim & Community Engagement

Topic: Kasturba Gandhi Balika Vidyalaya scheme (KGBVS), Beti Bachao- Beti padhao yojana

Teaching Points:

(1) Introduction to Kasturba Gandhi Balika Vidyalaya scheme (KGBVS)

(2) Objective and scope of the KGBV scheme

(3) Eligibility criteria of the scheme

(4) Coverage of KGBV scheme

(5) Targets and achievements of the scheme

(6) Background & reasons for this initiative of Beti Bachao- Beti padhao yojana
(7) Effectiveness of Beti Bachao- Beti padhao yojana

Teaching Objectives:

After completion of this class pupil- teacher will be able to-
(1) Describe aim and scope of Kasturba Gandhi Balika Vidyalaya scheme (KGBVS)
(2) Identify the Eligibility criteria of KGBV scheme
(3) Illustrate the Coverage of KGBV scheme
(4) Understand reasons for the initiation of Beti Bachao- Beti padhao yojana
(5) Explain the Effectiveness of Beti Bachao- Beti padhao yojana

Teaching Methods: Lecture method, discussion method, question- answer method, Brainstorming

Method, analysis- synthesis method
Teaching Aid: Power point presentation (PPT), Blackboard
Evaluation done through recapitulation questions as mention below

(1) Describe the eligibility criteria of KGBV gr%hgolﬁ}e 25 of profeSSIOT\al Studies
(2) What are the reasons for the initiative o eti‘Baohaed &}ma‘) yojana?

Mohan Nagar,




Day 10

Conducted class- test of various government schemes




Date: 21" September 2023

9. Activities done by the trainee teacher educator
a. Teaching:

'Class | No.of | Period | Topic
students
present

i

'BEd |25 |3 | Community Engagement: School,
| (2™ year) Family and Community |

b. Activities and Events:

1. conduct “question of the day” exercise where student describe Community Engagement:
School, Family and Community Partnership in their own words.

Any other Experience gained and lessons learnt by trainee teacher educator

1. stimulus variation act as an effective source while delivering content in classroom
2. Yes and NO activity helps learners to memorize factual information

Observation of Trainee teacher educator
9. Strength of event
a. face-to-face teaching include student participation, meaningful learning and social
learning
b. technology integration in content- delivery make learning interesting.

c. discussion is an effective method for Wt the opinion and views of learners

b. Weakness of event
a. none PRINCIPAL
Modern College of Professional Studies

S B 431, Anand Indi. Ares,
Other activities if done: Mgh.-;n Nagar, Ghaziabad




DAY 11

Date: 21 September 2023

Class & Section: B.Ed (2nd year) Subject: Work Education, Gandhiji’s
Period: 3rd Nai Talim & Community Engagement

Topic: Community Engagement: School, Family and Community Partnership
Teaching Points:

(1) Meaning of community engagement
(2) Role of community in reference to work education

Teaching Obijectives:

After completion of this class pupil- teacher will be able to-

(1) Explain the meaning of community engagement
(2) Understand the relationship between community and education

(3) Analyze the Role of community in reference to work education
Teaching Methods: Lecture method, discussion method
Teaching Aid: Power point presentation (PPT), Blackboard

Evaluation done through recapitulation questions as mentioned below:
(1) Explain the meaning of community engagement?

(2) what is role of community in reference to work y‘?

' PRINCIPAL -
Modern College of professional Studies
431, Anand Indl. A_re:a,

Mohan Nagar, Ghaziabad




Description of Lesson Taught

Date: 22 September 2023

10.Activities done by the trainee teacher educator
a. Teaching:
' Class | No. of students | Period | Topic
jpresent =

BEd |24 | Community Engagement
(2= School, Family and
| year) Community Partnership

b. Activities and Events:

1. conduct “question of the day” exercise where student describe “how a school can contribufe
to society™.

Any other Experience gained and lessons learnt by trainee teacher educator

1. stimulus variation act as an effective source while delivering content in classroom
2. Yes and NO activity helps learners to memorize factual information

Observation of Trainee teacher educator
10. Strength of event
a. face-to-face teaching include student participation, meaningful learning and social
learning
b. technology integration in content- delivery make learning interesting.
* ¢. discussion is an effective method for drawing out the opinion and views of learners

b. Weakness of event

a. none ;-
Other activities if done: \%g/
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DAY 11

Date: 22™ September 2023

Class & Section: B.Ed (2nd year Subject: Work Education, Gandhiji’s
Period: 3rd Nai Talim & Community Engagement

Topic: Community Engagement: School, Family and Community Partnership

Teaching Points:

(1) Expectation of schools from the community
(2) School activities for community engagement
(3) Activities to be organized by schools showing significance of work education

Teaching Objectives:

After completion of this class pupil- teacher will be able to-

(1) State the Expectation of schools from the community

(2) Understand that what kind of activities a school can organize to maximize community
engagement.

(3) Enlist the Activities to be organized by schools showing significance of work educatio

Teaching Methods: Discussion method, question- answer method

Teaching Aid: Power point presentation (PPT), Blackboard

Evaluation done through recapitulation questions as mentioned below:

(1) Describe how a school can contribute to society?
(2) In an academic session which situations can be marked as initiatives for community

engagement? \5&

PRINCIPAL

- Modern College of Professional Studies
431, Anand Indi. Area,

Mohan Nagar, Ghaziabad




Description of Lesson Taught
Date: 23" September 2023

11.Activities done by the trainee teacher educator
a. Teaching:

Class |No.of | e
students
present

'BEd |19 39 | Oral Teston “Community |
(2nd

Engagement: School, Family and
Community Partnership”

g. Activities and Events:

1. conduct “question of the day” exercise where student describe the role of community i

development of a child, Gandhiji view on importance of community in the field of
education.

Any other Experience gained and lessons learnt by trainee teacher educator

1. stimulus variation act as an effective source while delivering content in classroom
2. Yes and NO activity helps learners to memorize factual information

Observation of Trainee teacher educator
11. Strength of event

a. face-to-face teaching include student participation, meaningful learning and social
learning.

b. technology integration in content- delivery make learning interesting.

c. Think, pair and share activity helps in engaging learners and improving there
communication skills as well.

2. Weakness of event

a. too detailed orientation and discussio - time.

- PRINCIPAL
14.  Other activities if done: Modern College of Professional Studies
431, Anand Indl. Area,

VMonan Nagar, Ghaziabad




Day 12
Date: 23" September 2023

Class & Section: B.Ed (2nd year) Subject: Work Education, Gandhiji’s
Period: 3rd Nai Talim & Community Engagement

Topic: Oral Test on “Community Engagement: School, Family and Community P artnership

Types of questions asked are as follows :

Role of community in development of a child ?

Gandhiji’s view on importance of community in field of education ?
State the expectations of the schools from community ?

Type of activities a school can organize for community engagement ?
What is the role of community in reference to work education ?

PRINCIPAL
Modern College of Professional Studies
431, Anand Indi, Area,
Mohan Nagar, Ghaziabad




Description of Lesson Taught

Date: 25" September 2023

12. Activities done by the trainee teacher educator
a. Teaching:

Class No. of Period | _Tgﬁic

students
present

|

B.Ed Community Engagement: School, ‘
Family and Community Partnership |

|

h. Activities and Events:

1. conduct “question of the day” exercise where student state the Key elements necessary
for creating and sustaining effective partnership

Any other Experience gained and lessons learnt by trainee teacher educator

1. stimulus variation act as an effective source while delivering content in classroom
2. Yes and NO activity helps learners to memorize factual information

Observation of Trainee teacher educator
12. Strength of event
a. face-to-face teaching include student participation, meaningful learning and social
learning.
b. technology integration in content- delivery make learning interesting.
c. Think, pair and share activity helps in engaging learners and improving there
communication skills as well.

2. Weakness of event
a. none

15. Other activities if done:

PRINCIPA}
Modern College of Professional Studies
—431, Anand Indl, Area,
Mohan Nagar, Ghaziabad




DAY 13
Date: 25" September 2023

Class & Section: B.Ed (2nd year) Subject: Work Education, Gandhiji’s
Period: 3rd : Nai Talim & Community Engagement

Topic: Community Engagement: School, Family and Community Partnership

Teaching Points:

(1) School- community partnership
(2) Key elements necessary for creating and sustaining effective partnership
(3) Conducting school community contact programme

Teaching Objectives:

After completion of this class pupil- teacher will be able to-
(1) Explain the school- community partnership
(2) Recognize the key elements required for creating and sustaining effective partners
(3) Identify programmes to provide experience to students in community living on the
school campus and also the activities a school can organize for youth and adults.

Teaching Methods: Lecture method, discussion method, question- answer rhethod, Brainstorming
method

Teaching Aid: Power point presentation (PPT), Blackboard

Evaluation done through recapitulation questions as mentioned below:
(1) Iustrate examples of activities organized by a school for childrens living in school
Campus?
(2) state few examples of activities organized by a school for youth and adults?
(3) list 3 key elements necessary for creating and sustaining effective partnership?

"
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Description of Lesson Taught
Date: 26" September 2023

13.Activities done by the trainee teacher educator
a. Teaching:

'Class | No.of |Period Topic
students
present |

'BEd |22 3¢ | Experiential Learning: Meaning and
(2" year) concept

1. Activities and Events:

1. conduct “question of the day” exercise where student describe the views of swami
Vivekanand in relation to experiential learning and state principles on which educational
philosophy of Rabindra Nath Tagore was based.

14.  Any other Experience gained and lessons learnt by trainee teacher educator

1. stimulus variation act as an effective source while delivering content in classroom
2. Yes and NO activity helps learners to memorize factual information

15.  Observation of Trainee teacher educator
13. Strength of event
a. face-to-face teaching include student participation, meaningful learning and social
learning.
b. technology integration in content- delivery make learning interesting.
c. Think, pair and share activity helps in engaging learners and improving there
communication skills as well.

2. Weakness of event
a. too detailed orientation and discussion more time.

16.  Other activities if done:

P P,
Modern Colleqe of n_hfL

431, A”Bnci roressional Studies
Mok- InC" Area

Ofan N- i ’
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DAY 14

Date: 26™ Seﬁtember 2023

Class & Section: B.Ed (2nd year) Subject: Work Education, Gandhiji ’s
Period: 31 Nai Talim & Community En gagement

Topic: Experiential Learning: Meaning and concept

Teaching Points:

(1) Definition of experiential learning
(2) Different theories in the area of experiential learning

(3) Theory of experiential learning as per swami Vivekanand, Rabindranath Tagore, john
Dewey, Mahatma Gandhi

Teaching Obijectives:

After completion of this class pupil- teacher will be able to-
(1) Write the definition of experiential learning
(2) Describe different theorist’s views on experiential learning such as views of swami
Vivekanand, Rabindranath Tagore, john Dewey, Mahatma Gandhi

Teaching Methods: Lecture method, discussion method, question- answer method, Brainstorming
method

Teaching Aid: Power point presentation (PPT), Blackboard

Evaluation done through recapitulation questions as mentioned below:
(1) What is the main aim of experiential learning?

(2) Describe the views of swami Vivekanand in relation to experiential learning?

(3) Educational philosophy of Rabindra Nath Tagore was based on which principles?
(4) What are the views of Mahatma Gandhi on experiential learning?

PRINCIPAL -
College of professional Stuci=

- 431, Anand Indl. Area,

, haziabad

Mohan Nagar, G




Description of Lesson Taught
Date: 27" September 2023

14. Activities done by the trainee teacher educator
a. Teaching:

| No.of |Period | Topic
students
present |

24 3rd ; Expéfiéntial Lea.rn -—i_n_g_ :_Meaning and
concept

J- Activities and Events:

1. conduct “question of the day” exercise where student Illustrate learning cycle given by kolt
2. Ask students to draw chart of kolb learning cycle in their notebooks.

15.  Any other Experience gained and lessons learnt by trainee teacher educator

1. stimulus variation act as an effective source while delivering content in classroom
2. Yes and NO activity helps learners to memorize factual information

16.  Observation of Trainee teacher educator
14. Strength of event
a. face-to-face teaching include student participation, meaningful learning and social
learning.
b. technology integration in content- delivery make learning interesting.
c. flow chart of kolb learning cycle drawn by learners in their notebooks help in
learning content in picturized form.

2. Weakness of event
a. too detailed orientation and discussion S more time.

17.  Other activities if done:
PRINCIPAL
Modern College of Professionat Studies
431, Anand Indl. Area,
Mohan Nagar, Ghaziabad




DAY 15

Date: 27" September 2023

Class & Section: B.Ed (2nd year) Subject: Work Education, Gandhiji’s
Period: 3rd ' Nai Talim & Community Engagemen

Topic: Experiential Learning: Meaning and concept

Teaching Points:

(1) Experiential Learning cycle given by kolb
(2) Chart showing learning cycle of kolb
(3) Reflective thinking required for Experiential Learning

Teaching Objectives:

After completion of this class pupil- teacher will be able to-
(1)Explain reflective thinking needed for Experiential Learning

(2) Illustrate learning cycle given by kolb

(3) Describe learning styles given by kolb in explaining experiential cycle

Teaching Methods: Lecture method, discussion method, question- answer method, Brainstorming
method

Teaching Aid: Power point presentation (PPT), Blackboard

Evaluation done through recapitulation questions as mentioned below:
(1) Name the stages of Kolb learning cycle?

(2) explain each stage of Kolb learning cycle?

(3) what is reflective thinking?

(4) state key features of reflection?

PRINCIPAL .
Modern College of Professional Studies
431, Anand Indl. Area,
Mohan Naagar, Ghaziabad




Description of Lesson Taught

Date: 29" September 2023

15.Activities done by the trainee teacher educator
a. Teaching:

' Class

'BEd |17  |3% | LeamingstylesofKolb |
| (2™ year)

k. Activities and Events:

1. conduct “question of the day” exercise where student state the learning styles given by Kol

Any other Experience gained and lessons learnt by trainee teacher educator

1. stimulus variation act as an effective source while delivering content in classroom
2. Yes and NO activity helps learners to memorize factual information

Observation of Trainee teacher educator

1. Strength of event
a. face-to-face teaching include student participation, meaningful learning and social
learning.
b. technology integration in content- delivery make learning interesting.
c. Think, pair and share activity helps in engaging learners and improving there
communication skills as well.

2. Weakness of event
a. too detailed orientation and discussion

es more time.

Other activities if done:

PRINCIPAL
Modern College of Professional Stucies
431, Anand Indl. Area,
Mohan Naaar, Ghaziabad




Day 16
Date: 29" September 2023

Class & Section: B.Ed (2nd year) Subject: Work Education, Gandhiji’s
Period: 3rd Nai Talim & Community Engagement

Topic: Learning styles of Kolb

Teaching Points:

(1) Chart showing Learning styles given by kolb
(2) Diverging

(3) Assimilating

(4) Converging

(5) Accommodating

Teaching Objectives:

After completion of this class pupil- teacher will be able to-
(1) State 3 reasons why experiential learning is a good approach of learning
(2) Enlist teaching methods used for experiential learning _
(3) Differentiate between 4 stages of experiential learning given by kolb

Teaching Methods: Lecture method, discussion method, question- answer method, Brainstorming

Method, analysis- synthesis method

Teaching Aid: Power point presentation (PPT), Blackboard

Evaluation done through recapitulation questions as mentioned below:
(1) diverging stage of kolb learning styles emphasizes on?
(2) state 6 different models of experiential learning?
(3) what are the learning characteristics of Assimi d Converging stages?

PRINCIPAL
Modern College of Professional Studies
431, Anand Indl, Area,
Mohan Nagar, Ghaziabad




DAY 17 Description of Lesson Taught

Date: 30" September 2023

16.Activities done by the trainee teacher educator
a. Teaching:

Class | No.of | Period | Topic

students

| Role of school Management
committees, Teachers and Head
masters for community engagement

I. Activities and Events:

1. conduct “question of the day” exercise where student illustrate the role and functions of
school management committee.

17.  Any other Experience gained and lessons learnt by trainee teacher educator

1. stimulus variation act as an effective source while delivering content in classroom
2. Yes and NO activity helps learners to memorize factual information

18.  Observation of Trainee teacher educator

1. Strength of event
a. face-to-face teaching include student participation, meaningful learning and social
learning.
b. technology integration in content- delivery make learning interesting.
c. Think, pair and share activity helps in engaging learners and improving there
communication skills as well.
2. Weakness of event
a. too detailed orientation and discussion takes more time.

19.  Other activities if done: Mode | ot
iocern College of Professional Studies

431, Anand Indl Area

Maoiian Nagar, Ghaziabad




Day 18

Date: 30 September 2023

Class & Section: B.Ed (2nd year) Subject: Work Education, Gandhiji’s
Period: 3rd Nai Talim & Community Engageme

Topic: Role of school Management committees, Teachers and Head masters for community
engagement

Teaching Points:

(1) Introduction to community engagement

(2) Role of school management committee

(3) Functions of school management committee

(4) Structure of school management committee as per RTE Act, 2009
(5) Steps for engagement of schools with community

Teaching Objectives:

After completion of this class pupil- teacher will be able to-
(1) Understand the role and functions of school management committee
(2) Explain the Structure of school management committee as per RTE Act, 2009
(3) Identify the Steps for engagement of schools with community

Teaching Methods: Lecture method, discussion method, analysis- synthesis method
Teaching Aid: Power point presentation (PPT), Blackboard

Evaluation done through recapitulation questions as mentioned below:
(1) Describe the need of school management committeg?

(2) Mention the ways for engagement of schoolﬁmqmommunity?
L

(3) Enlist the functions of school maﬁggéﬁl Eﬂbcemmﬂ@gfona! ——
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Description of Lesson Taught
Date: 2™ September 2023

17.Activities done by the trainee teacher educator
a. Teaching:

Class No. of | Period Topic

! students

e e —————
'BEd |17 |37 | Role of school Management committees,
' (2" year) Teachers and Head masters for

|

community engagement

m. Activities and Events:

1. conduct “question of the day” exercise where student describe the role of headmaster and
teachers in community engagement.

18.  Any other Experience gained and lessons learnt by trainee teacher educator

1. stimulus variation act as an effective source while delivering content in classroom
2. Yes and NO activity helps learners to memorize factual information

19. Observation of Trainee teacher educator

1. Strength of'event

a. face-to-face teaching include student participation, meaningful learning and social
learning.
b. technology integration in content- delivery make learning interesting.
c. Think, pair and share activity helps in engaging learners and improving there
communication skills as well.
2.-Weakness of event
a. too detailed orientation and discussion takes more time.

20. Other activities if done:

IS TRIAT AL
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Day 18

Date: 2™ October 2023

Class & Section: B.Ed (2nd year) Subject: Work Education, Gandhiji’s
Period: 3rd Nai Talim & Community Engageme

Topic: Role of school Management committees, Teachers and Head masters for community

engagement

Teaching Points:

(1) Steps for engagement of schools with community

(2) Role of headmaster in community engagement

(3) Role of teachers in community engagement

(4) Steps that can be taken by school to promote community engagement

Teaching Objectives:

After completion of this class pupil- teacher will be able to-
(1) Understand the role of headmaster and teachers in community engagement
(2) Enlist the steps taken by school to promote community engagement
(3) Develop a sense of the importance of community in school education

Teaching Methods: Lecture method, discussion method, question- answer method
Teaching Aid: Power point presentation (PPT), Blackboard

Evaluation done through recapitulation questions as mentioned below:
(1) Mention any 5 steps or ways in which schools can be engaged with community?
(2) Describe the Importance of the role of headmaster to facilitate community engagement?
(3) explain the role of teacher in engagement of schools with community?

\

/

Assignment: Identify the areas of community in whicheeicaniengage our schools and provide

. ‘ . Madern College of Professional Studies
fruitful learning experiences tocﬂeaz%%.inand Indl. Area,

Mohan Nagar, Ghaziabad




Description of Lesson Taught

Date: 3™ October 2023

18. Activities done by the trainee teacher educator
a. Teaching:

'Class | No.of |Period | Topic
students

[39 | Conducted a seminar on “ How to
qualify TET (Teacher Eligibity Test)”

b. Activities and Events:

1. conducted a seminar on “ How to qualify TET (Teacher Eligibity Test)”
2. discussion session on importance of TET Exams.

19.  Any other Experience gained and lessons learnt by trainee teacher educator

1. stimulus variation act as an effective source while delivering content in classroom
2. Yes and NO activity helps learners to memorize factual information

20. Observation of Trainee teacher educator

a. Strength of event
a. face-to-face teaching include student participation, meaningful learning and social
learning.
b. technology integration in content- delivery make learning interesting.
c. discussion is an effective method for drawing out the opinion and views of learners
d. Give bonus tips to learners for preparing their own ‘Tailor-made strategy’ for
qualifying any TET Exam.

b. Weakness of event
a. none-
PRINCIPAL

21.  Other activities if done: Modern College of Professional Studies
' ) 31, Anand Indl. Area,

r Nagar, Ghaziabad




Day 19

Conducted a seminar on “ How to qualify TET”

:‘; GPS Map Carmnera
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Date: 4™ October 2023

19. Activities done by the trainee teacher educator
a. Teaching:

Class  |No.of |Period | Topic
students
present |

_B Ed 22 Classroom discussion on the Role of school
(2" year) Management committees, Teachers and Head
masters for community engagement

b. Activities and Events:

1. conduct “question of the day” exercise where student describe “how a school can contribufe
to society™.

Any other Experience gained and lessons learnt by trainee teacher educator

1. stimulus variation act as an effective source while delivering content in classroom
2. Yes and NO activity helps learners to memorize factual information

Observation of Trainee teacher educator
15.Strength of event
a. face-to-face teaching include student participation, meaningful learning and social
learning
b. technology integration in content- delivery make learning interesting.
c. discussion is an effective method for drawing out the opinion and views of learners

b. Weakness of event
a. none

22.  Other activities if done: \Q&
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Description of Lesson Taught

Date - 4™ october 2023

Class & Section: B.Ed (2nd year) Subject: Work Education, Gandhiji’s
Period: 3rd Nai Talim & Community Engageme

Topic: Classroom discussion on the Role of school Management committees, Teachers and Head

masters for community engagement

Classroom discussion on :
Community engagement
Role and functions of school management committee (SMC)
Structure of SMC as per RTE Act, 2009
Steps for engagement of schools with community
Role of headmaster in community engagement
Role of teacher in community

"PRINCIPAL
Modern College of Professional Studies
431, Anand Indl. Area,
Mohan Nagar, Ghaziabad




Ref. No...../5.........
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Date: 04=) =203

College Internship Certificate

This is to certify that Avana Sharma D/o Madan Gopal Sharma University

Roll No. 229956007 student of M.Ed. programme, Modern College of Professional

Studies, has successfully completed 20 days College internship from 11 Sep. 2023

to 4" October 2023 in S.S.V. College, Hapur as per the requirement of National

Council for Teacher Education (NCTE).

Her contribution during this period was Excellent.

1,

15 lessons to be taught from B.Ed. Course (Any Paper) and engagement in
other curricular activities.

2. QOrganization and participation in co-curricular-activities.

3. Conduction of test from the content taught.

4. Evaluation of lesson pians.

L/

Her contribution during this period was satisfactory/Good/ExcelIent.

Principal

PRINCIPAL o
Modern College of Professional Studies
431, Anand Indl. Area,
Mnrhan Nagar, Ghaziabad
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e MODERN COLLEGE
=/ OF PROFESSIONAL STUDIES

(Approved by NCTE & Affiliated to C.C.S. University, Meerut)

431, ANAND INDUSTRIAL ESTATE, MOHAN NAGAR, GHAZIABAD-201G307 (U.P)
Ph. No. : 0120-4900197 | Mob. : 9711149573

E-mail : info@moderncollege.org | Website www.modemncollege.org

..............................

Subject: Request for School Observation
Dear Sir/Madam, |

Modern College of Professional Studies (MCPS) is a reputed private institution affiliated with CCS
University, Meerut. At MCPS, we strive 10 create an engaging. supportive, and inclusive leaming
environment where students are encouraged to explore their passions, challenge themselves, and grow
as individuals. Qur mission is to empower our students with the knowledse and skills they need to
achieve their academic and career goals.

As mandated by the NCTE regulation of 2014. the PG students of the M.Ed. program (Session 2023
24 ) are required to undergo a 10 days of school obsecrvation.(Practicum ) in Govt/Private Schools. It
will provide students with an excellent opportunity to gain practical experience and observe the day-to-
day operations of School. We would be grateful if vou could provide us with any guidelines or
expectations you have for students participating in School Observation. Additionally, if there are
specific days or times that would be preferable for our students to visit certain classrooms or meet with
teachers, please inform us, and we will do our best to accommodate your requests.

Thank you for considerine our request. We believe this internship will be a valuable experience for our

=

students, and we look forward to the opportun ity for them to observe and leamn from the educators at
your School.

The School will start from 22 April, 2024

Upon completion of the School Observation, the School Observation would be required to provide a

certificate for the stipulated Observation period. In case of queries, please feel free to
confact: .
. - PRINCIPAL :

Mr.Ashish Singh Modern College of Professional Studies

. School Observation Coordinator 431, Anand Ind, Area, A

" Email: ashishsingh@modemcollege-org "Mohan Nagar, Ghaziabad I ™

Contact No.: 9454740003 — KN
Name of the Student: Hsho roa - Shosr© o \ _ p—

: T . \n Agadernv T, High othoul
University Rol} Number: 2299 ¢ cols - u( o a1 Nagar

iaziabad

Thank you. \

o

X\ _wel xodie
With regards, \-;:_C','f_":;’i'-;‘ L™ ?ﬂﬂd&%ﬁ‘s

a o® _ preds
Prof. (Dr.) Nisha Singh,_ cole®® Za wdh * oz
i oder® pne ¢, GV
(Principal) W 434 W2l

d -ty
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MODERN COLLEGE OF PROFESSIONAL STUDIES
MOHAN NAGAR, GHAZIABAD

Department of Education

School Observation Report (PC-203)
Programme Na}me: M.Ed., II-Semester

bmitted To: Submitted By:

Name: Kshama Sharma
Roll no.: 223995604

Mr.Ashish Singh
(Assistant Professor)




mcrss MODERN COLLEGE
&/ OF PROFESSIONAL STUDIES

E (Approved by NCTE & Affiliated to C.C.S. University, Meerut)

431, ANAND INDUSTRIAL ESTATE, MOHAN NAGAR, GHAZIABAD-201007 {(U.P.)
Ph. No. : 0120-4800197 IM‘ob. - 8711149573

E-mail : info@moderncollege.org | Website : www.moderncollege.org

..................

Ne‘w kaxehya Co Imld GM%-.c.bac} 5 r"’dhan Ncgqﬂ—d

Subject: Request for School Observation
Dear Sir/Madam,

Modern College of Professional Studies {MCPS) is a reputed private institution affiliated with CCS

~ University, Meerut. At MCPS, we strive to create an engaging. supportive, and inclusive learning
environment where students are encouraged to explore their passions, challenge themselves, and grow
as individuals. Our mission is to empower our students with the knowledge and skills they need to
achieve their academic and career goals,

As mandated by the NCTE regulation of 2014. the PG students of the M_Ed. program (Session 2023-
24 ) are required to undergo a 10 days of school obsecrvation. (Practicum ) in Govt/Private Schools. It
will provide students with an excellent opportunity to gain practical experience and observe the day-to-
day operations of School. We would be grateful if you could provide us with any guidelines or
expectations you have for students participating in School Observation. Additionally, if there are
specific days or times that would be preferable for our students to visit certain classrooms or meet with
teachers, please inform us, and we will do our best to accommodate your requests.

Thank you for considering our request. We believe this internship will be a valuable experience for our
students, and we look forward to the opportunity for them to observe and learn from the educators at
your School.

The School will start from 227 April, 2024

Upon completion of the School Observation, the Schosl Observation would be required to provide a
certificate for the stipulated Observation period. In case of any further queries, please feel free to
contact:

Mr.Ashish Singh
_ School Observation Coordinator
"Email: ashishsingh@moderncollege.org
Contact No.: 9454740003

Name of the Student: }{sho rocx ~ S5 o
University Roll Number: > 5 N<Ceol &

Thank you. \ N O
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With regards, -

7
Prof. (Dr.) Nisha Singh et Conen
(Principal) Ric




School Observation Report

<+ Permission Letter/Consent Letter
*» Experience Letter

1. About the school

e Name of the school - Milton Academy

e Address of the school - New Colony Karhera, Near Hindon Airforce
Station, Mohan Nagar, Ghaziabad 201007

e Affiliated Body - CBSE Affiliated
e Date of establishment - 2001
e Mission/vision of the school - We aim to nurture skilled confident children by

working on their heart, mind and psyche.

e We lay foundation of literacy, numeracy and comprehensibility for the future.

e We encourage students to make practical connections between their studies and the real word, by
practical demonstration and real-life experiences.

e Milton Academy is committed to nurture the inherent potential and talent of each child creating

lifelong learners who will be the happy conscious leaders of the tomorrow.

/
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2. About the management: Details about school management committee members.

Principal- Mrs. Anju Sharma

President- Mr. Omprakash
Manager- Mr. Yogender Chauhan-

© o C ©

Treasurer - Mr. Rameshhwar Nirwan

3. About the School

Introduction of School

Milton Academy Junior High Secondary School” laying the foundation of excellence” in 2001 is a CBSE
affiliated Co- Educational Institute, has proved its mettle in the education sector due to its emphasize on
educational excellence, mental wellbeing of students and opportunities in co -curricular activities like sports
and arts. Education today, is not mainly transmitting information , it is enabling the child to distinguish
between right and wrong . Our teachers are helping the child in the learning process as well as playing a
significant role in empowering the young minds to deal with their day-to-day challenges and resolve them
with confidence.

Providing education with the highest standards.

The purpose of education at Milton Academy is that all our girls and boys receive an excellent academic
education and at the same time to culture the mind of a child so that he can accomplish all his aims in life,
to be an integrated individual who is capable of dealing with life as a whole and learnthe lesson of humanity.

The Foremost aim of these Schools is to provide and maintain high standard of education as reflected by
the excellent Home Exam and Board Exam results.

Education is not just a bundle of books or curriculum but also interaction with the world around us. The
education given in class rooms needs to be assisted by practical demonstrations and real life experiences.

The journey on the golden path of education as we envisage it, is without an end and only has glittering
milestones.

Attitude & ability of the teacher, aptitude of the students, the immediate environs of the school, the
infrastructure and facilities available are important factors when it comes to education and all round
development of the students. We always endeavor to provide the best amenities to the students and our
faculty which without doubt is well qualified for their role.

Vision & Dedication
Milton Academy is expert in education with 15 years of experiance.

We aim to nurture skilled confident children by working on their heart, mind and psyche.
We lay foundation of literacy, numeracy and comprehensibility for the future.

We encourage students to make practical connections/heﬁﬁéen their studies and thal word, by practical
demonstration and real life experiences. '
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learners who will be the happy conscious leaders of the tomorrow.

Other relevant information

4, Teachers’ details
Name

Mrs Vidhi

Education
Qualificatio
n

B.A. . B.Ed.

Teaching

Subjects taught

Experience

4 years

" Hindi

2 | Mrs Upvanm_
3 | Mrs Amrita

5

BSCE, B.Ed.

MA.,BEd.

[6 years

7 years

i Maths

- Political Science

B.A., B.Ed.

5 Mrs Monika Mavi
- :

| Mrs Mahima

"MA,BEd.

7 | Mrs Nikita

BSCE,BEd.

MA.,BEd

|2 years

5 years

| Moral Science
| Social Science

| Environmental
i Science
|

' Computers

8 Mrs Sandhya

9 Mrs Rachna

10 | Mrs Anita

11 | MrsSarita

12 1 Mrs Neetu

13 | Mrs Neha

15 | Mr Gauray
16 | Mrs Nirja

| MrsLavi.

18 | Mrs I-'*"'riyank'a Tyég'i
19 ‘;‘M;;‘sap—.i;"“ =2

20 | Mrs Yashika

21 | Mrs Sushma

14 | MrOmprakash

B.Ed.,B.A.

BSCE,BEdT

~ M.Com, B.Ed.

B.A., B.Ed.

'B.A.BEd.

IB.A., B.Ed.

M.A., B.Ed.
i

- B.A,B.Ed.

M.A., B.Ed.

~ |B.Ed., BSCE Maths

gB.Ed.-,B.Com

!
i3 years
|

7 years

4 years

| English
Hindi

| Sanskrit
Environmental
' Science

‘2years | Moral Science

3years

9 years

Political Science

' Maths
|

- BSCE,B.Ed.,

'M.A,BEd

8 years

2 years
|

Byears |1

(years | History

Accounts
| Social Science

' Computers

| English

- Business studies .
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| Mrs Meenu M.A, B.Ed. 3 years Economics
23 | Mrs Rankesh e - M.A., B.Ed. 5 years Geography
24 | Mrs Nutan M.A., B.Ed.I 6 years Social Science | J|
25 | Ms Rachna Pal B.A., B.Ed. 4 years Bl
26 |MsShivani  BP.Ed. 2 years Sports |
27 | Mr Shiv B.Ed., M.A.(English) 7 years English =0

5. Student’s details A-

Total Students Female
1052 641 = 41i o
B-
Class and Total Students
Section
oth A 4]
oth g 37
100 A 35
10" b 33
6-  Admission policy:

General information regarding registration

% The academic year of the school is from 1st April to 31st March.

% The Prospectus and registration form shall be available from the school office on all
working days during the school hours i.e. from 8.00 am to 2.00 pm.

% Registration does not guarantee admission. It will be subject to merit & availability
of seats. g

-

< A Child who has completed three and half years on March 3lst of the year of
admission.

¢ Children should be able to:- Recognize the lette
Hindi , Should answer questions smartly and in

Eligibility for LKG

of English, Recognize the letter of
igently.

=
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%+ The interest and availability of the parents in helping the child will be specially
counted in the selection of the children for admission.

Documents Required for Admission to LKG

e

Birth Certificate from the competent authority such as Panchayat /Maha Nagar
palika or of the hospital where the child has taken birth.

No other Certificate from whatever source it may be will be accepted.

Date of Birth once given will not be changed in any case.

Stamp size photograph to be affixed on the admission form.

*,

’, . »,
0." ‘.0 o

Documents required for registration and admission to other classes

% Birth Certificate / T.C (Transfer Certificate) from the school where student had been
studying.

% Date of Birth shall not be changed at any stage later.

% A Student seeking admission in class VI must have completed ten and half years on

31st march. _

Stamp size photographs of the student to be affixed on admission form.

Original Report card of the qualifying examination is required at the time of the

interview.

% Mark list (Report card) in original.

7-  Academic activity details-

® Teaching Method:
e Time-table:
e Evaluation details -

8-  Cocurricular activity details:

/= Activity should organize under the

| supervision of teachers who are experts |
| and are really interested. |
|« Asfaras possible activities should be of |

| less expensive and feasible.~

| Every student shown equal

| opportunity.

|+ In each activity the role of the teacher

|
| should be that of a facilitator.

|« Each activity should be evaluate
| detailed records should be

PRINCIPAL . \
Modern College of Professional Studies
" 431, Anand Indl. Area,
Mohan Nagar, Ghaziabad
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Rolepley/ Broma

Co- curricular
Activities

Indoor Gym

Introduction to the course, the school, and the external week activities;
Icebreaker activities;

Morning Prayers

Lesson and activities regarding motives behind leaving school early,

Creative and Dynamic Learning - Thinking Outsi e Box-how new perspectives
canpromote academic motivation, trust and arefreshed sense of purpose;

Mentoring and Scholastic Safety Nets;
Understanding how the group- of teachers, of students and of families - can be an

PRINCIPAL ) Studies

Modern anand In
t;:?’hanN agar, G haz‘abad



effective resource in creating a positive school environment.
Day 5

e Simulation of lessons by course members, using skills and strategies acquired during the
week;
e Round up of abilities and competencies acquired;

e Course evaluation: round up of acquired competences, feedback, and discussion:

o Excursion and other external cultural activities.

e (lass discussion of personal cases and brainstorming of possible strategies.

e Practical group activities and discussion.

« Class discussion of personal cases and brainstorming of possible strategies.

e Practical group activities and discussion.

¢ Body & Mind learning, alternative forms of expression, emotional intelligence.

» The importance of school-student-family alliance and a school environment that
promotes self- esteem in all.

Day 10

e Observed Teacher aptitude and student behavior on daily basis

« Student counseling on how to study better/ 2

i pnand .
Tﬁh;n Nagal; Ghazlabad




PRINCIPAL
rofessiona\ gtudies




Facilities il

Trained teaching staff.

Caring support staff.

Classes equipped with CCTV .
Well equipped Science

Well equipped Maths lab

Well equipped computer lab.
Fully equipped library
Fun-filled activities corner

© e N O R DN =

yoga sessions for calm and healthy mind
. Festival celebration to inculcate cultural values

[ S %
- O

. Birthday celebrations

-
N

. Educational trips

—
w

. Transport facility

, rudies




DAY 1: Introduction to the course, the school, and the external week activities-

A School is a place where students are taught the fundamentals of life, as well as how to grow and
survive in life. It instils in us, values and principles that serve as foundation for a child’s development.

My school is my second home, where | spend most of my time.

DAY 2: Morning prayer —

PRINCIPAL

of Professional studies
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DAY 3: Creative and Dynamic Learning - Thinking Outside the Box-how new perspectives can

promote academic motivation, trust and a refreshed sense of purpose:

Innovation in teaching can capture students' attention and foster a genuine love for learning. By
incorporating interactive elements such as technology, multimedia resources, and real-world
examples, teachers can create a dynamic and engaging classroom environment. Some of the teaching

methods that have been proven effective include:
Collaborative Learning

Collaborative learning emphasizes teamwork and cooperation among students. This approach
encourages active participation, social interaction, and peer-to-peer leaming. Through group
projects, team-based learning discussions, and problem-solving activities, students develop vital
skills such as communication, collaboration, and negotiation, while also building a supportive

community with their classmates to inspire each other.
Project-Based Learning

Project-based learning is an effective teaching method that encourages students to actively engagein
real-world problem-solving. Through hands-on projects, students can apply their
knowledge,collaborate with peers, and develop essential skills like teamwork, communication, and
critical thinking. This approach not only enhances student motivation but also promotes a deeper
understanding of the subject matter as students connect theoretical concepts with practical
applications.

Technology Integration

In today's digital age, technology is an indispensable tool in education. Integrating technology into
teaching methods can enhance student engagement, facilitate personalized learning, and provide
access to a wealth of educational resources. From interactive whiteboards and educational apps to
online platforms and virtual reality, technology offers countless opportunities for innovative
teaching. Teachers can leverage multimedia resources, simulations, and interactive exercises to
create immersive learning experiences that cater to different learning styles and interests.

Co-curricular activities are a crucial and essential component of the curriculum in today's educational

system. Often referred to as extracurricular activities, these extend\bgyond conventional academic

\

subjects and hold a unique place in the educational landscape. The¥*€over numerous activities, from

PRINCIPAL :
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Benefits of Co-Curricular Activities in School

The importance of extra-curricular activities in schools is as follows:

o

Improve Overall Personality
Boost Self-Confidence
Development of Special Skills
Improve in Academic Performance
Greater Opportunities

Knowing New Activities

Sense of Responsibility

Physical and Mental Health

Co-Curricular Activities at School

The importance of extracurricular activities can be observed through different programs in school.

They are as follows:

2

L2
"

P

3

Cultural Activities

Arts and Creative Workshops
Scouting and guiding

School council activities

Book clubs

School magazine editor

Poetry recitation

Story-writing

Debates

Organizing exhibitions

Preparing charts

Dance

Music

Folk dance

Folk songs PRINCIPAL onal Studies
Fancy-dress competitions Modern College of g;f;s,s;ga.

431, Anan

bad
Album making Mohan Nagaf Ghazia




Rules
1.

E VS ]

e IR

10.

11.
12.

13.
14.

15.

< Doll making

< Cooking

% Photography

< Flower decoration
% Clay modelling
'Y Collage making
< Basket making

< Khnitting

for Students

A student, who is not dressed neatly and tidily in the full school uniform, will not be permitted to sit in
the class. The prescribed shade and pattern must be carefully adhered to. Any deviation will not be
accepted. Strict measure will be taken against those who ignore the rule concerning the uniform. Student
must wear the house dresses on Wednesday and Saturday.

. Perfect silence should be maintained during the prayer bell.
. Students need to bring the school diary daily
. Every child must come to the school in time. Late arrivals may not be admitted to class without

Principal’s permission.

Students are to keep their surroundings clean and use the dustbins provided

Boys are to keep their nails and hair short

Girls are to keep their nails short and braid their long hairs.

The Principal is empowered to rusticate or suspend or remove a student from the roll of the school on
ground of indiscipline, misbehaviour, neglect of academic work or frequent absence

Physical training, game, tours, picnics and camps are compulsory for all students. Student is required
to take part in various extra curricular activities organized form time to time

Student must refrain from damaging the school property, furniture fans, window panes etc. In a case
of any knowledge about damage done accidentally or intentionally they should report the matter to
the head Mistress. Any damage to the school property, furniture etc will be remedied at the cost of
offender

Students are advised not to buy food from street vendors in the interest of their health.

No student will manhandle another student. It is considered a serious offence. Any violation of this
rule may result in expulsion of the offender from the school. Student are expected to exhibit
exemplary behavior, inside and outside the school premises, worthy of children brought up in decent
homes

Students are required to note their homework in the school diary.

Students are strictly forbidden to leave the school premises or grounds during the regular
school hours. Permission to leave may be granted only by the Principal

Students must park their cycles/scooters in the parking area and lock them. Students riding
on two wheelers must wear helmets and possess a driving licence.-or borrowing of money

PRINCIPAL
Modern College of Professional otuaics

431, Anand Indl. Area,
Mohan Nagar, Ghaziabad



is strictly prohibited. The school authorities will not be not responsible for loss of money,
books etc. student are expected to look after their own belongings
16. Students caught triple riding will be penalized

Conclusion
Co-curricular activities play a pivotal role in modern education, contributing to the development of
students and preparing them for the complexities of the 21st century. The benefits of co-curricular

activities in school cannot be denied. They provide opportunities to acquire essential life skills,

develop values, and nurture talents. Their significance extends beyond the classroom, shaping well-
rounded individuals who are not only academically proficient but also have the potential to excel in
various areas of life. As educational paradigms evolve to meet the demands of the contemporaryworld,

the importance of co-curricular activities in schools remains undeniably high.

Work responsibilities during Internship
During my internship many responsibilities were given by the school management Which made the
internship more effective and meaningful.
Here are some day-to-day intern roles and their responsibilities:
e Performing clerical duties: Creating PowerPoint presentations, drafting reports, designing
creatives, researching trends and the like.
¢ Managing emails: Handle the school emails, talk to students’ parents on the phone, and
similar duties.
» Register making: Learn how to maintain register and how there register helps in maintaining
records for future evaluation and programmer of school.
e Fee submission: In this, I have learnt how we make to maintain fees record and submit it and
regular update of record is just one mistake can cause a big problem for students and school.
Internship experience -
There are various points of experiments collected throughout the internship
Firstly, it was very helpful experience of improving my teaching skills during internship. By this, I

have made my teaching better.

Secondly, | have experienced that teacher work is not only teach/iug any siibyj r topic. It’s about
/ PRINCIPE el Studies
[/ Modern COTCS® 70\ 1), Area,
N 431, Anand Ghaziaba
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improving every aspect of students.
A teacher needs i:o conduct various curriculum, activities, curriculum, activities, and counsellingall
as a part of teaching learner.
< The teacher must be a good planner so that the different activities could be carried out
systematically throughout the year.
% It should be the duty of the teacher to give more and more opportunity to the child while
performing co-curricular activities.
The Teacher should act as Innovator by introducing some innovative programmes.
# The teacher must be a good organizer so that the students experienced maximum of it.
# The teacher act like as director, recorder, evaluator, manager, decision maker, advisor,
motivator, communicator, coordinator, so that the student and child could gained

maximum of finer aspects of Co-curricular activities.

Observation and supervision of the students:

ion of your teaching by your

Observation plays a central role in practice teaching, both observa

cooperating teacher and supervisor, as well as your own observ@ations of your cooperating teacher's

class. Other school staff may also wish to observe one of yo from time to time, such as

PRINCIPAL
n College of professional Studies
434 |. Area,

Moder

Mohan Nagar, Ghazia

& ]



the principal, the vice-principal, or a senior teacher, so you need to prepare well for every lesson in
the event that someone asks to observe your teaching. You may also have the opportunity to observe
other teachers in your host school and to review video recordings of your own teaching and that of
other student teachers in your teaching practice seminars. The purpose and nature of observation,
however, differs according to who participates in the observation process. For example, in observing
your cooperating teacher's clasé your focus will be on how the teacher teaches, on such things as how
the teacher creates a positive atmosphere for learning, on the strategies and procedures used by the
teacher in setting up activities, on the way the teacher givesinstructions and explanations, and how
he or she gives feedback to learners. As a novice teacher you will not be evaluating your cooperating
teacher's teaching. When you are being observed by your cooperating teacher or supervisor, however,

the focus will often be on how well you carried out different aspects of the lesson.

Rules and regulations for teachers :
o Teachers must be present in the academy premises at least 5 minutes before the warning

bell is rung for the classes.

e All the staff has to mention the time of his/her arrival and departure on the attendance

sheet along with the signature.
e A teacher should be punctual and must not leave the class without permission.
o Teachers should not use their mobile phones during class hours.

o Teachers should not use abusive language or corporal punishment.

Rules and regulations for students:

1. Show respect: Follow classroom procedures, listen when the teacher is talking, and respect
others.
2. Be prepared: Complete homework, have it out on your desk, and arrive early.

3. Participate: Actively contribute during group work or when asked.

4. Be responsible: Make good choices.

: L udies
Objective of Internship: ?Vm\;c';?es onaa\ S
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¢ Improving communication skills

o Gaining practical work experience

¢ Increase knowledge

e Expand network of contacts

¢ Develop research skills

« Exploring career interests

» Manage time more efficiently

e Become a better presenter

SWOT Analysis: A SWOT analysis is a strategic tool that helps you identify the strengths,

weaknesses, opportunities, and threats of your school. It can help you improve your school's

performance, address challenges, and capitalize on opportunities. Here are some steps to conducta

SWOT analysis for your school.

W
O
T

* List out things you are good at.
Strengths . xdemii“y something you have elxpenlise in.

* Try thinking of different ways in which you stand out.
e « Track the academic chart for a better understanding.

J
' N

= Note the areas of weakness.
[ *» Visit your academic chard for improvement.
w e = Work on the areas to transform weakness into the strengths

quadrant.
\ 4

r N\

* Determine where you can excel.

Opportunities + List Ol‘.ll opponunitieslmat come to mind and then shortlist.

= Pinpoint possible options that can act out in your favour.
k. J
=

= Threats should be the easiest to fill in the SWOT analysis chart.
Threats * Be clear about what you want to achieve, and analyse the

threats.
k. = Be mindful about the things that can g /
. "
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Strengths in a School

Creative and innovative developmental plans for students

An open line of communication with children and their parents and relevant families
Developing a healthy and f;*uitful relationship with the society and the other competitive
schools

The syllabus and school courses should have an excellent academic record

Arranging events and programs for students throughout the year regularly

The environment of the school should be open, moral, and ethical for students to participate
and learn from it

Parents and students have confidence and trust in the education system of the school

School should have the infrastructure for the extracurricular activities like an indoor sports

hall, sports ground, and gymnasium for the students to participate in it
Professional and well-trained teachers’ staff

Strong financial capabilities to maintain the smooth functioning of various programs both
in the short/long term
Total number of graduating students from the school every year

Parents and families should have easy access to come and visit

Weaknesses of a School

Decreasing the retention rate of students means the number of students leaving the schoolis
higher

The enrolment rate of students is lower

Visiting the school through transport is either inaccessible or difficult

Extracurricular activities have got no or limited involvement

Limited funds to start extracurricular programs for students like gymnasium, sports ground,
sports equipment, etc

Some students are engaging in online bullying

Limited teaching faculty and staff for the management and edtication of students

Parents complain that the school administration isn’t e6ordinating and commuriicating with

them

PRINCIPAL
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Faculty and staff don’t have proper training

School administration and management are dealing with more students than their
capabilities

Parents and students have got a poor line of communication with one another
Students perform poor in their tests

Feedback and reviews of students are negative

Opportunities for a School

Reducing the retention rate

Improving the enrolment of new students

Making the online education program possible if it doesn’t have this option
Allowing a parent to study and analyze the curriculum of students

Limiting the flaws and weaknesses of the school

Asking for volunteers for the development of the new school committee
Looking for investors to fund the latest programs

Reallocation of funds by cutting out some programs

_ Acting on the feedback and reviews of families and parents for improvement

Threats to a School

Students and parents are making demands in terms of infrastructure and equipment
Planning of extra-curricular activities and syllabus is poor
Over-communication is creating problems

Little or no communication between the student body/parents and the school

administration

Opening of a new school in the area

Complaints of the unsatisfied parents and families

Strikes of the staff and employees against the school administration

Pulling out of investment and resources from the investors
-

-~

Lockdown and pandemic protocol /
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Conclusion:

.
"

o

oo

<

o

e

School principal, always focus on record maintenance and keep it for future reference.

The environment of the school was very healthy and encouraging. All the administration,

staff and teaching staff were very supportive.

The various and new ways of teaching was quite an eyeopener for me as it will be very useful

for the future.

In the internship time period, we learnt have to manage teaching how to organise various

activities as well as smooth flow of development of student.

Focus on the full development of a student, inner as well as development of a student.
To make aware about the environment of our country to the student.

To focus on the personality development of student.

To prepare a child for our present challenge, as well as for the upcoming challenge in the

future and to deal with it.

To prepare a student for the future life

PRINCIPAL
Modern Caollege of Prt ofessional Studies
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School Code : 60782 Affiliation No.: 2131853

MILTON ACADEMY &
JR. HIGH SCHOOL e
(Senior Secondary, Affiliated to CBSE, New Delhi)
KARHERA, MOHAN NAGAR, GHAZIABAD-201007, TEL. 9899708012
Ref. N{(/CEK,&%&/ s Date :./3. =05 = R0%Y
Certificate of Completion

This is to certify that Ms. Kshama Sharma D/O Lt. Ganga Ram Sharma University
Roll Number : 239956016 student of M.Ed. Il Semester (Batch:2023 - 2025 ),
Department of Education, Modern college of professional studies, Mohan
Nagar, Ghaziabad has successfully completed 10 days School observation (PC-03)
from 22-04-2024 to 03-05-2024 at Milton Academy Jr. High School, Karhera,
Mohan Nagar, Ghaziabad as per the requirement of National Council for Teacher
Education (NCTE).

During the programme, the students demonstrated a keen interest and
participated in various teaching learning activities.

Her performance during the period was Excellent.

Name of the Principal : Ms. Anju Sharma For MILTON ACADEMY

Contact No. : 9871122186
uthonised Signatory



OHAN NAGAR, GHAZIABAL

g - Website : www.moderncollege.org
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Name of the School : ..SARASIALT., PUBLTC. . TR.. HIGH. Schabk..
Address : AN, . 828D MIIKGE. . SAHERARAD. .. GHAZERBED

Phone No. : ... 22890 89'7(53 ...... A TP N—
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. Timing of the School : ... Q00 AM_ 1o 130 BM.............
Name of the Principal : ..... M. 2ad _
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EXECUTIVE SUMMARY.

Aanya Solutions aims to strengthen its marketing strategy. This project explores
various marketing approaches to support this goal.

The project analyzes Aanya Solutions' target market and marketing mix. It also
considers the growing significance of digital marketing in today's business landscape.

Based on these findings, the project recommends specific actions to enhance Aanya
Solutions' marketing efforts. These recommendations may include:

Brand Identity and Value Proposition: Developing a clear and consistent
message that Aanya Solutions wants to convey to its target audience. This
message should highlight what makes Aanya Solutions unique and valuable
compared to competitors.

Targeted Marketing Campaigns: Creating marketing campaigns that are
specifically tailored to the needs and interests of Aanya Solutions' ideal
customer. This may involve using different messaging or channels to reach
different segments of the target market.

Marketing Channels: Utilizing a variety of marketing channels, both
traditional and digital, to reach a wider audience. This could include a mix of
online advertising, social media marketing, content marketing, industry events,
or public relations efforts.

Online Presence: Establishing a strong online presence through a user-
friendly website and engaging social media channels. This allows Aanya
Solutions to connect with potential customers online and provide them with
valuable information about its services.

Marketing Performance: Tracking and measuring the effectiveness of
marketing campaigns. This allows Aanya Solutions to identify what's working
and what's not, and make adjustments to its marketing strategy as needed.
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By implementing these recommendations, Aanya Solutions can position itself more
cffectively in the market, attract new customers, and achieve its business goals.

CH-1: INTRODUCTION.

The business world is a competitive landscape. To stand out and attract customers,
companies need a well-crafted marketing strategy. This strategy guides businesses on

how to reach their ideal audience, introduce their offerings, and ultimately drive sales.

At the heart of this strategy is understanding the target audience. Businesses need to
identify their ideal customers — who are they, what are their needs and wants? With
this knowledge, businesses can tailor their message and choose the most effective

ways to connect with this specific group.

Imagine a toolbox filled with essential tools for building a successful marketing

strategy. These tools, known as the marketing mix, focus on four key arcas:

= Product: What is being offered? Does it meet the needs of the target audience?

« Price: How much is it? [s it competitive and reflects the value provided?

» Place: Where will customers find it? Is it readily available through the right
channels?

« Promotion: How will the word get out? This could involve advertising, social

media, or other communication channels.

The marketing landscape is constantly evolving. Today, digital tools play a significant
role in connecting with customers. Social media platforms, informative content
creation, and search engine optimization (SEO) are just some of the ways businesses

can leverage the digital world to reach their target audience.

By implementing a well-defined marketing strategy that combines traditional and
digital approaches, companies can effectively navigate the competitive landscape,

build relationships with potential customers, and achieve their business goals.

/
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1.1 Industry Profile:

Aanya Solutions, a company in the [industry], seeks to leverage digital marketing
strategies to reach a wider audience, build brand awareness, and ultimately drive sales
growth. This project explores various digital marketing approaches to achieve these

goals,

The project analyzes Aanya Solutions' target market and current marketing mix. It
emphasizes the growing importance of digital marketing in today's business landscape
and outlines specific recommendations for Aanya Solutions to enhance its digital

marketing efforts.
1. Introduction
1.1 The Power of Digital Marketing

In today's digital age, consumers rely heavily on online resources to research products
and services before making purchasing decisions. Businesses, regardless of size or
industry, require a strong digital marketing presence to compete effectively. Digital
marketing encompasses various online strategies to connect with potential customers,

promote brands, and ultimately drive sales.
1.2 Aanya Solutions and Digital Marketing

Aanya Solutions recognizes the importance of digital marketing and aims to develop a
comprehensive strategy to reach its target audience online. This project will explore
various digital marketing channels and tactics Aanya Solutions can leverage to

achieve its marketing goals.
2. Situational Analysis

2.1 Target Market Analysis
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» Define Aanya Solutions' ideal customer profile. This includes demographics
(age, location, income), psychographics (interests, values, lifestyles), and
online behavior (website usage, social media platforms used).

» Conduct market research to understand customer needs, pain points, and
online behavior patterns.

» Identify competitor analysis to understand their digital marketing strategies

and potential gaps Aanya Solutions can exploit.
2.2 Aanya Solutions' Current Marketing Mix

» Analyze Aanya Solutions' existing marketing strategies, including
product/service offerings, pricing strategy, distribution channels, and any
current promotional efforts.

» Identify areas where digital marketing can complement or enhance existing

marketing efforts.
3. Digital Marketing Strategy
3.1 Search Engine Marketing (SEM)
« Search Engine Optimization (SEO):

o Optimize Aanya Solutions' website for relevant keywords to improve
organic search ranking and website traffic.

o Conduct keyword research to identify search terms potential customers
use to find similar products or services.

o Ensure Aanya Solutions' website has high-quality content that is

informative, engaging, and optimized for search engines.
« Pay-Per-Click (PPC) Advertising:

o Consider paid search advertising campaigns on platforms like Google
Ads to target specific keywords and drive qualified traffic to Aanya

Solutions' website.

3.2 Social Media Marketing (SMM)
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. Identit;y the social media platforms where Aanya Solutions' target audience is
most active (c.g., Faccbook, LinkedIn, Instagram).

« Develop engaging social media content that resonates with the target audience
and showcases Aanya Solutions' brand personality and value proposition.

= Utilize social media advertising to reach a wider audience and promote
specific content or offers.

« Foster social media community engagement by responding to comments and

messages promptly.
3.3 Content Marketing

« Create valuable and informative content (blog posts, articles, infographics,
videos) that educates the target audience about Aanya Solutions' industry,
products, or services.

» Develop a content calendar to plan and publish content consistently across
various platforms, including the company website and social media channels.

» Promote content through social media sharing, email marketing, and

influencer outreach (optional).
3.4 Email Marketing

= Build an email subscriber list by offering valuable content downloads,
exclusive promotions, or industry insights.

» Develop targeted email campaigns to nurture leads, promote special offers,
and build customer relationships.

» Track email marketing campaign performance metrics (open rates, click-

through rates) and optimize campaigns for better results.
3.5 Mobile Marketing

e Ensure Aanya Solutions' website is mobile-friendly to provide a seamless user
experience for visitors browsing on smartphones or tablets.
« Consider developing a mobile app if it aligns with Aanya Solutions' business

goals and target audience needs.
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» Explore mobile advertising options to reach potential customers on their

mobile devices.
4. Measurement and Evaluation

» Establish key performance indicators (KPIs) to track the effectiveness of
digital marketing campaigns. These KPIs may include website traffic, lead
generation, conversion rates, and social media engagement metrics.

» Regularly analyze campaign performance data to identify what's working and
make adjustments to optimize results.

» Utilize website analytics tools like Google Analytics to gain valuable insights

into visitor behavior and website performance.

5. Conclusion

By implementing a well-defined digital marketing strategy that incorporates the
tactics outlined above, Aanya Solutions can effectively reach its target audience
online, build brand awareness, generate leads, and achieve its business goals.
Remember, the digital marketing landscape is constantly evolving. Aanya Solutions

should continuously monitor industry trends, adapt its
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1.2 Company Profile.

Aanya Solutions, a leading provider of [insert services] in the [industry] industry,
seeks to leverage digital marketing strategies to reach a wider audience, establish '
brand authority, and ultimately drive sustainable growth. This project explores various

data-driven digital marketing approaches to achieve these goals.

The project analyzes Aanya Solutions' target market and current marketing mix. It
emphasizes the growing importance of digital marketing in today's business landscape
and outlines specific recommendations for Aanya Solutions to enhance its digital

marketing efforts.
1. Introduction
1.1 The Digital Landscape and Customer Journey

The digital landscape has fundamentally transformed how businesses interact with
their customers. Consumers rely heavily on online resources throughout their
purchasing journey, from initial awareness to final decision-making. Businesses need
a strong digital presence to effectively connect with potential customers at every

touchpoint.
1.2 Aanya Solutions and Digital Marketing

Aanya Solutions recognizes the importance of digital marketing and aims to develop a

comprehensive strategy to:

= Expand its online reach and target audience.

» Establish brand authority and thought leadership within the industry.

» Generate qualified leads and nurture customer relationships.

= Drive measurable results and optimize marketing efforts for continuous

improvement.
2. Situational Analysis
2.1 Understanding the Target Market
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« Customer Persona Development: Develop a detailed profile of Aanya
Solutions' ideal customer. This includes demographics (age, location, income),
psychographics (interests, values, lifestyles), and online behavior patterns
(website usage, social media platforms used).

= Market Research: Conduct market research to understand customer needs,
pain points, and online behavior patterns. This can involve surveys, focus

groups, and competitor analysis to identify trends and opportunities.
2.2 Aanya Solutions' Current Marketing Mix

» Analyze Aanya Solutions' existing marketing strategies, including
product/service offerings, pricing strategy, distribution channels, and any
current promotional efforts.

» Identify areas where digital marketing can complement or enhance existing

marketing efforts.
3. Building a Data-Driven Digital Marketing Strategy
3.1 Search Engine Marketing (SEM)
= Search Engine Optimization (SEO):

o Conduct keyword research to identify search terms potential customers
use to find similar products or services.

o Optimize Aanya Solutions' website for relevant keywords to improve
organic search ranking and attract qualified traffic.

o Ensure Aanya Solutions' website has high-quality content that is

informative, engaging, and optimized for search engines.
+ Pay-Per-Click (PPC) Advertising;

o Consider paid search advertising campaigns on platforms like [Search
Engine Name] Ads to target specific keywords and drive qualified

traffic to Aanya Solutions' website.

\_gg/
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o Utilize conversion tracking to measure the effectiveness of PPC
campaigns and optimize ad spend for maximum return on investment

(ROD).
3.2 Content Marketing Strategy

» Create valuable and informative content (blog posts, articles, infographics,
white papers, videos) that educates the target audience about Aanya Solutions'
industry, products, or services.

« Develop a content calendar to plan and publish content consistently across
various platforms, including the company website and social media channels.

» Promote content through social media sharing, email marketing, and

influencer outreach (optional) to expand reach and engagement.
3.3 Social Media Marketing (SMM)

»  Identify the social media platforms where Aanya Solutions' target audience is
most active (e.g., Facebook, LinkedIn, Twitter, industry-specific forums).

« Develop a social media content strategy that aligns with the overall marketing
goals and brand voice. :

« Creatc cngaging social media content that resonates with the target audicnce
and showcases Aanya Solutions' brand personality and value proposition.

» Utilize social media advertising to reach a wider audience and promote
specific content or offers,

» Foster social media community engagement by responding to comments and

messages promptly and addressing customer concerns effectively.
3.4 Email Marketing

 Build an email subscriber list by offering valuable content downloads,
exclusive promotions, or industry insights.

» Develop targeted email campaigns to nurture leads, promote special offers,
cducate customers, and build customer relationships.

o Track email marketing campaign performance metrics (open rates, click-

through rates, conversion rates) and optimize campaigns for better results.

18 \-gf*/
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3.5 Mobile Marketing

» Ensure Aanya Solutions' website is mobile-friendly to provide a seamless user
experience for visitors browsing on smartphones or tablets.

» Consider developing a mobile app if it aligns with Aanya Solutions' business
goals and target audience needs.

» Explore mobile advertising options to reach potential customers on their

mobile devices.
4. Measurement and Optimization

« Establish key performance indicators (KPIs) to track the effectiveness of
digital marketing campaigns. These KPIs may include website traffic, lead

generation, conversion rates, social media

v
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This document outlines a plan for Aanya Solutions, a company in the industry, to

leverage digital marketing strategies.

The plan emphasizes the importance of understanding the target market and

developing a data-driven approach.
Key areas of focus include:

» Search engine marketing (SEM), including search engine optimization (SEO)
and pay-per-click (PPC) advertising.

+ Content marketing, creating valuable content to educate and engage the target
audience.

» Social media marketing, using social media platforms to connect with
potential customers and build brand awareness.

« Email marketing, nurturing leads and building customer relationships.

= Mobile marketing, ensuring a seamless experience for visitors on mobile

devices.

By implementing these strategies and tracking results, Aanya Solutions can reach a

wider audience online, establish brand authority, and achieve its business goals.

2. OBJECTIVES OF THE STUDY.

Understanding the Target Audience: Through market research and persona
development, Aanya Solutions will gain a deep understanding of their ideal
customer. This includes demographics (age, location, income), psychographics
(interests, values, lifestyles), and online behavior patterns (preferred websites,

social media platforms, content consumption habits).

Enhancing Brand Visibility: By analyzing the target audience's online

behavior, Aanya Solutions can identify relevant digital channels to increase _ X

Yo
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brand awareness. This may involve search engine optimization (SEO) to
improve website ranking, social media marketing to connect with customers
on popular platforms, or content marketing to establish expertise through

informative blog posts or articles.

Building Brand Authority: Aanya Solutions can position itself as a thought
leader within the industry by creating high-quality content that educates the
target audience. This content could be blog posts, articles, white papers, or
even informative videos. Additionally, participating in online industry
discussions, forums, or Q&A sessions can showcase Aanya Solutions'
expertise and build trust with potential customers. Partnering with industry

influencers can further amplify brand reach and credibility.

Generating Qualified Leads: Aanya Solutions can implement lead
generation strategies to attract potential customers who are more likely to
convert into paying clients. This might involve creating gated content
downloads (c.g.. cbooks, case studies) that require users to provide their
contact information in exchange for valuable resources. Social media

campaigns with targeted advertising can also attract qualified leads.

Nurturing Customer Relationships: Developing targeted email marketing
campaigns is crucial for nurturing leads and building customer relationships.
These campaigns can provide valuable content, promote special offers, and
keep the target audience engaged with Aanya Solutions' brand. Excellent
customer service throughout the buying journey is essential for fostering

strong customer relationships.
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Data-Driven Opﬁmizaﬁon: Establishing key performance indicators (KPIs)
aligned with Aanya Solutions' marketing goals is crucial. These KPIs could
track website traffic, lead generation, conversion rates, or social media
engagement. Utilizing website analytics tools allows Aanya Solutions to
measure campaign performance and user behavior. By continuously analyzing
data and adjusting strategies, Aanya Solutions can optimize their digital

marketing efforts for maximum return on investment (ROI).

This expanded explanation delves deeper into each objective, providing specific
examples and tactics Aanya Solutions can consider. Remember, this is a general
framework, and the specific strategies will depend on Aanya Solutions' unique

industry, target audience, and business goals.

OBJECTIVES OF THE STUDY

S

~ Specific

= State what
you iido

= Use action L i i =Possible to
words o : | accomplish,
| attainable

FitSmaliBusiness

Gol Your Susmess o Shape
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SCOPE OF THE STUDY.

This project outlines a plan for Aanya Solutions, a company in the [industry] sector,

to leverage digital marketing strategies to achieve specific goals.
Understanding the Digital Landscape

The digital landscape has fundamentally transformed how businesses interact with
customers. Consumers rely heavily on online resources throughout their buying
journey, from initial awareness to final decision-making. A strong digital presence is

essential for businesses to connect with potential customers effectively.
Aanya Solutions and Digital Marketing

Aanya Solutions recognizes the importance of digital marketing and aims to develop a

comprehensive strategy to;

. Expand its online reach and target audience.

. Establish brand authority within the industry.

. Generate qualified leads and nurture customer relationships.

2 Achieve measurable results and continuously improve marketing efforts.

Objectives of the Study

This study focuses on developing a data-driven digital marketing strategy for Aanya

Solutions. Here are the key objectives:
Target Audicnce Analysis:

Develop a detailed profile of Aanya Solutions' ideal customer. This includes
demographics (age, location), psychographics (interests, values), and online behavior

patterns {website usage, social media platforms used).

0 Conduct market research to understand customer needs, challenges,
and online behavior. Analyze competitor strategies to identify potential gaps Aanya

Solutions can exploit.
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Digital Marketing Strategy Development:

Search Engine Optimization (SEO): Optimizc Aanya Solutions'
website for relevant keywords to improve organic search ranking and attract qualified
traffic. Create high-quality content that educates the target audience about the industry
and Aanya Solutions' offerings.

Content Marketing: Develop valuable content (blogs, articles,
infographics) to educate and engage the target audience. Utilize a content calendar to
plan and publish content consistently across platforms. Promote content through
social media sharing and email marketing.

Social Media Marketing: Identify the social media platforms where
Aanya Solutions' target audience is most active. Develop a social media strategy that
aligns with the overall marketing goals and brand voice. Create engaging content that

. resonates with the target audience and showcases Aanya Solutions' value proposition.

Email Marketing: Build an email subscriber list by offering valuable
content downloads or industry insights. Develop targeted email campaigns to nurture
leads, promote special offers, and build customer relationships. Track email
marketing campaign performance metrics and optimize campaigns for better results.

Mobile Marketing: Ensure Aanya Solutions' website is mobile-
friendly to provide a seamless user experience for visitors browsing on smartphones
or tablets. Consider developing a mobile app if it aligns with Aanya Solutions'

business goals and target audience needs.

Measurement and Optimization:

Establish key performance indicators (KPIs) to track the effectiveness

of digital marketing campaigns. These KPIs may include website traffic, lead

generation, conversion rates, and social media engagement metrics.
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Utilize website analytics tools to track campaign performance and user
bchavior.
Continuously analyze data and adjust strategies to optimize results and

maximize return on investment (ROI),
Expected Qutcomes

By implementing this data-driven approach, Aanya Solutions can expect to achieve

the following outcomes:

Increased brand awareness and visibility within the target market.

Generation of qualified leads with a higher potential for conversion. ’
Stronger customer relationships built on trust and valuable communication.
Improved marketing decision-making based on data and insights.

Continuous im provement of Aanya Solutions' digital marketing strategy for

long-term success.
Conclusion

This study provides a framework for Aanya Solutions to develop a comprehensive
digital marketing strategy. By focusing on specific objectives, measurable outcomes,
and data-driven insights, Aanya Solutions can leverage the power of digital channels

to achieve its marketing goals and gain a competitive edge in the marketplace.

Note: This text is around 980 words. You can tailor it further by incorporating

specific details about Aanya Solutions' industry and target audience.
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CH-3: RESEARCH METHODOLOGY

Introduction

Rescarch methodology is the blueprint for conducting research. It outlines the steps
involved in collecting and analyzing data to answer research questions or test
hypotheses. A well-defined research methodology ensures the research is objective,

rigorous. and reliable.

The methodology section of a research paper typically describes the following:
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Research Design: The overall approach to conducting the research.
Data Collection Metheds: How the data will be gathered.

Data Analysis Methods: How the data will be interpreted and evaluated.
Types of Research Designs

Quantitative Research: Uses numerical data and statistical analyﬁs to test
hypothes.es or relationships between variables. Examples include
surveys, experiments, and content analysis of 11umcricai data.

Qualitative Research: Explores experiences, behaviors, and attitudes through
non-numerical data. Examples include interviews, focus groups, and document
analysis of textual data.

Mixed Methods Research: Combines quantitative and qualitative approaches

to gain a more comprehensive understanding of a research topic.
Data Collection Methods
Quantitative Data Collection

Surveys: Questionnaires administered to a sample population to gather data
on opinions, behaviors, or demographics. |

Experiments: Controlled studies that manipulate variables to observe their
effect on outcomes.

Observational Studies: Collecting data by observing real-world phenomena
without manipulation.

Existing Data Analysis: Utilizing data collected by other researchers or

organizations.
Qualitative Data Collection

Interviews: In-depth conversations with participants to gather detailed
information about their experiences and perspectives.

Focus Groups: Group discussions moderated by a researcher to explore a.
topic and generate shared insights.

Document Analysis: Examining existing documents, such as text, images, or

audio recordings, to understand a phenomenon. '
28
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Data Analysis Methods
Quantitative Data Analysis

Statistical Analysis: Applying statistical techniques to
summarize, describe, and analyze numerical data.
Data Visualization: Creating charts, graphs, or other visuals to represent and

interpret data patterns.
Qualitative Data Analysis

Thematic Analysis: Identifying recurring themes, patterns, and concepts
within qualitative data.

Narrative Analysis: Examining the stories and narratives shared by
participants to understand their experiences.

Discourse Analysis: Analyzing the language used in qualitative data to

understand underlying meanings and social contexts.
Choosing the Right Methodology

The choice of rescarch methodology depends on the research question or hypothesis,

the type of data needed, and the resources availabie. Here are some factors to consider:

Research objectives: What do you aim to achieve with your research?
Data requirements: What type of data do you need to answer your research
question?

Feasibility: What resources (time, budget, access) do you have available?
Ethical Considerations

Researchers must adhere to ethical principles when conducting research. Here are

some key considerations:

Informed consent: Participants must be informed about the research and give

their voluntary consent to participate.

Anonymity and confidentiality: Protecting the privacy of participants and

the data they provide.
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Data security: Ensuring the safe storage and handling of research data.
Conclusion

A well-defined research methodology is essential for conducting credible and
valuable research. By carefully choosing the research design, data collection methods,
and data analysis methods, researchers can ensure their findings are reliable and

generalizable.
Additional Considerations

Sampling methods: Selecting a representative sample of the population to
study.

Pilot studies: Conducting a small-scale study to test the feasibility and
effectiveness of research methods.

Research limitations: Acknowledging the limitations of the research design

and data collection methods.

Remember, this is a general overview of research methodology. The specific

methods and considerations will vary depending on your research field and topic.
Further Resources

American Psychological Association (APA): hitps://apastyle.apa.ory/

SAGE Research Mecthods: htips://methods.sapenub.comy/

Qualtrics Research Core: hitps://basecamp.qualirics.com/page/research-

methodology
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COMPARISON OF QUNTITATIVE AND QUALITATIVE

RESEARCH :
QUANTITATIVE QUALITATIVE
RESEARCH RESEARCH

numbers Words

Researcher distant

Researcher Close

Macro Micro
Hard to Understand Easy to Understand
Hard data Soft data
Theory testing Theory building
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3.5 LIMITATIONS OF THE STUDY.

Introduction

In today's digitally driven business environment, effective marketing strategies are
crucial for companiés like Aanya Solutions to not only survive but thrive in their
respective industries. This section explores the various facets of digital marketing
stratcgy, emphasizing the importance of understanding limitations, implementing

effective strategies to mitigate them, and ensuring long-term sustainability.

Understanding Limitations in Digital Marketing Strategy

Importance of Acknowledging Limitations

Any strategic plan, including a digital marketing strategy, is inherently bound by
limitations. These limitations can arise from various aspects such as research design,
data collection methods, analytical approaches, implementation challenges, and
measurement complexitics. Recognizing these constraints is essential for devising

realistic strategies, refining approaches, and achieving tangible results.

Categories of Limitations

Research Design Limitations

Digital marketing strategies often rely on extensive research to understand market
dynamics, consumer behavior, and competitive landscapes. However, several inherent

limitations can affect the efficacy of the research findings:

Secondary Data Reliance: Many strategies lean heavily on secondary data sources
such as market research reports and industry trends. While valuable, these sources
may not provide the nuanced insights specific to Aanya Solutions' unique audience or

local market conditions.

Qualitative vs. Quantitative Balance: Strategies often emphasize quantitative
approaches like surveys, potentially overlooking qualitative insights gained from in-
depth interviews or focus groups. Understanding the "why" behind customer behavior

is crucial for crafting compelling marketing messages and strategies.

A : \;\{)\/'
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Data Collection Challenges

Effective data collection forms the bedrock of any data-driven strategy. However,

challenges can arise that undermine the reliability and applicability of collected data:

Survey Sample Bias: The representativeness of survey data can be compromised by
sampling bias, where respondents do not accurately reflect the demographic and

behavioral characteristics of the target audience.

Social Desirability Bias: Respondents may alter their responses to align with socially
desirable behaviors, potentially skewing the data and leading to inaccurate

conclusions.
Analytical Limitations

Analyzing collected data involves making sensc of complex information to derive
actionable insights. However, several factors can limit the effectiveness of data

analysis:

Overreliance on Statistical Significance: Focusing solely on statistical significance in
quantitative analysis may overlook valuable trends or insights that fall outside

predetermined thresholds.

Subjectivity in Thematic Analysis: Qualitative data analysis, such as thematic analysis,
can be subjective and influenced by the researcher's interpretations. Implementing

rigorous measures like inter-coder reliability helps mitigate this subjectivity.
Implementation Challenges
Translating strategy into action involves overcoming various practical challenges:

Resource Constraints: The successful execution of digital marketing strategies often

hinges on adequate resources for content creation, social media management, and
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website optimization. Limited resources may necessitate prioritizing activities or

secking cxternal assistance.

Technical Expertise: Implementing advanced digital marketing tactics, such as SEO
optimization or web analytics, requires specialized technical skills. Addressing skill

gaps within the team or outsourcing specific tasks may be necessary.

Adaptability to Competitive Dynamics: The digital marketing landscape is constantly

evolving

g, with new platforms emerging and consumer behaviors shifting. Strategies

must remain adaptable to incorporate these changes effectively.
Measurement and Evaluation

Measuring the success and impact of digital marketing efforts is challenging due to

several factors:

Altribution Challenges: Determining the precise contribution of digital marketing
activities to conversions or sales can be complex, as multiple factors (e.g., brand

reputation, offline marketing efforts) influence customer decisions.

Focus on Vanity Metrics: Metrics like website traffic or social media follower count,
while indicative of visibility, may not accurately reflect campaign effectiveness.
Emphasizing metrics such as conversions, engagement rates, and return on investment

(ROI) provides a clearer picture of performance.

Strategies to Mitigate Limitations
Addressing these limitations requires a strategic approach that blends proactive

measures with continuous refinement:

Employing a Mixed-Methods Approach:
Combining quantitative data from surveys with qualitative insights gained from in-

depth interviews or focus groups offers a more comprehensive understanding of

34 V
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Pilot Testing and Iteration:
Conducting pilot surveys or A/B testing different marketing messages on a smaller
scale allows organizations to gather real-world feedback and refine strategies before

full-scale implementation.

Ongoing Monitoring and Adaptation:
Regularly monitoring key performance indicators (KPIs), such as website analytics,
social media engagement metrics, and campaign performance, enables organizations

to make timely adjustments and optimize their digital marketing efforts.

Building Internal Expertise:
Investing in training for team members or partnering with specialized digital

marketing agencies helps address skill gaps and ensures effective strategy execution.

Prioritizing Measurable Goals:
Sctting clear, measurable objectives for cach digital marketing campaign allows

organizations to assess the success and impact of their strategies accurately.

Conclusion

In conclusion, the success of a digital marketing strategy for Aanya Solutions hinges -
not only on innovative tactics and comprehensive planning but also on the ability to

recognize and mitigate potential limitations. By adopting a data-driven, adaptable

approach and implementing strategies to overcome these challenges, Aanya Solutions

can enhance its market competitiveness, achieve sustainable growth, and effectively

navigate the dynamic digital landscape of the [industry] sector.

Additional Considerations
Beyond the core limitations and mitigation strategies outlined, additional factors
warrant consideration for the long-term viability and ethical integrity of Aanya

Solutions' digital marketing endeavors:

Ethical Considerations: Adhering to data privacy regulations and ethical standards in

data collection and usage is critical for maintaining customer trust and reputation.

35
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Long-Term Sustainability: Establishing processes for ongoing content creation,
audicnce engagement, and performance monitoring is cssential for sustaining the

effectiveness of digital marketing strategies over time.

By integrating these considerations into its digital marketing strategy, Aanya
Solutions can position itself strategically within the [industry] sector, fostering
continuous improvement and achieving enduring success in the competitive digital

landscape.

CH-4: DATA ANALYSIS AND INTERPRETATION.

Data analysis and interpretation are crucial parts of any marketing campaign, helping

turn customer information into actionable insights. Here's a breakdown of these steps:
Data Analysis: Making Sense of the Numbers

Imagine you run a social media campaign and collect a bunch of data: likes,
comments, shares, etc. Data analysis is like organizing all this information. Here's

what you might do:

Cleaning and Formatting: Double-checking for errors and ensuring
everything is consistent (like dates in the same format).

Summarizing: Finding key metrics — maybe the total number of engagements
or the average likes per post.

Visualizing: Creating charts or graphs to see patterns — do funny posts get

more comments, or informative ones get more shares?
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Data Interpretation: What the Numbers Tell You

Data interpretation is like looking at those organized charts and graphs and saying,

"what does this mean for my marketing?" Here are some examples:

Identifying Trends: Are there certain types of posts that consistently get
more engagement?

Understanding Your Audience: What kind of content resonates most with
your target audience?

Measuring Success: Are you reaching the goals you set for the campaign

(e.g.. brand awareness, website traffic)?
How Marketers Use Data Analysis and Interpretation

By analyzing and interpreting data, marketers can make informed decisions about

their campaigns. Here are some examples:

Optimizing Campaigns: If funny posts get more comments, you might create
more funny content.

Targeting the Right Audience: Understanding your audience lets you tailor
your message for better engagement.

Improving Future Campaigns: Learning what works and what doesn't helps

you create even better campaigns in the future.

In conclusion, data analysis and interpretation are powerful tools that help marketers

turn customer information into insights that can improve their marketing efforts.
1. Systems Theory of Marketing:

The systems theory of marketing looks at marketing as a complex system with

interconnected parts. Here's a breakdown of the key ideas:

Interconnected Elements: Marketing isn't a single activity, but rather a system of
interrelated parts. These parts include things like product development, pricing,

distribution, promotion, and customer service.
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Environment Matters: The marketing system exists within a larger environment.
This environment includes factors like the economy, competition, technology, and

social irends. All these things can influence how marketing works.

Focus on Relationships: The systems theory emphasizes the importance of building
relationships with customers, suppliers, distributors, and other stakeholders. By

working together, these groups can create a more effective marketing system.

Adaptability is Key: The marketing environment is constantly changing. Companies

that can adapt their marketing systems to these changes will be more successful.

Here's an analogy: Imagine a marketing system like a sports team. The different parts
of the marketing system are like the players on the team. Each player has a role to
play. but they all need to work together to win the game. Just like a team needs to
adjust its strategy based on the competition, marketing systems need to adapt to

changes in the environment.

By understanding the systems theory of marketing, companies can create more
effective marketing strategies that consider all the interconnected parts and how they

influence cach other. i

2. Universal Theory of Marketing:
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A universal theory of marketing is a concept that has been discussed and debated, but
there isn't one single theory that everyone agrees on. Marketing is a complex field that

needs to adapt to different situations.
Here are some of the core principles that are important in many marketing approaches:

. Understanding the Customer: Knowing who your target audience is and
what they need or want is essential for any marketing effort.

. Creating Value: Your product or service should provide something of value
to the customer, whether it's solving a problem, making their life casier, or
entertaining them.

. Communicating Effectively: You need to get your message out to your target
audience in a way that is clear, concise, and persuasive.

. Building Relationships: Marketing is not just about making a sale, it's also

about building long-term relationships with customers.

These principles can be applied in a variety of ways, depending on the specific
marketing situation. For example, the way you market a new toy to children will be

different from the way you market a financial product to adults.

3. Contingency Theory of Marketing:

The contingency theory of marketing suggests there's no one-size-fits-all approach to
marketing. The most effective marketing strategy depends on various factors — like
the company's situation and the overall market environment. Here's a breakdown of

the key ideas:

Adaptability is Key: The contingency theory emphasizes that companies should be
flexible and adapt their marketing strategics based on different situations. There's no

single "magic formula" for marketing success.
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Considering Multiple Factors: The theory suggests that several factors can influence

the best marketing approach. These factors might include:

o Company characteristics: Size, industry, resources available.
o Target audience: Demographics, needs, buying behaviors.

o Market competition: Number of competitors, their strategies.
) ' Economic climate: Overall economic conditions.

Examples of Contingency Decisions: A company might choose a different
marketing strategy for a new product launch compared to an established product.
They might also tailor their approach based on whether they're selling to businesses

(B2B) or directly to consumers (B2C).

In essence, the contingencgf theory advises companies to carefully consider the
specific situation and then choose the marketing tactics most likely to be successful in
that context. This approach is like planning a road trip — you wouldn't take the same
route for a snowy mountain adventure as you would for a beach vacation. The best

course of action depends on the specific circumstances.

By understanding the contingency theory, companies can develop more effective
marketing strategies that are tailored to their unique situation and the ever-changing

marketing landscape.
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The institutional theory of marketing examines how social norms, cultural values, and
existing practices influence marketing activities. It focuses on how companies
conform to or challenge these established rules to gain legitimacy and achieve success

in the marketplace.

Here are some key concepts of the institutional theory in marketing:

Isemorphism: This refers to the process by which organizations become similar to

each other over time. This can happen in three ways:

Coercive isomorphism: Occurs when companies adopt practices due
to pressures from regulatory bodies, industry standards, or powerful stakeholders.

Mimetic isomorphism: Companies imitate successful practices of
competitors or industry leaders.

Normative isomorphism: Companies conform to established

professional norms or expectations within the industry.

Institutional Environments: The theory acknowledges the influence of the external

environment on marketing practices. These environments include:

The regulative environment: Laws and regulations that govern
marketing activities.

The cuitural-cognitive environment: Shared beliefs, values, and
symbols that influence consumer behavior and marketing strategies.

The professional environment: Industry associations, trade

groups. and professional norms that guide marketing practices.
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Legitimacy: A central concept in the theory. Companies strive to be perceived as
legitimate by following established rules and practices. Legitimacy can lead to greater

customer trust, acceptance by partners, and overall success.

Here's an example: Imagine a new social media platform emerges, and many
businesses start creating profiles on this platform to connect with their customers,
This can be seen as an example of mimetic isomorphism, where companies follow the

lead of successful pioneers.

By understanding the instifutional theory of marketing, companies can gain insights
into how existing norms and practices shape marketing strategies. This knowledge can
help them develop approaches that are both effective and legitimate within their

specific industry and cultural context.

5. AMO Theory (Ability, Motivation and Opportunity) :

The AMO theory (Ability, Motivation, and Opportunity) is a framework used in
marketing to understand and predict consumer behavior. It suggests that a customer's

decision to purchase is influenced by three key factors:

Ability: Does the customer have the resources or skills to buy your product or service?
This could involve factors like affordability, accessibility, or knowledge of how to use

the preduct.

Motivation: Does the customer have a reason to buy your product or service? This

could be influenced by their needs, wants, desires, or perceived value of vour offering.
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Opportunity: Does the customer have a chance to buy your product or service? This
could involve factors like product availability, clear purchasing process, or

promotional offers.
Here's how marketers can use the AMO theory:

Understanding Customer Needs: By considering a customer's ability, motivation,
and opportunity, marketers can develop products and services that are relevant and

accessible to their target audience.

Targeted Marketing: The AMO theory helps tailor marketing messages and

campaigns to specific customer segments with different needs and capabilities.

Removing Barriers: Marketers can identify and address any barriers that might
prevent customers from purchasing. This could involve offering financing options,

educational resoutces, or simplifying the buying process.

An Example of AMO in Marketing
Imagine a company that sells fitness equipment.

Ability: They might offer a variety of payment options to make their

equipment more affordable. ‘Q /
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Motivation: Their marketing could focus on the health benefits and improved
quality of lifc associated with using their equipment.
Opportunity: They could partner with local gyms to offer demonstrations or

trial periods, increasing the opportunity for customers to experience their equipment.

By considering all three factors — ability, motivation, and opportunity — marketers can

develop more effective strategies to reach and convert potential customers.
6. Resource-Based Theory of Marketing :

The Resource-Based Theory (RBT) of marketing looks at a company's competitive

advantage through the lens of its resources. Here's a breakdown of the key ideas:

Valuable Resources: A company's resources are considered valuable if they help it
create or deliver products or services that customers desire. These resources can be
tangible (like factories or equipment) or intangible (like brand reputation or customer

data).

Rarity: For a resource to be a source of competitive advantage, it also needs to be

rare. If many competitors have similar resources, it becomes harder to gain an edge.

Inimitability: Ideally, a valuable resource should be difficult or expensive for
competitors to imitate. This could be because of factors like unique technology,

specialized skills, or strong customer relationships. -
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Non-Substitutable: Even if competitors can't exactly copy a resource, a sustainable
advantage comes if there are no readily available substitutes. For example, a strong
brand reputation might be difficult to replicate, and there may not be easy alternatives

for customers who value that brand.

How RBT is Used in Marketing

Companies can leverage the Resource-Based Theory to develop marketing strategies
that highlight their unique strengths and create value for customers. Here are some

ways this might be applied:

Building on Brand Reputation: A company with a strong brand reputation can use
marketing to emphasize trust, reliability, or positive associations with their products

Or services.

Leveraging Unique Expertise: If a company has special skills or knowledge, they
can use content marketing or educational resources to establish themselves as thought

leaders in their industry.

Protecting Intellectual Property: Patents, trademarks, and copyrights can be

valuable resources that give a company exclusive rights and a marketing advantage.
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By understanding the Resource-Based Theory, companies can identify and leverage
their unique strengths to develop cffective marketing strategies and gain a competitive

edge in the marketplace.
pen_spark
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7. Human Capital Theory :

The Muman Capital Theory (HCT) applied to marketing suggests that a company's
marketing capabilities are influenced by the knowledge, skills, and experience of its

marketing team. Here's a breakdown of the key ideas:

Marketing Expertise Matters: A marketing team with a strong understanding of
marketing principles. consumer behavior, and data analysis can develop more

cffective marketing strategies.

Investment in People: Companies that invest in training and development programs
for their marketing staff can enhance their team's capabilities and achieve better

marketing results.

Value of Experience: Experienced marketers can leverage their past knowledge and

suceesses to make informed decisions and navigate complex marketing challenges.
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Here's an analogy: Imagine a sports team. Just like a team with highly skilled and
experienced players is more likely to win, a marketing team with a strong knowledge

base and experience is better equipped to achieve marketing goals.
HCT and Marketing Strategies

By understanding the Human Capital Theory, companies can sec the value of
investing in their marketing team's capabilities. Here are some ways this might be

applied:

Training and Development: Providing opportunities for marketing staff to learn new

skills, stay updated on industry trends, and develop their expertise.

Knowledge Sharing: Encouraging collaboration and knowledge sharing within the

marketing team to leverage the collective experience of all team members.
g g P

Attracting and Retaining Talent: Building a strong employer brand and offering
competitive compensation packages to attract and retain skilled marketing

professionals.

Overall Impact

By investing in their marketing team's capabilities, companies can develop a more

skilled and knowledgeable workforce. This can lead to more effective marketing
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strategies, improved marketing campaign performance, and a better return on

investment (ROT) for marketing efforts.
8. Agency Theory of Marketing :

The agency theory in marketing examines the relationship between a principal (a
company) and its agents (such as advertising agencies, marketing consultants, or even
salespeople) who are hired to perform specific marketing tasks. Here's a breakdown of

the key ideas:

Alignment of Goals: A core aspect of agency theory is ensuring the goals of the
principal and the agent are aligned. The company (principal) wants the marketing
agency (agent) to act in the company's best interests, focusing on marketing strategies

that achieve the company's goals.

Information Asymmetry: There can be an information asymmetry. where the agent
may have more knowledge or expertise about a specific marketing area than the
principal. This highlights the importance of clear communication and well-defined

goals to bridge this gap.

Monitoring and Performance: The principal (company) needs to monitor the agent's
(agency's) performance to ensure they are acting in the company’s best interests and

effectively achieving the marketing goals.

Hew Agency Theory is Used
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Companies can leverage agency theory to build stronger relationships with marketing
agencies and achieve better marketing outcomes. Here are some ways this might be

applied:

Clearly Defined Contracts: Having clear contracts that outline goals, expectations,

and perfermance metrics helps ensure both parties are on the same page.

Open Communication: Maintaining open communication channels between the
company and the marketing agency allows for ongoing discussions, feedback, and

adjustments to the marketing strategy.

Performance Measurement: Establishing clear performance metrics allows the
company to track the effectivencss of the marketing agency's work and ensure it

aligns with the company's goals.

Benefits of Using Agency Theory
By understanding and applying agency theory, companies can benefit from:

~ Improved Marketing Performance: Stronger alignment and collaboration
between the company and the marketing agency can lead to more effective marketing
campaigns.,
Reduced Costs: Clear communication and defined expectations can help

avoid misunderstandings and rework. potentially saving time and money.
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Better Decision-Making: Data-driven performance measurement allows
companics to make informed decisions about their marketing strategics and agency

partnerships.

In conclusion, the agency theory in marketing provides a framework for building
successful relationships between companies and the marketing agencies they hire. By
focusing on aligned goals, clear communication, and performance measurement,
companics can leverage the expertise of marketing agencies to achieve their

marketing objectives.
9. Human Relations Approach :

The human relations approach in marketing emphasizes understanding and connecting
with customers on a personal level. It focuses on building relationships and trust with

your target audience, rather than just pushing products or services.

Here are some key ideas of the human relations approach in marketing:

Customer Focus: This approach prioritizes understanding customer needs, wants,
and motivations. Marketing is seen as a two-way street, with companies listening to

customer feedback and using it to shape their strategies.

Building Relationships: The goal is to develop long-term relationships with
customers, not just one-off transactions. This can be achieved through excellent

customer service, loyalty programs, and personalized communication.

Emotional Connection: Marketing goes beyond just product features. It aims to
connect with customers on an emotional level, evoking positive feelings and

associations with the brand.
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Here are some examples of how the human relations approach can be applied in

marketing:

Social media engagement: Responding to comments and messages, creating

interactive content, and fostering a community around the brand.

Personalized marketing: Tailoring marketing messages and recommendations to

individual customer preferences

Customer experience focus: Making sure every touchpoint with the brand, from

product purchase to customer service, is positive and builds trust.

By understanding and applying the human relations approach, marketers can create
more effective marketing strategies that resonate with customers and lead to long-

term brand loyalty.

CONCLUSION:

The exploration of various marketing theories provides a rich tapestry to understand
and approach marketing strategies. From understanding customer needs (Human
Relations Approach) to leveraging human capital (Human Capital Theory), each

theory offers valuable insights.

Remember, there's no single "one-size-fits-all" approach (Contingency Theory).
Effcctive marketing considers the specific situation, target andience (AMO Theory),

and the broader institutional environment (Institutional Theory).
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By understanding these diverse marketing theories, businesses can develop adaptable
and data-driven strategies (Data Analysis and Interpretation) that create value for their

customers and achieve sustainable success (Resource-Based Theory).

In today's dynamic marketing landscape, companies that can leverage these

multifaceted perspectives are best positioned to thrive.

DATA ANALYTICS Process

Data Analytics Process
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CH-5: SUMMARY OF FINDINGS, SUGGESTIONS AND CONCLUSION.

5.1 FINDINGS:

Here's a comprehensive exploration of the marketing theories you mentioned, delving

deeper into each concept:

Understanding Your Customers

Human Relations Approach: This theory emphasizes building relationships and
trust with your target audience. It's about understanding their needs, wants, and
motivations. Imagine marketing as a conversation, not a monologue. By listening to

customer feedback, you can tailor vour strategies to resonate with them.

AMO Theory (Ability, Metivation, Oppertunity): This framework focuses on three

factors that influence customer buying decisions. Consider:

Ability: Can customers afford your product or service? Do they have
the necessary skills or knowledge to use it effectively?

Motivation: Do they see a reason to buy? Does your product or
service address their needs or desires?

Opportunity: Can they easily purchase your product or service? Is it

readily available, and is the buying process smooth?

By understanding these factors, you can create marketing campaigns that address

customer concerns and make it easier for them to buy from you.
Adapting to Different Situations

Contingency Theory: This theory acknowledges that there's no single "magic
formula” for marketing success. The most effective approach depends on various

factors, such as:
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Company characteristics: Size, industry, resources available.
Target audience: Demographics, needs, buying behaviors.
Market competition: Number of competitors, their strategies.

Economic climate: Overall economic conditions.

Imagine you're a clothing company. Your marketing strategy for launching a new line
of sportswear would likely differ from your strategy for launching a new line of
formal wear. The contingency theory encourages considering the specific situation to

develop the most effective approach.
Building Strong Relationships

Human Relations Approach (continued): This theory goes beyond just
making a sale. It emphasizes the importance of building long-term relationships with
customers. This can be achieved through excellent customer service, loyalty

programs, and personalized communication.
Data-Driven Decision Making

Data Analysis and Interpretation: Data is like gold in marketing. By
analyzing data from your marketing campaigns, you can understand what's working
and what's not. This allows you to make informed decisions about where to allocate

vour resources and how to improve vour marketing efforts.
Leveraging Your Strengths

Resource-Based Theory: This theory suggests that a company's unique
resources can be a source of competitive advantage. These resources can be tangible
(like factories or equipment) or intangible (like brand reputation or customer

data). The theory focuses on four key aspects:

Valuable Resources: Do your resources help you create or deliver
products or services that customers desire?

Rarity: Are these resources uncommon among your competitors?

Inimitability: How difficult or expensive would it be for competitors

to imitate these resources?
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Non-Substitutable: Are there readily available substitutes for these

resources?

By identifying and leveraging your unique strengths, you can develop a marketing

strategy that sets you apart from the competition.
Investing in Your People

Human Capital Theory: This theory highlights the importance of your
marketing team's knowledge, skills, and experience. A skilled team can develop and
execute more effective marketing strategies. Companies that invest in training and
development programs for their marketing staff are more likely to achieve their

marketing goals.
Aligning Goals with Partners

Agency Theory: This theory focuses on the relationship between a company

and the marketing agencies or consultants they hire. It emphasizes the importance of:

Aligned Goals: Ensuring both parties are working towards the same
objectives.

Clear Communication: Maintaining open communication to avoid
misunderstandings.

Performance Measurement: Tracking the agency's performance to

ensure they're delivering results.

By following these principles, you can build strong partnerships with marketing

agencies and achieve better marketing outcomes.

Remember, these marketing theories are interconnected. By understanding them all,
you can develop a comprehensive and adaptable marketing strategy that resonates

with your customers and helps your business thrive.
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5.2 SUGGESTIONS AND RECOMMENDATIOS.

Here's a comprehensive exploration of the marketing theories you mentioned, delving

deeper into each concept:

Understanding Your Customers

Human Relations Approach: This thcory emphasizes building relationships and
trust with your target audience. It's about understanding their needs, wants, and

motivations.

AMO Theory (Ability, Motivation, Opportunity): This framework focuses on three
factors that influence customer buying decisions: ability to buy, motivation to buy,

and opportunity to buy.

Adapting to Different Situations

. Contingency Theory: This theory acknowledges that there's no single "magic
formula” for marketing success. The most effective approach depends on various

factors.
Building Strong Relationships

. Human Relations Approach (continued): This theory goes beyond just
making a sale. It emphasizes the importance of building long-term relationships with

Customers.

Data-Driven Decision Making
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. Data Analysis and Interpretation: Data is like gold in marketing. By
) analyzing data from your marketing campaigns, you can understand what's working

and what's not.
Leveraging Your Strengths

. Resource-Based Theory: This theory suggests that a company's unique
resources can be a source of competitive advantage. These resources can be tangible

or intangible.
Investing in Your People

. Human Capital Theory: This theory highlights the importance of your

marketing team's knowledge, skills, and experience.
Aligning Goals with Partuners

. Agency Theory: This theory focuses on the relationship between a company

and the marketing agencies or consultants they hire.

Remember, these marketing theories are interconnected. By understanding them all,
you can develop a comprehensive and adaptable marketing strategy that resonates

with your customers and helps your business thrive.

5.3 CONCLUSION.

Know Your Audience

2.
1. Conduct thorough market research using tools such as surveys and
focus groups to gain insights into customer demographics, preferences,

and purchasing behaviors.

)
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2. Utilize analytics tools to track and analyze customer behavior on your
website and social media platforms. Identify patterns and trends to
understand what type of content and messaging resonates most with
your audience.

3. Implement personalized marketing strategies tailored to different
customer segments based on the insights gathered. This could involve
creating targeted email campaigns, personalized recommendations on

your website, or customized social media content.

[N

Be Flexible

1. Evaluate and select appropriate marketing channels that align with
your target audience and product offerings. Options may include social
media platforms, email marketing campaigns, influencer partnerships,

and more traditional methods like print advertising or direct mail.

!\.)

Maintain flexibility in your marketing strategy by continuously
monitoring campaign performance and adapting to changing markct
dynamics. Adjust your tactics based on feedback, campaign results,
and shifts in consumer behavior or competitor activity.

3. Stay informed about current marketing trends and innovations.
Regularly update your approach to leverage new technologies and

strategies that can enhance your marketing effectiveness.
3.

Build Connections

1. Actively engage with your audience on social media platforms by
responding promptly to comments, messages, and inquiries. Foster a
sense of community around your brand by encouraging discussions

and user-generated content.
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2. Provide exceptional customer service experiences to build trust and
loyalty among your customer base. Address concerns and resolve
issues promptly to demonstrate your commitment to customer
satisfaction.

3. Develop a distinct brand personality that resonates with your target
audience's values, interests, and aspirations. Consistently communicate
your brand's unique voice and story across all marketing channels to

create a strong emotional connection with consumers.
Learn from Data

1. Monitor and analyze key performance metrics such as website traffic,
conversion rates, bounce rates, and social media engagement metrics.
Use data analytics tools to gain insights into the effectiveness of your
marketing efforts.

2. Utilize data-driven decision-making processes to identify successful
stratcgics and arcas for improvement. Conduct A/B tests and
experiments to compare different marketing campaigns and tactics,
optimizing your approach based on empirical evidence.

3. Continuously refine your marketing strategy based on actionable
insights derived from data analysis. Adapt your campaigns to capitalize
on successful outcomes and refine underperforming areas to maximize

overall marketing ROL

By incorporating these strategies into your marketing approach, you can develop a
dynamic and adaptable strategy that resonates with your target audience, enhances

engagement, and drives meaningful results for your business goals.
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QUESTIONNAIRE

Questionnaires collect data systematically by obtaining answers on the key issues and

opinions that need to be explored in a research project. They are frequently used as a

means of gathering information on matters of fact or opinion. They use a variety of

methods, namely closed questions that require a yes or no answer, ranking in order of

disagree.

importance or value, or Likert scales. The latter, named after Rensis Likert the US
agree or disagree with a statement. For example, in response to a statements such as ‘I

sociologist who invented them, ask respondents to indicate the cxtent to which they

like my job’ the choice inay be 1 strongly agree, 2 agree, 3 disagree, 4 strongly

The questionnaire will cover recruitment, training and development, performance

management, employee relations, strategic HR planning, and other relevant areas.
Here's an outline for a detailed questionnaire:

Advanced Consumer Behavior
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Briefly describe the concept of "neuromarketing” and its potential applications in

marketing research.

How can social influence and group dynamics be leveraged to create effective

marketing strategies?

Choose one advanced consumer decision-making model (e.g., Elaboration Likelihood

Model. Theory of Planned Behavior). Briefly explain its key components.
Advanced Marketing Analytics

How can machine learning algorithms be used for customer segmentation in

marketing campaigns?

What are some challenges associated with analyzing big data in marketing research?"
In a nutshell, what is the purpose of Marketing Mix Modeling (MMM)?
Advanced Marketing Strategies

What are some key considerations for developing a successful global marketing

strategy?

How can Customer Relationship Management (CRM) contribute to customer

retention and loyalty?

S Briefly describe the concept of brand storytelling and its role in brand management.
Collg™y
€

c,““
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Marketing Research Methodologies

Explain the basic function of Structural Equation Modeling (SEM) in marketing

research.

Ditterentiate between qualitative and quantitative research methods in marketing

research. Provide an example of each.

Briefly describe the purpose and benefits of conducting experimental research designs

in marketing.
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PREFACE

The economic competition is growing to industrialization which requires the student to apply the
classroom knowledge in practical world. To survive & flourish in the present day corporaie
Jungle, companies investing their time & money in upgrading to the knowledge & skills of
trainers. This present report is an image what | have upgraded my knowledge while observing &
analy=sing aboui financial analvsis of MOHAN MEAKINS PRIVATE LIMITED
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EXECUTIVE SUMMARY

According 10 a report by the Confederation of Indian Alecholic Bevernge Companies (CIABC), the
todal sales of Indian Made Foreign Liquor (IMFL) products in 2022-23 was 383 million cases, which
15 |4 per cent mare than the previous year and |2 per cent over pre-covid levels.

According 1o them, across the country, “Sales have grown by 32 per cent in the Western
region, X2 per cenl in the Eastern region, 16 per cent in Northern region and 9 per cent in the

Southern region.”™

“Amongst major states, Punjab has led the growth with a whopping 54 per cent over last
vear,” they said. The growth could be an effect of the new éxcise policy introduced in the

stake.

“While most ather states have shown positive sales growth, prominent states where sales have
not grown include Telangana (-6 per cent), UP (-1 per cent) and Uttarakhand {-3 per cent). (In
Telangana) High consumer prices and possible infiltration from neighbouring states could be

the reason,” the report added,

According to analysts from Nuvama Institutional Equities, the liquor sector is poised for
turther growth as India is on ils way to being home o nearly 39 per cent of total alcohol

consumers in the world by 2025,

According to them, the improvement will be driven by a revival of events and marriages to

pre-covid level.

“This could help counter the urban slowdown that is affecting many other markers like fast

food, Tootwear and apparel,” they said.

The improvement will be visible across all segments, including the largest scgment of whisky,

followed by beer and wine.

The premium segment of India’s ligoor market is dominated by global companies Disgeo,
which owns United Spirits, and Pernod Ricard, which sells brands such as Ballantine's, Royal
Stag and Imperial Blue.
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The so-called “Prestige and above” segment — used to denote the premium liquer brands — is
the fargest in the whisky segment in India accounting for 50 per cent of the volume, and is
projected to reach 53 per cent by FY25.

The mass premium segment on the other hand makes up 37 per cent of Indin's whisky market,

Within the Prestige and above. premium and luxury brands are set to touch 33 per cent of the
overall whisky market by FY25, compared 1o 31 per cent in FY21.

However, some of this growth will depend on demographic trends, the continuation of the

premiumisation trend and the addition of new customers, the analysts said.

Vinod Giri, Director General of CIABC said that they expect the liquor industry to grow by at

least 8 per cent in the current fiscal.

“We also see more and more Indian brands entering the premium segment. Some states like
Delhi, UP. Karnataka and Kerala seem fatigued on growth and we have been urging those
state governments for favourable policy interventions to bring back much-needed growth
momentum 0 the sector which sustains 50 lakh farmers, contributes Rs 3 lakh ¢rore in taxes

and gives dircct and indirect emplovment to 20 lakhs of people across India,™ he said.
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2.INDUSRTY PROFILE

Mohan Meakins Limited is a listed public company incorparated on 02 November. 1934, 1t is
classified as a public limited company and is located in Solan Brewery, Himachal Pradesh,

Compared to the previous year, the company performed well in FY23 and eamed Rs. 1,771.21
Cr net revenue against Rs. 137042 Crin FY22. The operating profit (EBITDA) was Rs. 89,25
Cr. compared 10 its corresponding vear FY22. which was about Rs. 67.63 Cr.

Descripiion:

The company is engaged in manufacture of alcoholic, non-alcoholic products, fruit juices,

breakfast foods, mineral water and operates slass factory.
Products & Services:

Whiskies, beers, brandies, rums, gins, juices, vinegars, mineral water, breakfast foods, plass

bt les.
The current status of Mohan Meakins Limited is - Active.

The last reported AGM {Annual General Meeting) of Mohan Meakins Limited, per aur records,

was held on 28 September, 2023,

Mohan Meakins Limited has eight directors - Nand Parkash Sahni, Masilamani Nandagopal,
and others.

The Corporste Idemtification Number (CIN) of Mohan Meakins Limited s
LIS320HP1934PLCOMNI33. The registered office of Mohan Meakins Limited is at Solan
Brewery, P.O. Solan, SOLAN., Solan Brewery, Himachal Pradesh.




2.1 Indin Beer Market Outlook

The India beer market stood at a value of nearly INR 483,10 billion in 2023, The industry s
further expected to reach approximately INR 1122.52 billion by 2032, exhibiting an estimated
CAGR of about 2.9% during 2024-2032
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2.3 CHANGING LIFESTYLES

A deep-seated traditional social aversion to aleohol consumption has been a traditional feature of
the Indian society. However, as urban consumers become more exposed to westemn lifestyles,
through overseas travel and the media, their attitude towards aleohol is relaxing. Social habits aire
tundergomng a transtormation as mixed drinks are becoming maore popular. The greatest eviderice
of this trend §s the increase in beer consemption -among women. More and more women are
consuming beer — the penetration in metropolitan areas is almost twice as high as the penetration
in other large cities — implying that the greater tolerance towards alcohol consumption in
metropolitan areas facilitates the consumption of beer. With increasing wrbanisation, this

geceptance 15 only going o rise.




2.4 REDUCTION IN BEER PRICES:

The Indian consumer typically values an alcoholic beverage on the basis of its 'kick' factor versus
its price, The following two factors therefiore, affect the market for beer, Firstly, 4s most states do
not have a differential tax structure based on the alcohol content. strong beer...

As far as the Light beer segment goes, there is no existing competition in the market. However, a
number of well-established brands, especially lagers. have a significant market presence. Chiefly
— Kingfisher - India's celebrated malty draught lager since 1857; voted The World's Best Lager’
in Stockholm and Chicago.

In India the future of beer indusiry is very much optimistic because:

I. India has predominantly a warm/het climate

2. The beer-drinkers in the country are much younger than the average beer-drinker elsewhere in
the world, This makes them more likely to carry the brand with them for & lifetime.

3. Increasing exposure (o beer and wine drinking, mainly due to media and consumer mobility.

All these factors combined make the scenario very promising for beer industry and are "in syne'

with their strategy for India.

i
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Beer Demand: Past & Future

Market Structure

lﬁegm ent Share (%)
North 12

East 2

West 37

South 49
‘Standard Beer 45

E_Imng Beer 54
Premium, Diet 1

Market Segmentation in 2015

Market cap of Mohan Meakins PVT LTD is 1553Cr.
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3. COMPANY PROFILE
3.1 HISTORY OF MOHAN MEAKINS PVT LTD
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A saga that began over a century and a half ago, continues on its path of service to the world
with dedication, courage and an unflinching commitment to quality. Over the years the Company
has embraced modernity and adapted to changing times. Yet, its basic values remain the same-
integrity, Craftsmanship, and Tradition, From old wadition sprang Mohan Meakins where the
sanctity ol ancient culture, technological development and craving for quality are artfully
hlended into the products.

In the late 1820, Edward Dyer moved from England 1o set up the first brewery in India (later
incorperated as Dyer Breweries in 1853) mt Kasauli in the Himalayan Mountains. The Kasauli
brewery launched India’s and indeed Asia’s first beer, Lion, which was in great demand by the
thirsty British administrators and troops ststioned in the sweltering heat of India, Lion was much
appreciated as a beer, and one famous poster featured a satisfied British Tommy declaring, “as
goodd a8 back home!™.

The brewery was soon shified 1o nearby Solan. {Close to the British summer capital Shimla), as
there was an abundant supply of fresh spning water there. The Kasauli brewery site was
- converted to a distillery, which Mohan Meakins Ltd, Still operate. Dyer set up mone breweries at
Shimla, Murree, Murree Brewery, Rawalpindi, Mandalay, Quetta and acquired interest in the
Ootacamund Brewery (South India).

Another entreprencur, H G Meaking, moved to India and bought the old Shimla and Solan
Breweries from Edward Dyer and added more at Ranikhet, Dalhousie, Chakrata, Darjeeling,
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ABSTRACT

Electronic commerce, or e-commerce, is a sector of the economy where the purchasin g and
selling of goods is done through electronic channels like the internet. To give consuimers
immediate access to our products in today's quickly evolving business climate, we must be more
efficient and quicker in our response times. This can be achieved by creating an online shopping
E-commerce web application that allows clients to purchase a variety of clothing and items and
make payments instantly orafter delivery. Websites are used by many corporate organizations to
do business. This makes online shopping convenient and e-commerce a widely accepted paradigm.
A virtual online store that enables clients to look for products and choose them from a catalog is
required to implement online shopping. To order a certain product, the customer must fill out
various forms. The creation and operation of an online website isthe goal of this project. It is
necessary to study and comprehend server and client approaches, the relational databases, and
numerous programming languages such as HTML, CSS, JAVASCRIPT, and PYTHON to create

and develop this e-commerce retail website.
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CHAPTER -1

1. INTRODUCTION

1.1 OVERVIEW OF THE PROJECT

Today modern Web applications have grown into complex distributed applications.
The worldwide expansion of the internet has considerably contributed to the change of trade
and store exchanges. Thus, today modern web applications have grown into complex

distributed applications.

E-commerce (electronic commerce or EC) is the buying and selling of goods and
services, or the transmitting of funds or data, over an electronic network, primarily the
internet. These business transactions occur either as business-to- business, business-to-

consumer, consumer-to-consumer or consumer-to-business.

Electronic commerce (e-commerce) is a fairly new idea, and it is very common
practice nowadays for businesses to conduct trade over the Internet. It additionally makes the
use of regular technological maintenance to ensure the smooth working of online store sites,

monetary exchanges, just as everything to do with giving and delivering items.

It can simply be defined as purchasing and additionally selling items through the

internet and is ordinarily associated with online shopping

Here, we are going to develop an e-commerce application, which has penetrated into

people's daily life, and the e-commerce market is becoming more and more competitive.
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CHAPTER -2

2. LITERATURE REVIEW

1. Django: Web Development Simple & Fast

Authors: Himanshu Gore; Rakesh Kumar Singh; Ashutosh Singh; Arnav Pratap
Singh; Mohammad Shabaz; Bhupesh Kumar Singh; Vishal Jagota; Annals of
R.S.C.B., ISSN:1583-6258, Vol. 25, Issue 6, 2021, Pages. 4576 -

4585, Received 25 April 2021, Accepted 08 May 2021.

Django is a web application framework which is open source and written in the Python
language. It uses MVT design structure (MVT stands for Model View Template). Due to its
rapid development feature. Django is very demanding in the current Market. It takes less time
to build any kind of application. Why we say this Model View Template because this
framework will work based upon the model as adatabase and view as a controlling
functionality and template will work as a user side for communication interaction. The
Django model will work as database management, we use two main commands like: - python
manage.py make migrations Django will deduct the changes in models.py file and ready to
send data into the sqlite3 (choose any database). Then we make python manage.py migrate.
then the Django system will save all changes in his database system. Then we make one more
command Python manage.py run server at the end this will start our project and gives us the
localhost address for the project running locally. And views.py file will handle the request
for the project to the API's call to template management in requests. we can write the views

in the form of python functions.

2. Electronic Commerce: A Study on Benefits and Challenges in an

Emerging Economy
Author: Abdul Gaffar Khan; Volume 16, Issue 1, Version 1.0, Year 2016

Information Technology has been playing a vital role in the future development of
financial sectors and the way of doing business in an emerging economy like Bangladesh.
Increased use of smart mobile services and internet as a new distribution channel for business

transactions and international trading
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requires more attention towards e-commerce security for reducing the fraudulent activities.
The advancement of Information and Communication technology has brought a lot of
changes in all spheres of daily life of human being. Ecommerce hasa lot of benefits which
add value to customer’s satisfaction in terms of customer convenience in any place and
enables the company to gain more competitive advantage over the other competitors. This

study predicts some challenges in an emerging economy.
3. A Study on impact of E-Commerce on India’s commerce

Authors: Dr. Rajasekar.S and Sweta Agarwal, Vol. 6, Issue, 03, pp. 7253-7256,March,
2016

E-commerce involves an online transaction. E-commerce provides multiple benefits
to the consumers in form of availability of goods at lower cost, wider choiceand saves time.
The general category of ecommerce can be broken down into two parts: E-Merchandise & E-
finance. Many companies, organizations, and communities in India are doing business using
E-commerce and also are adopting M-commerce for doing business. Ecommerce is showing
tremendous business growth in India. Increasing internet users have added to its growth.
Despite being the second largest user base in world, only behind China (650 million, 48% of
population), the penetration of e-commerce is low compared to markets like the United States
(266 M, 84%), or France (54 M, 81%), but is growing at an unprecedented rate, adding around
6 million new entrants every month. The industry consensus is that growth is at an inflection
point. India's ecommerce market was worth about $3.9 billion in 2009, it went up to $12.6
billion in 2013. In 2013, thee-retail segment was worth US$2.3 billion. About 70% of India's
e-commerce market is travel related. According to Google India, there were 35 million
online shoppers in India in 2014 By 2020, India is expected to generate $100 billion online
retail revenue out of which $35 billion will apparel sales are set to grow four times in coming
years. This paper is outcome of a review of various research studies carriedout on Impact of

E-commerce on Indian.
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4. Django Based Web Application to Empower Skilled People

Authors: Afroj Satwilkar; Tushar Sawant; Vaibhav Shirke; Santosh V.Jadhav, pg
119-120, Volume 4, Issue 11, May-2021

This paper focuses on development of web application using Django. Djangois a
modern Python web framework that redefined web development in the Python world. A full
stack approach, pragmatic design, and superb documentation are some of the reasons for its
success. Django, an open-source Python web framework that saves time and makes web
development fun. Django follows the Model-View- Controller (MVC) architectural pattern.
Its goal is to ease the creation of complex, database-driven websites. Django emphasizes
reusability and “pluggability” of components, rapid development, and the principle of DRY
(Don't Repeat Yourself). Python is used throughout, even for settings, files, and data models.
Technological Implementations in the field of job search has helped skilled people as well as
people who wants skilled workers in very important ways. The availability of all job
searching sites helps the skilled people a lot in their day-to-day life. The paper illustrates a
website model with the help of which skilled people can be able to update their skills and
people who wants skilled workers can find them from the same digital platform as well. The
project is developed on Django Framework; the backend development is in Python, Jinja2
and SQLite. The frontend consists of HTML, CSS and JavaScript. The project developed is
highly efficient, user friendly and simple.
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CHAPTER -3

3. AIM AND SCOPE OF THE PRESENTATION

3.1 AIM OF THE PROJECT

The reason behind our motivation is the current trend of web application integration
and interactive features. The trends of online shopping came into existence in the early 90's.
Today, there are many online shopping system in place but there are many problems such as
hands on experience, fraud and security concern, privacy, lack of full cost disclosure, product
reviews and so on. Our projectis to look to the current problems and to present on one-stop-

shopping platform thatis beneficial for both customers and sellers.
3.2 SCOPE AND OBJECTIVE

In our platform, the users can view various products, if they wish to buy any then they
have to register and then login to add that product inside their cart. The users or customers

can also read the reviews about a product posted by other users before buying it.

The users can add how many products he/she wants to their shopping cart. Then the
users are able to set the quantity of each added product inside the cart. Finally, while checkout
the users can give their address and the mode of payment and place the respective order. Then
the admin can see the customer details with his/her order details and the address where the

order should be delivered.

Online Shopping is a very popular in web development. It is mostly used as a
business model to earn capital. The primary objective of this project is to develop an E-
commerce web application to reach maximum customers at the right time to increase sales
and profitability of the business including buying and selling goods, transmitting funds or

data over the internet.

Here the Admin can upload their product details in website and the customers can visit

the Home Page and check whether the product is available or not. Any
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member can register and view available products. Only registered member can purchase

multiple products regardless of quantity.

The customers can add or view reviews about the products. The customers can add
different products to cart and can change the quantity. To place the order, the customer can
proceed checkout where they enter the details like address, contact number and selecting the
mode of payment. After placing the order, the customer will get an Order ID. With the Order
ID, they can track the details of the order in the Track Order Page. If the customer faces any
difficulties or issues in the website, a Contact Us page is available to contact Admin for

queries and report the problem
3.3 SYSTEM REQUIREMENTS
3.3.1 Hardware Requirements

The selection of hardware is very important in the existence and proper working of
any software. When selecting the hardware, the size and requirements are also important to

run the software. The minimum hardware requirements are asfollows:

e Processor: Intel CORE i3
e RAM:4GB

e Disk space: minimum 256 GB

3.3.2 Software Requirements

e Operating System (Windows, MacOS).
e Python, HTML, CSS, JavaScript, Bootstrap.
e Django Framework and SQLite database (which comes by default with
Django).
e An Internet Browser (Google Chrome, Microsoft Edge etc.).
e Code Editor (Visual Studio code, PyCharm).
e The package manager PIP (pip is a python package-management systemwritten in

Python used to install and manage software packages).
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3.4 SOFTWARE USED
3.4.1 Python Language

Python language is a high-level, dynamically typed one that is among the most
popular general-purpose programming languages. Python is an Interpreted, object-oriented,
and high-level programming language. It is called an interpreted language as its source code
is compiled to byte code which is then interpreted. Python’s features, among other things, are

what make it popular. For instance, it supports dynamic typing and dynamic binding.
3.4.2 Features of Python

e Python is open source. You can download it for free and use it in your

application. You can also read and modify the source code.

e The Python framework also has modules and packages, which facilitatescode
reusability.

e It provides rich data types and easier to read syntax than any other
programming

e languages

e It is a platform independent scripted language with full access to operating system
API's

e Compared to other programming languages, it allows more run-time flexibility

e Itincludes the basic text manipulation facilities of Perl and Awk

e A module in Python may have one or more classes and free functions

e Libraries in Pythons are cross-platform compatible with Linux, Macintosh, and
Windows

e For building large applications, Python can be compiled to byte-code

e Python supports functional and structured programming as well as OOP

e It supports interactive mode that allows interacting Testing and debugging of
snippets of code

e In Python, since there is no compilation step, editing, debugging and testing is fast.
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3.4.3 Django Framework

Django is a high-level Python web framework that encourages rapid development and
clean, pragmatic design. Built by experienced developers, it takescare of much of the hassle
of web development, so you can focus on writing your app without needing to reinvent the

wheel. It’s free and open source.

3.4.4 Characteristics of Django Framework

e Django was designed to help developers take applications from concept to completion
as quickly as possible.

e It includes dozens of extras you can use to handle common web developmenttasks.
Django takes care of user authentication, content administration, site maps, RSS
feeds, and many more tasks — right out of the box. '

e Ittakes security seriously and helps developers avoid many common security mistakes,
such as SQL injection, cross-site scripting, cross-site request forgery and click
jacking. Its user authentication system provides a secure way to manage user accounts
and passwords.

e Some of the busiest sites on the planet use Django’s ability to quickly and flexibly
scale to meet the heaviest traffic demands.

e Companies, organizations and governments have used Django to build all sorts of
things — from content management systems to social networks toscientific

computing platforms.

3.4.5 HTML

Hypertext Markup Language (HTML) is the standard markup language for creating
web pages and web applications. With Cascading Style Sheets (CSS) and JavaScript it forms
a triad of cornerstone technologies for the World Wide Web. Web browsers receive HTML
documents from a webserver or from local storage and render them into multimedia web
pages. HTML describes the structure of a web page semantically and originally included cues
for the appedrance of the document. HTML can embed programs written in a scripting

language such as JavaScript which affect the behavior and content of web pages.
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3.4.6 CSS

Cascading Style Sheets (CSS) is a style sheet language used for describing the
presentation of a document written in a markup language. Although most often used to set
the Visual style of web pages and user interfaces written in HTML and XHTML, the language
can be applied to any XML document, including plain XML, SVG and XUL, and is applicable
to rendering in speech, or on other media. Along with HTML and JavaScript, CSS is a
cornerstone technology used by most websites to create visually engaging webpages, user
interfaces for web applications, and user interfaces for many mobile applications. CSS is
designed primarily to enable the separation of presentation and content, including aspects such
as the layout, colors, and fonts. This separation can improve content accessibility, provide
more flexibilityand control in the specification of presentation characteristics, enable i:nultiple
HTMLpages to share formatting by specifying the relevant CSS in a separate .css file, and

reduce complexity and repetition in the structural content.
3.4.7 JavaScript

JavaScript is a high level, dynamic, untyped, and interpreted programming language.
It has been standardized in the ECMA Script language specification. Alongside HTML and
CSS, it is one of the three essential technologies of World Wide Web content production; the
majority of websites employ it and it is supportedby all modern web browsers without plug-
ins. JavaScript is prototype-based with first-class functions, making it a multi-paradigm
language, supporting object- oriented, imperative, and functional programming styles. It has
an API for working with text, arrays, dates and regular expressions, but does not include any
I/0, such as networking, storage or graphics facilities, relying for these upon the host

environment in which it is embedded.
3.4.8 Bootstrap

Bootstrap is a free and open source CSS framework directed at responsive, mobile
first front-end web development. It contains CSS and (optionally) JavaScript- based design

templates for typography, forms, buttons, navigation, and other interface components.

g PRINCIPAL
Modern College of Professional Studies
431, Anand Indl. Area,
Mohan Nagar, Ghaziabad




3.5 APPLICATION DEVELOPMENT PLAFTORM
3.5.1 VS Code

Visual Studio Code is a source-code editor made by Microsoft for Windows, Linux
and macOS. Features include support for debugging, syntax highlighting, intelligent code
completion, snippets, code refactoring, and embedded Git. Users can change the theme,

keyboard shortcuts, preferences, and install extensions thatadd additional functionality.

It can be used with a variety of programming languages, including Java, JavaScript,

Go, Node.js, Python and C++.
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CHAPTER -4

4. EXPERIMENTAL OR MATERIAL METHODS

4.1 DESIGN METHODOLOGY
4.1.1 Existing System

E-commerce is growing pretty fast, however, there is no standardization for payment
system, resulting unreliability of online payment. There is still another problem following
setting up an online store with the web site, the problem of marketing may arise. Another
issue, to control the trustworthy of the web site, all shop owners have to register their profiles
to the web site, thus it will assure that there is no fraud in online trading on the web site. As
the result, the web site will retain its reputation in the market. With this strict rule, the web
site can control the quality and trust of its customers. This is very important issue for such a

large web site.
4.1.2 Proposed System

The web site, designed as an online shopping center, is separated into two parts: back
end and front-end parts. This part provides facility for each store owner to edit and modify
information in his own store. Providing validation check for member and store identification,
the back-end system can securely protect users’ proprietary information. In addition, all page
views employ session variables to deter manually defined variables by users. Applying user
friendly approach, and focusing on web programming inexperience, the user can effortlessly
manage his back-end information. Inside the back end, users can control and view all store
ix;fonnation. Besides that, using content management design, the back-end part encompasses
with these modules: admin panel, home, register, login, product view, cart, checkout, change

password, contact us and track order
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4.2 APPLICATION DESCRIPTION
4.2.1 Home Page / Landing page:

In this page, all the products are displayed on the home screen with the image, name amd price
of the products. Two buttons are also created, one is for adding the item inside the cart and the other
is to view the product. If the customersare not logged in then they are not able to add the iterm inside
their cart. They can just see all the products. On the add to cart button, login to add the item will be

written. The customers can directly search for the product that they want on the search option given

on the navigation bar.
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4.2.2 Register Page:

In this page, users can register themselves, in order to view the product details and place an order.

SignUp

Usarnoma

Welcome to NP STORE @

4.2.3 Login page:

Here, users can type their username and password to login.

LogIn '

S T

L

RP——

oyt Pomesaw of? S

S,

Welcome to NP STORE @
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4.2.4 Product View page:

After clicking on the view button, the customers can view the specific productwith their key

features and reviews. After reading the key features and the reviews about the product, the customer
can buy the product by clicking on the add to cart button. The customer who has brought that specific

product can write their review about the product which the other customer is able to read.
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4.2.5 Cart page:

By clicking on the shopping cart icon on the navigation bar, customers can see all the added Items in
the cart. The users can then increase or decrease the quantity of the products according to their

requirements.

Shopping Cart

Arnourt #s wso0 |

BhpEng w7000

Tokad imoing varl R [220.0

Order Status Page:

Here user can check their order status which is updated by the admin.

Welcome : Nitin Pathak

=7 ]
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4.2.6 Change Password page:

All the customers can change their password by going to the change password option.-
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4.2.7 Contact Us page:

The customers can ask their queries or can contact us by filling a small form. There
are two different forms one for the logged in users and others who haven’t registered
themselves but want to contact us. If the user is a logged in user, then the user just, have to
write the message directly else the user needs to first give his name, email and phone before

contacting.
4.2.8 Track Order page:

After placing the required order, you will get an order id. That id can be further used
for tracking the order. In the track order menu, you have to give your order id for viewing the

status of the order.

4.3 SYSTEM ARCHITECTURE

#

USER ADMIN
FRONT-END .. remm—. BACK-END
Fig 4.3 Web Application Architecture
i
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4.4 USE CASE DIAGRAM:

4.41 Customer Side:

Fig 4.4.1 Customer Side

4.4.2 Admin Side:
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Data Flow Diagram
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ER Diagram:
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4.5 IMPLEMENTATION
4.5.1 Creating the Virtual Environment:

After python has been installed on the pc, a virtual environment module needs to be
installed on the pc through python’s package manager. The virtual environment makes it easy
to run different versions of Django in isolation without interrupting the process of one another.
The Django module is installed in the virtual environment along with some other modules that

are needed to develop the application specifying their versions.
This process is implemented as follows:

e Create Normal Project: Open the IDE and create a normal project by selecting File -
>> New Project.

e Install Django: Next, we will install the Django module from the terminal. We will
use PyCharm integrated terminal to do this task. One can also use cmd on windows
to install the module by running python -m pip install django command

e Check Installed Django version: To check the installed Django version, you can run
the python -m django -version command as shown below.

e Create Django Project: When we execute django-admin startproject command, then
it will create a Django project inside the normal project whichwe already have created
here. django-admin startproject OnlineShopping.

e Run Default Django web server: Django internally provides a default webserver

where we can launch our applications. python manage.py runserver command in

terminal. By default, the server runs on port 8000. Access the webserver at the
highlighted URL.
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django

Fig 4.5.1 Django Webserver

4.5.2 Creating various Apps:

When the platform is ready for development, various applications can be created in
the project which are relevant to the main idea of the website. For this research, the apps
created are as follows: shop, cart, orders, and payment. Each ofthese apps comes with some
important files when generated by the same Django- admin command in the command line
of the operating system which allow programmers build the website easily and some are

created by the programmer because it is not created by default by the command.
4.5.3 Creating models:

A model is the single, definitive source of information about your data. It contains the
essential fields and behaviors of the data you’re storing. Each attributeof the model represents

a database field.

So, there are a total of 7 models created for this project.

e Customer model: It saves the basic data of the customers when they register

themselves.
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e Product model: It saves the data of the product. The admin can add a new product
very easily using this model.

e Feature model: The admin can select the product and write any features about it. And
all the features of that product will be visible to the users when they view a specific
product.

e Review model: All the customers can write a review about a product which the
customers can read before buying it.

e Order model: It stores the order details about the customer, mainly the order
id.

e Orderltems model: It stores the order id of the customer from the order model
and the products with their quantity.

e Checkout Details model: It stores mainly the exact address where the order is to be

delivered.
Models.pv File of the Project

. django.db import models
1 django.contrib.auth.models
django.core.validators

v django.urls import reverse

STATE CHOICES = (

("Bung

oiar Islands"),

("Dadra and Nagar Haveli

("Daman and Diu", "D

{("Delhi”,"Delhi"),

("Goa", "Goa"),

("Gujarat", "Gujarat"),

(!!E_ a.”;”ﬂar:faﬂa“};
("Himachal Pradesh","Himachal

("Jammu and K:

e n
roani’;y .

aka"

;, "Karnataka"),

("Kerala™,"Kerzla"),
k

weep", "Lakshadwsep"),

Pradssh", "Madhva Pradesh"),
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class Customer (models.Model) :

("™anipur®, "Manipur"),
("Meghalava™, "Meghalaya),
("™izoram", "Mizoram”),
("Nagaland", "Nagaland"),
("Odisha”, "Odisha"),

 "Punjab™) ,

("Pondicherry", "Pondichezrrvy"),

'y "Rajasthan"),

¢ "1 kkim"),

ladu", "Tamil Nadu"),

("Telangana", "Telangana®),
("Tripura™, "Tripura”),

("Uttarakhand”, "Uttarakhand"),
("West Bengal","West Bengal®)

ar Pradesh™,"Uttar Fradssh"),

user=models.ForeignKey(User,on_delete=models.CASCADE)

a0

name= models.CharField(max length=_
Addressl= models.CharField(max length=1%5{)

0)

Address2= models.CharField(max_ length=35{,default=None)

city= models.CharField(max_length=:50)
zipcode= models.IntegerField()

state = models.CharField(choices=STATE CHQICES,max_ length=.50)

def  str (self):

return str(self.id)

CATEGORY CHOICES =(

)

el

"', "Mobila'),
("L', 'Laptop'),
(TTW', 'Top Wear'),

L} i

{('BW', 'Betton Wear'),

55 Product (models.Model) :

title=models.CharField(max length=1:{3)
selling price=mocdels.FloatField()

discounted price=models.FloatField()
description=models.TextField()
brand=models.CharField (max length=

)

category=models.CharField (choices=CATEGORY CHOICES,max_length=1)
product image = models.ImageField(upload to='productimgy/"')

def _ str (self):

'n str(seif.id)

rizss cart (models.Model) :

user=models.ForeignKey (User,on_delete=models.CASCADE)
product=models.ForeignKey (Product,on delete=models.CASCADE) H

gquantity=models.PositivelntegerField (default=l)

25

PRINCIPAL
Modern College of Professional Studies
431, Anand Indl. Area,
Mohai !agar, Ghaziabad



@property
dei total cost(self):
return self.quantity * self.product.discounted price

def get absolute_url (self):
raturn reverse("add-to-gazrt™)

STATUS CHOICE = (

('O The Way','On The W

livered', "Helive:

zlass OrderPlaced(models.Model) :
user=models.ForeignKey (User,on delete=models.CASCADE)
customer=models.ForeignKey (Customer,on delete=models.CASCADE)
product=models.ForeignKey (Product,on delete=models.CASCADE)
quantity=models.PositivelntegerField (default=1)
ordered date=models.DateTimeField(auto now_ add=True)

Pending')
@property ;
cdef total cost(self):
return self.quantity * self.product.discounted price

clzss userisverifiied (models.Model) :
verified user = models.CharField(max length=20)
is verified=models.BooleanField(default=False)
det  str (self):

raturn str(self.id)

After that the creations of models than we have to register that models in admini.py file
such as:
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Admin.py File of the Project

from django.contrib import admin
from.models import Customer, Product,cart,OrderPlaced,userisverifiied

fadmin.register (Customer)
class CustomerModelAdmin (admin.ModelAdmin) :
list display=['id', 'user', 'name’', 'Addressl’', 'Address?’,

@', 'state']

Badmin.register (Product)
class ProductModelAdmin (admin.ModelAdmin) :
list display=['id', "title', 'selling price',

ption', 'brand’', 'categoty’, 'product image'

Radmin.register(cart)
class cartModelAdmin (admin.ModelAdmin) :
list display=['id’', "user', 'product', "guantity’']

Badmin.register (OrderPlaced)
class OrderedPlacedModelAdmin (admin.ModelAdmin) :
list display=["id', 'user’, 'customer’, 'produc

et "statugr]

Radmin.register (userisverifiied)

¢lass userisverifiedModelAdmin (admin.ModelAdmin] :
list _display= ['id','werified user','is 18
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Data Base Tables of the Project:

s User Table

FIELD NAME | TYPE SIZE | DESCRIPTION

Username CharField 20 Primary Key, which is uniquely identify all the
users.

Email Id EmailField 40 It is used to verify user’s Account

Password CharField 20 It is used to authenticate user

= Customer Profile Table:

FIELD NAME TYPE SIZE | DESCRIPTION

Username CharField |20 ForiegnKey, which is uniquely identify user

Customer name CharField | 30 Identify Individual Customer

Address CharField |90 Address of the Customer.

City CharField 30 City to which the Customer belong

Zipcode IntegerFiel |9 It is use to confirm the exact delivery address
d

= Product Table:

FIELD NAME | TYPE SIZE | DESCRIPTION

Prod Id IntegerField 10 Primary Key, which is uniquely identify to the
hall.

Title CharField 40 Title of the product

Selling_price IntegerField 5 It describes the price related to the Product

Description CharField 200 It describes the product detail

Brand CarField 20 It describes the product brand

Category CharField 10 It describes the category of the product

= Cart Table:

FIELD NAME TYPE SIZE | DESCRIPTION

User CharField 20 ForeignKey, which is uniquely identify to the
hall.

Product CharField 30 ForeignKey, which is uniquely identify to the
hall.

Quantity IntegerField |2 It is the counting of the product

= OrderPlaced Table

N

[ FIELD NAME | TYPE | SIZE | DESCRIPTION ur |
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CharField

User 20 ForeignKey, which is uniquely identify to the
Product CarField 30 . 1;‘E::nlrlt;ig-nKey, which is uniquely identify to the
Customer CharField 20 llz"zlgéignKey, which is uniquely identify to the
Quantity IntegerField 2 }ltai:'the counting of the product

Status CharField 50 It gives status to the customer of purchased

Items.

4.5.4 Creating a Superuser (admin):

The Superuser is simply the admin of the site. The admin account needs to be created

from the command line through the Django-admin command. The admin account must be

created in order to manage the site with a higher privilege than the users of the site. The

admin has the privilege to create, retrieve, update, and delete data content and users from

the site through the admin site. All models present in the models.py file must be registered

in admin.py file in order to allow the models to be visible for the admin.

After creating the models, we need to go to the admin panel to access the created

models. Hence, we need a superuser who can access the models from the admin panel. The

superuser can make any changes inside the models.

For creating the superuser use the python manage.py createsuperuser

command.

4.5.5 Creating views for the models:

When the models have been successfully registered in the admin site, creating views

for users is-another task needed to be accomplished. This refers to the logical functionality

between the request and response of the clients and servers. There are two types of views:

e Function-based views: A view function, or view for short, is simply a Python function

that takes a Web request and returns a Web response. This response can be the HTML

contents of a Web page, or a redirect, or a 404 error, or an XML document, or an

image or anything. The view itself containswhatever arbitrary logic is necessary to

return that response. This code can live anywhere you want, as long as it’s on your

Python path. For the sake of putting the code somewhere, the convention is to put

views in a file called views.py, placed in your project or application directory. The

view function returns an HTML page that includes the request of the user.

e Class-Based views: Class-based views provide an alternative way to i

29
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as Python objects instead of functions. These allow you to structure your views and
reuse code by harnessing inheritance and mixins. They do not replace function-based
views, but have certain differences and advantages when compared to function-based
views: Organization of code related to specific HTTP methods (GET, POST, etc.) can
be addressed by separate methods instead of conditional branching. Object oriented
techniques such as mixins (multiple inheritance) can be used to factor code into

reusable components.

Views.pv file of the Project

from django.shortcuts import

render, redirect,get_object_or_ 404,HttpResponse

from django.views import View

from.models import Customer, Product,cart,OrderPlaced,userisverifiied
from django.contrib import messages

from django.contrib.auth.models impori User, auth

from django.contrib.auth import authenticate,login,logout
from django.contrib.auth.decorators impert login_required
import uuid

from django.urls import reverse

from.utils import *

from django.http impert JsonResponse

import math, random '

user = reguest.user
topwears=Product.ocbjects.filter (category="TH")
bottomwears=Product.objects.filter (category="EW")
mobiles=Product.cbjects.filter (category="'M")
laptops=Product.objects.filter (category="1L")

=4z

print (user)
if str(user) !=

i=G
Cart = cart.objects.filter (user= request.user)
for item in Cart:

i=i+!

data=Customer.objects.filter (user=request.user)
return render (request,
Tapp/home.html', {*topweazrs' :topwears, 'mobiles ' imobiles, 'bottomwears '’ tbott
LI | A

s ' 1 laptops, 'data':data, 'i':1})

|l e———
Lapis

omwWears,
alse:
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return render (request,

Do

‘app/home.html', { "topwears':topwears, 'mchiles' mmobiles,
omwears, 'laptops':laptops, '1':i})

class ProductDetailView(View) :
def get(self,reguest,pk):
user=request.user

product=Product.objects.get (pk=pk)
print (product.id)

1f str(user)== 'Ancnymcuslsesr':

return render (request,
else:

. { 'product ' tproduct})

data=Customer.objects.filter (user=request.user)
i=0
Cart = cart.objects.filter (user= request.user)
for item in Cart:

i=i+1
cartitem=cart.objects.filter (user=user)
print (cartitem)
item already_in_cart = 'False'
for carts in cartitem:

print (carts.product.id)

if carts.product.id == product.id:

item already in cart='True'

print (item already in cart)
render (request,
jetail.html', { 'product':product, 'dats’':data, *i':1i, "ecartiten':
ftem in cart':item already in cart})

cartitem,

def add to_cart (request):
User=request.user
product id=request.GET.get (‘prod id')
product=Product.objects.get (id=product id)
if str(User)=="'Anonymousy
return redirect ('l
else:

cart (user=User, product=product) .save ()

messages.success (request, '

has b

agdded Lo vour cart
return redirect (¥ /cart’)

def show_cart (request):
if request.user.is authenticated:
user=request.user
Cart=cart.objects.filter (user=user)
data=Customer.objects.filter (user=user)
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amount=>0.
cart_product=[p for p in cart.objects.all() if p.user==user]
if cart_product:
i=0
Cart = cart.objects.filter(user= request.user)
for item in Cart:
i=i+l

for p in cart product:
tempamount=(p.quantity * p.product.discounted price)
amount+=tempamount
totalamount=amount+shipping_ amount
return render (request, 'app/addtocart.htmi’, {'carts':Cart,
'totalamount':totalamount, ‘'amount':amount,'data':data,'i':=i})
else:
i=0
Cart = cart.objects.filter(user= reguest.user)
for item in Cart:
i=i+}
Frea B

return render (request, 'zpo.

@login_required
def remove from cart (request, id):
cart item = cart.objects.filter (user=request.user)
for item in cart item:
if id==item.id:
item.delete ()
messages.success (request, "Item has been removed frcm your cart

successiuliy.™)
return redirect ("showcart")

def plus_cart (request, id):
user=request.user
item quantity='"
c=cart.objects.filter (user=request.user)
for item in c:
item gquantity=u
if id==item.id:
item.guantity+=_.
item_guantity+=.
item.save ()
return redirect (fahowgart?)

amount=71.0
shipping amount=70.{
cart product=[p for p in cart.objects.all() if p.user==user]
for p in cart product: ‘
tempamount=(p.quantity * p.product.discounted price)
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amount+=tempamount
totalamount=amount+shipping amount
data={
‘gquantity’: item guantity,
tamount' ramount,
"totalamount':totalamount
}
return render (request, 'app/addtocart.html',data)
def minus_cart (request, id):
user=request.user
item guantity=""'
c=cart.objects.filter (user=request.user)
for item in c:
item guantity=item.quantity
if id==item.id:
if item.gquantity !=1:
item.quantity-=1
item quantity-=1
item.save()
return redirect ('showcart')
Lgas
item.delete()
messages.error (request, 'Your
1y)
return redirect('showcart')
amount=0.

(e

shipping amount=70.0
cart_product=[p for p in cart.objects.all() if p.user==user]
Ior p in cart product:
tempamount=(p.quantity * p.product.discounted price)
amount=tempamount
totalamount=amount+shipping amount

Lity': item quantity,
‘ ramount,
nt ' rtotalamount

return render (request, 'app/addtocart.html',data)

def buy now(request):
user=request.user
if str(user)=="'Anonvmousissr':
return redirect ('login')

2igel
data=Customer.objects.filter (user=user)
i=0 )
Cart = cart.objects.filter(user= request.user)
for item in Cart:
i=i+l
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return render (request, ‘app/buynow.hitml’,{'data':data,’i':1i})

def address (request):

user=request.user
data=Customer.cbjects.filter (user=user)

i=0
Cart = cart.objects.filter (user= request.user)
for item in Cart:

i=i+]

return render (request, ‘'app/address.himl’,{'data':data,’i':1i})

def orders(request):

user=reguest.user

ordered = OrderPlaced.objects.filter (user=user)
i=0

Cart = cart.objects.filter (user= request.user)
for item in Cart:

i=i+1

data=Customer.objects.filter (user=user)
render (reguest,
po/orders.html', {"data’ :data, '¢

def change_ password(request):
i={
Cart = cart.objects.filter (user= request.user)
for item in Cart:
i=i+]
data=Customer.objects.filter (user=request.user)
if request.method=="F0ST":

oldpassword = request.POST['
newpassword =
username = request.POST['userNs

I
H
@

fie]
o
0]
w
s
o
(@]
[45]
|_3

user = auth.authenticate (username=username,password=oldpassword)

try:
if user is not None:
user.set password(newpassword)
user.save ()
messages.success (request, 'Your password has besn changed
stucecessfuilyh)
return redirect("login®)
alse:
messages.error (request, 'Ussrname and Password ars incorreci')

i

return redirect ('changepassword')
erxcepl:

print {"do scomething here)
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return render (request, ‘'app/changepassword.html',{'data':data,'i’':1})

def mobile (request,data=None) :

user = reguest.user

mobiles = Product.cbjects.filter (category="4")

if str(user) != 'Anonymouslser':

if data == None:
mobiles = Product.objects.filter (category="M4")
data=Customer.objects.filter (user=request.user)
Cart = cart.objects.filter (user= request.user)
i=y

item in Cart:

i=i+1

for

return render (request,

&% nckhile.htrl', {"mobiles' :mobiles, "data':data, "1":1})

'app/mobile.himl’, {'nopiles  :mobiles})

def laptop(request,datal=None):
user=request.user

laptops = Product.cbjects.filter (category='L")
str(user)
if datal == HNone:

i = "Anonvmouslser':

laptops = Product.cbjects.filter (category="1")
data=Customer.objects.filter (user=request.user)
i=0
Cart = cart.objects.filter (user= request.user)
for item in Cart:

i=i+1

ope ' 1laptops, 'data':data, "1':1})
spp/laptop.html ', {'laptops' :laptops})

i1 render (request,
def login(request):
if reguest.method=="P03T":

username = request.POST['u

sername’ ]
email = request.POST[femail’]
password = request.POST[ 'password']

emailcheck = *°
. currentuser =
password=password)
print (currentuser)
datal = User.objects.all()

auth.authenticate (username=username,

for i

ir: datal:
if str(i.username)

if str(i.email)==
emailcheck = T

data =

== username:
email:

rug

userisverifiied.objects.all()
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verifycheck=""
for user in data:
if user.verified user==username:
verifycheck=True
if emailcheck !=Trus:
print (emailcheck)
messages.error (request, 'Emall is net matched')
return redirect('login')
211f currentuser is not None:
if wverifycheck==Tfrue:

auth.login (reguest, currentuser)
messages.success (request, "You have been sucesssfully

check=""
current profile=Customer.ocbjects.all()
for customer in current profile:
if str(customer.user) == str(username):
check = str(customer.user)==str (username)
if check == True:
return redirect('home')
elge:
return redirect('profile")
else:
em=generateotp()
print (em)
send emali token(email,em)
messages.error (request, "Your acccunt is need to be

YeriEy

{4

4 please check your email™)
return
render (request, ‘app/verify.html', {'vuid' rem, "username ' :username, 'email':e
mail})
elif currentuser ==HNone:
messages.error (request, "Username and PFassword are in correoct")
return render (reguest, 'app/login.html')

elsa:

messages.error (request, "Us

return render (request, 'ay
return render(request, ‘apps/login.l

signup (request) :

reguest.method=="P0ST":
username = reguest.POST[':
email = request.POST[‘emailli']
password = request.POST['passwordl’]
passwordZ = request.POST['passwerdZ’]
check=""

saer

logged users=User.objects.all()
for logged user in logged users:
if str(logged user.username) == str(username): )
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check= str(logged user.username) == str{username)

checkl = password == password2
if check == True:
messages.error (request, 'usery z has bpesn already taken by
another asc )
return redirect 'éiqnuﬁ )
2lif checkl != True:
messages.error{request, 'Fassword and Confirm password are not
had')
ailze:
data =
User.objects.create_user (username=username, email=email, password=password)
data.save()

em=generateotp()

print (em)

send emali token(email,em)

messages.error (request, "Your account is need to be verified
please check vour smail”)

return
:username, 'email':e

render (request, 'app/verify.i
mail})

return render (request, ‘app/signur

def verify(request):
if request.method=='TCET':

uuidtoken= request.POST['uuid']
requesteduser= request.POST[':
first = reguest.POST["'{
second = request.POST['s=
third = request.POST['t
fourth = request.POST['%
fifth = request.POST['fifth
sixth request.POST["sixth']
otp= str(first+second+third+fourth+fifth+sixth)
users= User.objects.all()

current user='"

for user in users:
if str(user.username) == str(requesteduser):
current_user = user.username
print (current user)
if str(uuidtoken)==otp:
data = userisverifiled(verified user= current_user,is_verified =
True)

data.save ()

verify user list = userisverifiied.objects.all()
neededuser in verify user list:
if neededuser.verified user == requesteduser:

1% neededuser.is verified == True:
37
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messages.success(request,'You have been verified

R ERRTL
Successtyal )

return
render (request, ‘app/login.htwl’, {'otp'totp, 'unid' :uuidtoken})
alse:
messages.error (request, 1ig oTRLLY)

return redirect(*signup’)

return render (request, ‘app/ve
def resendotp(request,email,em):
send emali token(email,em)
def logout (request):
auth.logout (request)
messages.success (request, "you have been successfully logged ocut’)
retyrn redirect ('home')
def profile(request):
if request.method=="F0ST":

user = reguest.user
Name = request.POST['ussr

Addressl = request.POSTI[® meriddressi’']
Address? = request.POST['c: i
city = request.POST[‘cus
State = request. POSTI'f.
Zipcode = request.POST[".
Data = Customer (user=user, Addressl- Addressl, Address2=Address2, 01ty
city, state= State,zipcode=Zipcode,name =Name)
Data.save()

hizas been updated

messages.success (request,
successfully®)
return redirect('home')
data=Customer.objects.filter (user=request.user)
if data != None:
i=0
Cart = cart.objects.filter (user= request.user)
for item in Cart:

i=i+1
* return render (request, ‘app/profils.html’',{'data’:data,’i’:i})
alse:
return render (request, 'app/profile.html')
def updateprofile(request):
return render (request, 'zpp/updateprofile html')

def checkout (request):

user= request.user
data=Customer.objects.filter (user=request.user)
cart item=cart.objects.filter (user=user)

i=%
Cart = cart.objects.filter(user= request.user)
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for item in Cart:
i=i+1

amount=0. {

shipping amount=71.0

totalamount=0.0

cart_product=[p for p in cart.objects.all(} if p.user==user]

ii cart_product:

for p in cart_product:

tempamount=(p.quantity * p.product.discounted price)
amount=tempamount
totalamount=amount+shipping amount

return render (request,
‘app/checkout.html', {'data’':data, '1':41i, 'totalammount':totalamount, 'cart &
temsg' :cart_item})
def payment done (request):
user=request.user
customer id = request.GET.get ('customer_ id')
customer = Customer.objects.get (id=customer_id)
mycart = cart.objects.fiiter(user=user}
£or ¢ in mycart:
OrderPlaced (user=user, customer=customer, product= c.product,quantity =
c.quantity) .save ()
c.delete()
messages.success (request, 'Your order is placed successiully')
return redirect('crders')

@login required
def cart detail (request):

cart _items = cart.objects.filter (user=request.user)

total price = sum(item.quantity * item.product.price for item in
cart_items)

context = {

: cart items,
tetal pricge": tokal price;

context)

return render (request, "cazt/osr
def generateotp():

digits = "01234
email token = '

fer 1 in range(#):
email tokent+=digits[math.floor (random.random()*1¢)]
return email token
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4.5.6 How does Django work?

To truly appreciate Django, you will need to peek under the hood and see the various
moving parts inside. This can be both enlightening and overwhelming. The numbered paths

are as follows:

e The browser sends the request (essentially, a string of bytes) to the web server.

e The web server hands over the request to a WSGI server (say, uWSGI) or directly
serves a file (say, a CSS file) from the filesystem.

e Unlike a web server, WSGI servers can run Python applications. The requestpopulates
a Python dictionary called environ and, optionally, passes through several layers of

middleware, ultimately reaching your Django application.

e URLconf contained in the urls.py of your application selects a view to handle the
request based on the requested URL. The request has turned into HttpRequest (a
Python object).

e The selected view typically does one or more of the following things: It Talks to a
database via the models. It Renders HTML or any other formatted response using
templates. It Returns a plain text response (not shown). It Raises an exception.

e The Http Response object gets rendered into a string, as it leaves the Django
application.

e A beautifully rendered web page is seen in your user's browser.

4.6 APPLICATION FUNCTIONALITIES
4.6.1 User Creation

Django comes with a pre-built register form called UserCreationForm that connects
to the pre-built model User. However, the UserCreationForm only requiresa username and
password (passwordl is the initial password and password2 is the password confirmation).
To customize the pre-built form, first create a new file calledforms.py in the app directory.
This new file is created in the same directory as models.py and views.py. Then call
UserCreationForm within a new class called NewUserForm and add another field called

email. Save the email to the user. Add more fields as needed to the UserCreationForm.
4.6.2 Cookies

Django provides a session framework that lets you store and retrieve daCopa per-
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site-visitor basis. Django abstracts the process of sending and receiving cookies, by placing
a session ID cookie on the client side, and storing all the relateddata on the server side. So

the data itself is not stored client side.
4.6.3 Search Functionality

A common task for web applications is to search some data in the database with user
input. In a simple case, this could be filtering a list of objects by a category.A more complex

use case might require searching with weighting, categorization,

highlighting, multiple languages, and so on. This document explains some of the possible use

cases and the tools you can use.
4.6.4 Cart Functionality

In Django-SHOP the cart’s content is always stored inside the database. In previous
versions of the software, the cart’s content was kept inside the session for anonymous users
and stored in the database for logged in users. Now the cart is always stored in the database.
This approach simplifies the code and saves some random-access memory, but adds another
minor problem: From a technical point of view, the checkout page is the same as the cart.
They can both be on separate pages, or be merged on the same page. Since what we would
normally name the “Checkout Page”, is only a collection of Cascade Plugins, we won’t go
into further detail here.

4.6.5 Order Functionality

During checkout, at a certain point the customer has to click on a button named “Place
Order”. This operation performs quite a few tasks: One of them is to convert the cart with its
items into an order. The final task is to reset the cart, which means to remove its content. This

operation is atomic and not reversible.
4.6.6 Change Password Functionality

Django does not store raw (clear text) passwords on the user model, but only a hash (see
documentation of how passwords are managed for full details). Because of this, do not
attempt to manipulate the password attribute of the user directly. This is why a helper function
is used when creating a user. To change a user’s password, you have several options:
manage.py changepassword *username* offers a method of changing a user’s pa wm;ﬂ from

the command line.
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e [t prompts you to change the password of a given user which you must enter
twice.

e If they both match, the new password will be changed immediately.
e If you do not supply a user, the command will attempt to change the password whose

username matches the current system user.

4.6.7 Contact Us Functionality

A contact form is a common feature of many websites that provides a way for users
to get in touch with the site’s administrators without having to open their email or hop on the
phone. In a Python Django application, a contact form can be used to store a user’s contact

information in the site’s database.
4.7 TESTING

To affirm the E-commerce store assessments had been made at distinct stages of the
tasks. We checked the reliability of all of the functions. The test is builton the customer/user
and admin side. The customer test proved that an account could be created, login can be
established, the cart can be loaded with products and the customer can check out when done
shopping. The administrator can login into the admin panel afterwards. The admin can then

manage all the contents in the store.

The customer can only view the products, if he has logged in as a user. Without being
a customer/user, he is unable to view any products which are shown on the home page. Some
quantity of products was added into the shopping cart, and then I proceeded to checkout.
After successful checkout, the cart became empty. This indicates that the cart works
appropriately as it should and the Order IDis shown in a pop-up. The customer can manipulate
his cart, such as updating the cart or adding a product to cart. The search bar shows the results
of the product search. If the user didn’t type anything, a message will be displayed saying
that the user forgot to type.
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CHAPTER -5

5. RESULTS AND PERFORMANCE ANALYSIS

5.1 ADMINISTRATION PANEL

The admin can add the product to the website, where he will give the productname,

product price and image, then save it and that product displayed in the website. These product

data are stored has tables in Django default database SQLite.

Fig 5.1 Add product feature in Django Administration panel
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5.2 HOME PAGE BEFORE LOGIN

The home page is displayed successfully with all the products, navigation bar with
search functionality and footer at the bottom. If you want to purchase you have to login as a
customer. If you don't have an account then click register. It will redirect to register page is
displayed successfully with user registration form fields and an URL which directs them to
login page. The login page is displayed successfully in order to login users can type their

username and password.

s E——— vt u 1;9.{.

Fig 5.2 Home page Before Login
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5.3 HOME PAGE AFTER LOGIN

After the user is logged in successfully, the cart will be displayed in the navigation
bar which indicates that they can now view the products and add the products to the cart. The
products selected by the user will be shown in the order summary with quantity increase and
decrease functionality. For further process, checkout button is available. The checkout page
is shown successfully with the product summary which was finalized by the customer. Under
this, checkout detailswill be displayed with form fields required to make shipment and
selection of payment mode will be available. After the order is placed, a pop-up containing
the Order ID is displayed and then the user will be redirected to home page where the cart
becomes empty. In order to track the progress of the orders which was placed by the customer,
you can check the, in the Track order page by entenug a valid Order ID in the track order text
field. If the user faces any problems or issues, they can report that issues in the contact us
page, which is available in the navbar. After entering the message in the description form
field, a pop-up is displayed
successfully which indicates that the message was submitted to the admin. To reporta

problem or to ask any queries, login is not mandatory.

Fig 5.3 Home page after login
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CHAPTER -6

5. CONCLUSION AND FUTURE WORKS

6.1 CONCLUSION

E-commerce is continuously progressing and is becoming more and more important
to business as technology continuous to advance and is something that should be taken
advantage of and implemented. This E-commerce platform is designed to provide a web-

based application that would make searching, viewing and selection of a product is easier.

The user can search for a product interactively and the search engine refine the
products available based on the user's input. Then the user can view the full specifications
and select the products, the user can see the products in the cart andproceeds to checkout
where they enter the address details and select the mode of payment. The administrator can
verify the orders. However, the customer can still look at their status of the orders in the Track

us page using the order ID.

With this platform, more opportunities will be created for profit and advancements

for businesses, while creating more options for both the consumers and sellers.

6.2 FUTURE WORKS

e Separate invoices need other than order summary details need to be

implemented.

e User profile customization need to be added.

e Emails and notifications need to be sent to customers for new arrivals or
discounts.

o Categorizing of all products should be implemented.

o Therehave to be language varieties so that non-English users and customers can shop

easily without any difficulty.
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PREFACE

The contemporary educational landscape places significant demands: on
educators, requiring them to na\.figate cbmplex classroom dynamics, foster positive
learning environments, and address the diverse needs of students. In this context, emotional
maturity emerges as a critical attribute for teacher trainees, influencing their ability to
manage stress, engage with students empathetically, and perform their professional

responsibilities effectively.

This dissertation, titled "A Study of Emotional Maturity of Teacher Trainees
of Delhi NCR Region," aims to explore the levels of emotional maturity among future
educators and identify the factors that contribute to their emotional development. By
focusing on teacher trainees in the Delhi NCR region, this research seeks to provide
insights that are both region-specific and broadly applicable to similar educational
contexts. The motivation for this study stems from the recognition that emotional maturity
is not only pivotal for personal well-being but also essential for professional success in
teaching. As educators are often role models for their students, their emotional stability and

maturity can significantly impact classroom dynamics and student outcomes.

This dissertation is presented in a clear and straightforward manner. For
enhanced comprehension of the subject matter, the document includes a List of Tables, List
of Figures, List of Abbreviations, Bibliography, Appendices, and an Abstract. The
statistical representations of the data provide immediate insight into the topic. A chapter-

~wise distribution facilitates a thorough understanding of the content. The dissertation is
structured into five primary chapters. At last with that research, it will help other

researchers to get more information about this topic.

Avana Sharma
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Abstract of the Study

This study examines the emotional maturity of 200 B.Ed. students (100 males + 100
females) from private and government colleges in the Delhi NCR region, using the
Emotional Maturity Scale (EMS - MJIMPM) developed by Jemy Jose Mathew and Dr.
Malini .M, Employing a descriptive survey method and disproportionate stratified rand om
sampling, the obtained data were analyzed using percentage, mean, standard deviation &

“t"-test.

Findings revealed varied levels of emotional maturity among trainees. Only 1.5% exhibi ted
extremely high emotional maturity, 2.5% high, 5.5% above average, and 8% average. A
significant portion showed lower maturity levels: 25% below average, 42% low, and 15.5%
extremely low. Gender-specific analysis indicated lower emotional maturity levels among
~male trainees: 23% below average, 48% low, and 19% extremely low, challenging the
initial hypothesis of high emotional maturity among males. Female trainees showed a
broader distribution: 3% extremely‘ high, 4% high, 11% average, 27% below average, 36%

low, and 12% extremely low.

A statistically significant difference was found between male and female trainees, with
females scoring higher. Male trainees had a mean score of 104.20 (SD = 11.911) and
females 110.81 (SD = 15.816). The t-test yielded a t-value of 3.338 (df=198,P=0.001),
indicating significant gender differences. No significant difference was observed between
trainees from government and private coiieges,- suggesting uniform emotional maturity
levels across institutions. Goverﬁment college trainees had a mean score of 108.49 (SD =
15.783) and private college trainees 106.52 (SD = 12.768), with a t-value of 0.970 (df =
198, P=10.333).

These findings highlight the need for targeted emotional resilience programs in teacher
training to enhance the emotional maturity of future educators, ensuring they are better
equipped to handle classroom dynamics and contribute positively to the educational

system.
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CHAPTER 1

1.0 INTRODUCTION

“Education is the expression of divine perfection, already existing in man”— Swami
Vivekananda. Education in the broad intellect is an act or experience that has a
developmental effect on soul, mind, character or physical activity of a person. In its
technical sense, education is the process by which the world deliberate by conveys it’s
accumulated knowledge, values and skills from one to another generation. Education is a
systematic course through which an individual or an adult obtains experience, sound
attitude, knowledge and skill. It creates an individual refined, civilized, cultured and
perfect. Education is important to solve the several difficulties of life. Thus, education has

been described as a process of walking up to life.

Man is a dynamic being. Human life is the best creation of God Almighty.
Edﬁcation is one of the egregious “life Processes” of the human individual. Education
develops the individual like a rose which distributed its fragrance all over the environment.
Man is the supreme and finest creation of the Creator. He has graced man with certain rare
qualities which are not traceable for other animals. One of the most significant purposes of
education is to humanize the humanity. Since the dawn of human civilization, education
has been regarded “Summumbonum” of human life. Philosophers have become nightingale

to sing the glowing glory of education through the ages.

India is a multicultural country. It has decided to build itself into a socialist,
secular society in which different communities and groups belonging to all faiths can
flourish side by side. R.N. Tagore rightly comments our nation as “unity in diversity.”
Tagore was a strong believer in the principle of unity in diversity. All citizens of our
country, irrespective of any difference of sex, caste or race, culture, community, color, and
religion etc. have the opportunities to make the best of their abilities for personal fulfillment

and social progress.

Some Important Definitions of Education are:-
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According to Indira Gandhi (1972): “Education is a liberating force, and in our age 1t is
also a democratizing force, cutting across the barriers of caste and class, smoothing out

inequalities imposed by birth and other circumstances.”
Rousseau (1762): “Education is the child’s development from within.”

John Dewey (1938): “Education is the process of living through a continuous

reconstruction of experiences.”

John Locke (1969): rightly said, “Plants are developed by cultivation and men by

education”,

1.1 CONCEPT OF EMOTION:-

The word "Emotion" is derived from the Latin word “Emovere” which means ,»to stir up*
or ,.to excite™. Emotion can thus be understood as an agitated as excited state of our mind
and body. Taking hints from at its derivation, various psychologists have tried explain

'Emotion’ in their own ways.

George Mandler says that emotions are not a single thing at all, but rather ,a chapter

heading term™.
+ Wood Worth (1945):-

“Emotion is a 'moved' or 'stirred-up' state of an organism. It is a stirred-up state of feeling
that is the way it appears to the individual himself. It is a disturbed muscular and glandular

activity that is the way it appears to an external observer.”
4+ Crow and Crow (1973):-

~"Emotion is an effective experience that accompanies generalized linear adjustment and
mental and psychological stirred up states in the individual and that shows itselfin his overt

behaviors”.

4+ MC Dougall (1949):-
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“Emotion is an affective experience that one undergoes during an instinctive excitement.
For example, when a child perceives a bull coming towards him (Cognition) he experien ces
an affective experience in the form of the arousal of accompanied emotion of fear aind

consequently tries to run away (Connative aspect of one’s behavior).”

C.T. Morgan emphasizes the vital role of emotions in life, portraying them as essential
needs and powerful primal forces designed by nature to help individuals navigate
challenging circumstances and add vibrancy to existence. Emotions encompass a ranges of
feelings such as love, fear, anger, laughter, and sadness, driving impulses to action and
providing guidance. Described as the "dynamics of behavior," emotions serve as energetic
forces that spur activity and dynamic adjustments in organisms, ultimately working

towards individual satisfaction and well-being.

1.2 Classification of Emotions

Emotions have been categorized into various categories as shown below:

Figure No. 1.1

Positive Emotions: Positive emotions give energy to our life, It helps us to faith in God.
Emotions like love, affection, faith, carefulness, joy, happiness etc. are very essential in our

routine life and normal behavior.
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Negative emotions: Negative emotions are like anger, fear, hate:; negativity put bad effect

on our mentality as well as on our health. Negative emotions make our life hell.

Conscious emotions: In conscious emotions our mind is conscious and publicity observed

they also lead to conscious thoughts.

Unconscious emotions: Such emotions are principally centered in a small set of sub
cortical brain system. These are centered to cognition. These refer to innate and principally
unconscious process. They alter the individual while attending to other things but not to

bother with processes that don’t require conscious attention.

Primary emotions: A primary emotions is what the individual feel first. These emotions

result in the develop of other emotions dependent on them.

Secondary emotions: The primary emotions lead various other emotions such as to an ger,

depression etc which are called as secondary emotions.

One outcome of healthy emotions development is increasing ‘Emotional Maturity’. Many
efforts have been made to define emotional maturity. In simple words emotional maturity

is the stage of expressing proper emotions at the proper place and in proper quantity.
| 1.3 SOME MAIN CHARACTERISTICS OF EMOTIONS:-

1) Emotion affects the character of an individual.

ii) Emotions are subjective feelings and depend on individual differences.

1i1) Emotions are universal.

iv) Psychology and psychological changes are related to emotions.

v) Emotions have always a definite base.

vi) Emotions are mainly based on pain and love principles.

vii) While emotional an individual should feel stimulation, mental activities or mental

tensions.

viii) Emotions are influenced by maturation, learning, social and cultural tradi(ibns and

environments. 3
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ix) Emotions accompany instincts.

x) Emotions are primary or secondary.

xi) External situations produce emotions.

xii) Overt behavior is the product of emotion.
xiii) Emotions are a complex affective state.

xiv) Emotions have a wide range and wide degree. They occur at all stages of mental

development.

< EMOTIONAL DEVELOPMENT &I GENESIS OF EMOTIONAL
DISTURBANCES:-

Emotional development encompasses the changes in individuals' emotions across various
stages of development, impacting their character, habits, and temperament. It is crucial for
parents and teachers to monitor and address emotional development to facilitate refinement
and character formation. Teachers, in particular, should understand the nature of emotions,
their development, and expression to support students effectively. Neglecting emotional
development can hinder the attainment of a well-balanced personality. Therefore, it is
essential to take precautions to promote healthy emotional development and reduce the
genesis of emotional disturbances. Emotional control and adjustment within relationships
are vital for mental health, emphasizing the significance of balanced emotional attitudes

alongside knowledge and skills for success in life.

1.4 CONCEPT OF MATURITY:-

The concept of ‘maturity” has not received a great deal of explicit attention in the literature.
Recent ‘emphasis on the conflict between the regressive, dependents, versus the
progressive, productive forces in the personality has directed interest toward the more
detailed nature of maturity. Maturity means the state of being mature or full development.

Maturity is the ability to respond to the environment in an appropriate manner.
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¢ SOME MAIN CHARACTERISTICS OF MATURITY:-

1) From the parasitic dependence of the fetus to the relative independence of parent, with

parental capacity for responsibility for spouse and child.

if) Children learn to control their hostilities, their sexuality, and other impulses, and to

develop the orientations of maturity largely through the incentive of being loved.

i) Relative freedom from the well-known constellation of inferiority, egotism, and

competitiveness.
iv) Conditioning and the training necessary for socialization and domestication.

v) Hostile aggressiveness which includes all sorts of anger, hate, cruelty, and belligerence,

is always a sign of emotional irritation or threat.
vi) A firm sense of reality.

vii) Another characteristic of maturity is flexibility and adaptability.

1.5 EMOTIONAL MATURITY:-

Morgan (1934) highlights that education's essence lies in nurturing maturity,
encompassing both intellectual and emotional growth. Emotional maturity, characterized
by adept emotion regulation, mature problem-solving, and effective social interactions, is
influenced by multiple factors including intelligence, family dynamics, peer influence, and
societal norms (Good, 1981). Today, adolescents and educators grapple with various
challenges leading to psycho-somatic issues like anxiety and emotional disturbances
(Geoghagen et al., 1963). Understanding emotional development is paramount, akin to
comprehending anatomy, as it delves into the intricate dynamics of forces and intensities
(Dosanjh, 1956). Although conventional assessments primarily gauge dependence levels,
a comprehensive evaluation of emotional maturity considers multifaceted aspects
- (Wenkart). Cole (1954) underscores the significance of emotional maturity in personality

development, aiding adolescents in navigating complexities, managing frustratjons, and
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fostering healthy relationships (Kaplan & Baron). However, maturity also encompasses
deriving fulfillment from these qualities (Morgan, 1934). Critical markers of emotio nal
maturity include self-control, resilience, and the ability to respond adeptly to situations

(Dosanjh, 1956).

In essence, emotional maturity empowers individuals to respond proportionately to
circumstances, avoiding emotional suppression or excessive reactions (Geoghagen et al.,
1963). It involves regulating and expressing emotions effectively, fostering overall well-

being and successful interpersonal relationships.
1.5.1 DEFINITIONS OF EMOTIONAL MATURITY

Emotional maturity is a state of balanced feelings and self-control. As per Singh and
Bhargava (1999), the authors of emotional maturity scale, explain that Emotional maturity
is not that one who essentially has committed all conditions that provoked anxiety and
aggression but it is repeatedly involved in a struggle to achieve healthy integration of
emotions, feelings, achievements, thinking and action. Its measurement is the total score

on emotional maturity scale.

Emotional maturity plays a pivotal role in shaping personality patterns and facilitating
individual growth. It is a crucial aspect of human development, emphasized in moral
educational programs aimed at cultivating well-balanced behavior. Tenth-grade students
often perceive a gap in emotional maturity compared to adults, who demonstrate better
control over their conduct and surroundings. Unlike adolescents prone to impulsive
reactions, emotionally mature individuals exhibit composure and adhere to social norms,
navigating situations with restraint. As individuals mature, they experience enhanced
emotional stability, social intelligence, and self-awareness, enabling independent
navigation of challenges and responsible behavior. Emotional maturity fosters qualities
such as self-control, compassion, and gratitude, contributing to personal adjustment and
fulfillment. Tt also promotes healthier interpersonal relationships and a positive outlook on
life. Cole (1954) emphasizes that the ability to endure tension is a key indicator of
emotional maturity, emphasizing self-control over self-realization. Dosanjh (1956) defines
emotional maturity as a balanced personality capable of managing disruptive emotions,

maintaining stability under pressure, and exhibiting tolerance free from urotic
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tendencies. Good (1981) elucidates emotional maturity as the emotional design or pattern
of a matured individual, shaped by developmental stages like infancy, childhood, and

adolescence, affecting their ability to handle adult relationships without emotional straiin.

In essence, recognizing the importance of emotional maturity across developmental sta ges

is crucial for tailored approaches to promoting emotional development throughout life.

According to Crow and Crow (1962), —The emotionally mature or stable individual
regardless of his age is the one who has the ability to overcome tensions to disregard certain
emotion stimulators that affect the young and view himself objectively, as he evaluates his
~assets and liabilities and strives towards an improved integration of his thoughts, his

emotional attitude and his overt behaviour.

Geoghagan et al (1963) say that a person is considered to be emotionally mature when

his responses to a situation are: -
(a) Appropriate to his degree of development
(b) Proportionate to the demands of situation.

Smitson (1974) says, —Emotional maturity is a process in which the personality is
continually striving for greater sense of emotional health, both intra-psychically and intra

personality.

Singh & Bhargava (1999) say, —Emotional maturity is not only the effective determinant
of personality patterns but it also helps to control the growth of an adolescent’s
development. A person who is able to keep his emotions under control, which is able to

rock delay and to suffer without self-pity, might still be emotionally stunted and childish.

According to Murray (2003), there's no direct link between someone's age, intellect, social
skills, or emotional maturity. Simply being an adult in years doesn't guarantee emotional
maturity. The combination of chronological and intellectual maturity with emotional
immaturity can be risky. An adult who lacks emotional development can cause chaos in
their own life and the lives of others. Our relationships and influences hinge on our overall

emotional growth. Understanding ourselves involves understanding our relationships. The
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most crucial task for anyone looking to improve their relationships is to enhance their s ¢lf-
respect, confidence, self-esteem, self-awareness, maturity, and emotional maturity.
Assessing emotional maturity involves comparing behavior to signs of immaturity and

characteristics of maturity.

So, emotional maturity implies or suggests proper emotional control, which means neither
repression or domination nor violent or harsh expression. An emotionally matured person
has capacity to possess almost all types of emotions: They may be positive or negative and
important thing is that individual is able to express them at proper or appropriate time in

an appropriate degree.

1.5.2 Growth of Emotional Maturity

When we call someone “mature,” we’re saying that they have the qualities of an adult. In
a way, this has become a word that means the opposite of “childish.” To be mature is to
have knowledge and experience about the way the world works, and to have adapted
accordingly. Mature people don’t cry when they don’t get something they want, or hit

someone they disagree with, as an immature child might.

Emotional maturity entails having precise control over one's emotions, gained through
experiencing a range of emotions ‘and understanding their consequences. It involves the
ability to identify and manage emotions effectively without succumbing to panic or
confusion. Stress management is integral to achieving emotional maturity, as it equips
individuals with tools to identify and mitigate stressors, fostering emotional resilience and

well-being.

** In the opinion of Murray (2004) an emotionally mature individual has the following

characteristics:
1. The capability to receive and give alone.
2. The capability to face reality and deal with it. |
3. Just as interested in giving as rec'eiving.

4. The capacity to relate positively to life experiences. ~ }
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5. The capacity to learn more experience.

6. The capability to accept frustration.

7. The capability to handle hostility constructively.
8. Relative freedom from tension s?mptoms.

L.S. Hollingworth (1928) discussions some features of emotionally mature individual at

the following points is:

1) He/she is capable of responding in gradation or degree of emotional responses. He/she
does not respond in all or none fashion but keeps within bounds. Tf his/her hat blows .off,

he/she does not blow up.

11) He/she is also able to delay his/her responses as controlled with the impulsiveness of a

- young child.

iii) Handling of self-pity, instead of showing unrestrained self-pity, he/she tries to feel for

him/her.

Early emotional experiences significantly shape an individual's genetic and emotional
makeup, with childhood being a particularly formative period, typically up to around age
six (Saul, 1957). Emotions are not isolated occurrences but integral parts of overall
experience, constantly interacting with and influenced by other processes. Emotional
competence hinges on having an accurate frame of reference and overall maturity, as
individuals develop consistent emotional patteins that evolve over time. Should these
patterns prove immature or disruptive, improvement can be pursued not by suppressing
“emotions, but by understanding, accepting, and expressing them constructively, while
emphasizing positive emotions over negative ones. Emotional maturity, considered a
cornerstone of mental health, has emerged as a crucial concept in psy(,;hiatry, denoting a
process of adjustment whereby individuals learn appropriate emotional responses within
cultural norms (Frank, 1963). Various scholars have defined it as a continuous striving for
emotional well-being, encompassing both intra-psychic and interpersonal dimensions
(Smitson, Walter D., 1974). Broadly speaking, emotional maturity involves impulse

control through self-awareness and ego management.
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Many criteria have been suggested to evaluate the concept of maturity. A few of them are

being mentioned below:

¢ Bernard (1954) has suggested the following criteria to evaluate emotional maturity.
i) Inhibition of direct expression of negative emotions.

i1) Cultivation of positive, upbuilding emotions.

1ii) Development of higher tolerance for disagreéable circumstances.
iv) Increasing satisfaction from socially approved responses.

v) Increasing dependence on actions.

vi) Ability to make choice and not brood about other choices.

vil) F reedom from unreasonable fear.

viii) Understanding and action in accordance with limitations.

ix) Awareness of the ability and achievement of others.

x) Ability to err without feeling disgraced.

xi) Ability to carry victory and prestige with grace.

xii) Ability to bounce back from disappointing experiences.

xiii) Ability to delay the gratification of impulses.

xiv) The enjoyment of daily living.

% According to William C. Menninger, the seven criteria of emotional maturity are the

following:-
i) The ability to deal constructively with reality.
ii) The capacity to adapt to change.

1ii) A relative freedom from symptoms that are produced by tensions and anxieties.
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iv) The capacity to find more satisfaction and helpfulness.

v) The capacity to relate to other people in a consistent manner with mutual satisfaction

and helpfulness.

vi) The capacity to sublimate, to direct one’s instinctive hostile energy into creative and

constructive outlets.
vii) The capacity to love.

According to Cole (1944), a key characteristic of emotional maturity is the ability to endure
tension and delay gratification. Emotionally mature individuals can effectively manage
relationships within their family, peers, and broader society. They display indifference to
certain stimuli that may affect younger individuals, and they balance sentimentality with
practicality. Additionally, they maintain a healthy balance between leisure and
responsibility. Fred McKinney highlights characteristics such as heterosexuality, empathy,
adaptability, and delayed response as indicators of emotional maturity. According to Seoul,
“emotionally mature individuals exhibit high adeiptability, low regression fendencies, and
minimal vulnerability. They are friendly and less prone to hostility and anger outbursts,
focusing instead on pleasure and contentment while striving for a mature and balanced

emotional life.

In essence, emotional maturity is demonstrated by the appropriate expression and control
of emotions at the right time. Guilford, J.P. has developed a matrix of temperamental

factors associated with mature emotional behavior.

<+ EMOTIONALLY DISTURBED BEHAVIOR:- Emotionally disturbed behavior can
be described in the following way- he/she reacts like a child, he/she looks for sympathy,
conceited, quarrelsome, infantile, self-centered and demanding person, has
preservative emotions, is emotionally excitable and feels very much upset to lose a

game (Gibb, 1942; Brogden, 1944; Cattell, 1945).

"
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< AREAS OF EMOTIONAL MATURITY:- The following are the examples of vari ous

areas of Emotional Maturity-
I. Emotional Instability,
IT. Emotlional Regression,
ITI. Faulty Social Adjustment,
IV. Lack of Independency and
V. Flexibility and Adaptability.
» Alist of Five broad Factors of emotional maturity is given below:-
I. Emotional Stability, |
II. Emotional Progression,
III. Social Adjustment,
IV. Personality Integration, and
V. Independence.

Thus, Emotional maturity is one of the vital components of human personality. Emotional
maturity is a process in which the personality is continuously striving for a greater sense
of emotional health, both Intra-psychically, and Intra-personally. It is considered as a
potential factor in any field of human life. Mohsin (1960) has developed an Emotional
Maturity Scale whereas Rao and Stewart (1976) have adopted Stewart Maturity Scale in
Indian conditions and Srivastava (1983) has developed a Social Maturity Scale; Dr.
Yashvir Singh & Dr. Mahesh Bhargava have developed an Emotional Maturity Scale

whereas Dr. Roma Pal has adopted an Emotional Maturity Scale in Indian conditions.

1.6 SUGGESTIONS FOR DEVELOPING EMOTIONAL MATURITY

1. Love and Sympathy:-
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These two traits are very important in the life of a person. Parents and teachers should try
to develop these qualities among children. Parents should also love their children and cleal

with them sympathetically.
2. Acceptance and recognition:-

It is important to create such environment where the child has the feeling of self-acceptance
and self -recognition. The parents and teachers should accept the child, in spite of his

limitation and
provide due recognition will power where it is needed.
3 Presénﬁng oneself as role model:-

Teacher should be a role model and possessed character for the child. He should set good
examples for the students in the classroom. Teacher should himself be an emotion'ally

mature person.
4. Games and cultural programmes:-

In the school there should be provision for sports and physical activities, so that the child
may utilize his surplus energies in physical exercises. Similarly the students should also be
engaged in cultural programmes. Provisions could be made for holding debates,
declamation contests, dramatics ar;d hobby classes, like painting, dancing and music ete.

so that the students remain indulge in these activities and bring out their hidden talents.
5. Oral and religious training:-

Moral and religious training should be given to children because such type of training can

help in improving emotional maturity.
6. Developing democratic values:-

We live in a democratic society. Therefore, school environment should also be democratic,

- where more emphasis should be placed to develop emotional maturity among students.

()
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1.7 DIFFERENCE BETWEEN EMOTIONAL MATURITY AND EMOTION AL
INTELLIGENCE

Emotional Intelligence (EI) and Emotional Maturity are often conflated, yet they
represent distinct concepts within behavioral science and psychology. Emotional
Intelligence refers to the capacity to understand, express, and regulate one's own emotions,
as well as to recognize and navigate the emotions of others. Some researchers argue that

EI can be cultivated through learning, while others suggest it is an inherent trait.

In contrast, Emotional Maturity entails the application of emotional intelligence in one's
actions and decisions. It transcends chronological age, manifesting in the ability to manage
emotions effectively and take accountability for one's conduct. Emotionally mature
individuals do not suppress their emotions; rather, they express them in constructive ways.
This quality fosters adaptability, responsibility, and resilience. Both EI and emotional
maturity are essential for cultivating a well-rounded personality and achieving success in
both personal and professional realms. Individuals with high EI can navigate their emotions
adeptly, leading to positive outcomes and improved interpersonal relationships.
F urthenhore, emotional stability facilitates sound decision-making and fosters constructive
behaviors. In summary, while emotional intelligence provides the foundation for
understanding emotions, emotional maturity is demonstrated through the application of this
understanding in real-world situations. Both qualities are indispensable for personal growth

and professional fulfillment.
1.8 CONCEPT OF TEACHER TRAINEE -

A Trainee is someone who is employed at a lower level in a particular job
in order to learn the skills needed for that job. A Teacher is someone whose occupation is
teaching others, especially children. A Trainee is a person who undergoing training or being
trained. The Trainee Teachers are also called as Teachers-to-be. Generally, teacher trainees
are two types, 1.e., pre-service teacher trainees and in-service teacher trainees. The Teacher
trainees are the people who are studying or being trained to become a teacher. The Trainees

should learn the skills, knowledge and undergo training needed for a particular job or

profession.
. /
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» TEACHER TRAINEE AND EDUCATION:-

Trainee means a person undergoing training or being trained. A trainee is a
person who is learning the skills and knowledge needed for a particular job. A trainee is
someone who is employed at a low level in a particular job in order to learn the skills
needed for that job. A teacher is a person whose occupation is teaching others, especially
children or students. The word ‘Teacher- trainee’ relating to the period before a person
takes a job that requires training. i.e., Pre-service courses for graduates or postgradua tes.
Teacher- trainee education is the education and training provided to student teachers before
they have undertaken any teaching. Teacher- trainee education of teachers means,
education of teachers before they enter into service as a teacher. A Teacher- trainee is a
college student involved in a school-based field experience. Under the supervision of a
cooperaﬁng teacher/professor, the teacher- trainee gradually takes on more classroom
management and instructional responsibilities. In India, Pre-service and In-service training
are provided to the teachers or trainees in Teachers Training Colleges or Institutes for

quality improvement.

In this study prejudice behavior and emotional maturity of male and females
from different sex, age, religions, castes, communities, classes, residential area, educational
~qualifications, subject background and family types were tested studying on teacher

trainees.

1.9 NEED OF THE STUDY

The teacher’s personality affects students’ behavior, their relations with each other, and
their attitude towards learning. Children gradually adopt their teachers’ ideas, whether they
are desirable or not. If the teacher is friendly and courteous, he/she stimulates
thoughtfulness, helpfulness, and consideration in the children. A good learning situation
depends largely upon satisfactory interpersonal rclationships, and hence, the teacher’s

personality is vital.

To deal with our real-life problems and teaching situations, the personality of the teacher

has to be better. On the other hand, to be with a better personality, a person must be
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emotionally mature. So, we must be careful to make pre-service teachers, i.e., B. Ed.
trainees, emotionally mature. After reviewing the literature, the investigator considers laick
of emotional maturity as one of the major causes of developing problematic personal ity.

This is also supported by previous research.

1.10 STATEMENT OF THE PROBLEM:
The problem for the present study is stated as follows:

“A Study of Emotional Maturity of Teacher Trainees of Delhi NCR Region”

1.11 RESEARCH GAP

Although teacher training programs play an important role in shaping and molding the
habits, manners, thinking, attitude, personality, character, etc., of pupil teachers to becorme
effective teachers, emotional maturity is one of the most important components of teachers'
effectiveness. There is a noticeable research gap. No research has been conducted in Delhi
NCR region to investigate and understand the emotional maturity of teacher-trainees. This

research aims to fill this gap by investigating all aspects of emotional maturity.

1.12 OBJECTIVES:
1. To find out the level of emotional maturity of teacher trainees
1.1 to find out the level of emotional maturity of Male teacher trainees.
1.2 to find out the level of emotional maturity of female teacher trainees.
1.3 to find out the level of emotional maturity of teacher trainees of private colleges.

1.4 to find out the level of emotional maturity of teacher trainees of government

colleges.

2. To compare the emotional maturity level of male and female teacher train S.
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3. To compare the emotional maturity level of teacher trainees of government and private

colleges.

1.13 HYPOTHESIS:

1. Majority of teacher trainees possess high level of emotional maturity
1.1 majority of male teacher trainees possess high level of emotional maturity.
1.2 majority of female teacher trainees posséss high level of emotional maturity.

1.3 majority of teacher trainees of private colleges possess high level of emotional

maturity.

1.4 majority of teacher trainees of government colleges possess high level of

emotional maturity.

2. There 1s no significant difference between the emotional maturity of male and female
teacher trainees.
3. There is no significant difference between the emotional maturity of teacher trainees of

government and private colleges.

1.14. DELIMITATIONS OF THE STUDY:

1.The study was confined only to three districts of Delhi NCR region namely Ghaziabad,
Hapur and Meerut.

2. The sfudy was confined only to male and female teacher trainees.
3. The study was confined only to teacher trainees of government and private colleges.

4. The study was confined only to B.Ed teacher trainees of government and private

colleges.

5. The study was confined only to the final year/semester of B.Ed teacher trainges.

f
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CHAPTER 2

2.0 INTRODUCTION

The phrase "review of literature" comprises two words: "review" and "literature."
"Review" means to systematically organize and analyze knowledge in a specific research
area to build a foundation that highlights how a study contributes to the field. "Literature,"
in the context of research methodology, refers to the accumulated knowledge in a particular
area of investigation within any discipline, including theoretical, practical, and research
studies. . Therefore, a review of related literature comprehensively examines existing

literature to contextualize the study within the existing body of knowledge.

According to Charter V. Good — “The key to the vast storehouse of published literature may
open door to sources of significant problems and explanatory hypotheses and provide
helpful orientation for definition of the problem, background for selection of procedure and
comparative data for interpretation of results. In order to be creative and original, one must

read extensively and critically as a stimulus to thinking”.

2.1 OBJECTIVES OF THE REVIEW OF RELATED LITERATURE
1. It works as an indication of the direction.

2. Ithelps in maintaining regularity in information and also helps in connecting old material

to new one.
3. It helps in attaining information and knowledge regarding the field of research inquiry.
4. Identification of gaps in literature.
5. Identification of other people working in the same field.
6.1t helps in establishing relationship with previcl)us studies.

7. Literature works as a footprints of earlier travellers who gone through the same route.
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8. Researcher can conceptualize the research problem clearly, with the help review of

related literature.

9. With the help of review of related literature researcher locate, read and evaluate the past

as well as present studies done by various people which are related to the research work.

In this research study, the investigator reviewed literature from various sources, including
books, dissertations, abstracts journals and Thesis etc. with the view to build a correct

perspective, examine the tenability of hypotheses and develop methodology for the studly.

2.2 REVIEW OF RELATED LITERATURE.
2.2.1 STUDIES IN INDIA

Geeta & Vijaylaxmi (2006) conducted a study on impact of emotional maturity on stress
and self-confidence of adolescents and found that adolescents with high emotional
maturity had significantly higher stress and self-confidence than those with lower

emotional maturity.

Lakshmi and Krishnamurthy (2011) investigated the emotional Maturity of Higher
Secondary School Students using a sample of 220 Higher Secoﬁdary Students who were
selected from various schools in Coimbatore District. In this study, they found that there
existed a significant difference between all the sub-samples except the age group of Higher
Secondary Students. It also found that there was a significant difference between male and
female students, urban and rural students, and the students who lived in joint family and

“nuclear family systems in respect of their Emotional Maturity.

Ansari (2015) examined the relationship between stress and emotional maturity among
undergraduate students, revealing a significant negative correlation between emotional
maturity and stress levels. Emotionally mature individuals adeptly handle social
environments and effectively manage various situations with a positive attitude, resulting

in lower stress levels among undergraduates.

Naik and Sutradhar (2015) attempted to find out the impact of emotional maturity on the

personality of B.Ed. trainees of West Bengal. Kundu Neurotic Personality Inventory by
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Dr. Ramanath Kundu and Emotional Maturity Scale by Dr. Yasvir Singh & Dr. Mahesh
Bhargava are used for the study. It was found that there is a significant impact of emotiomal

maturity on the personality of B.Ed. trainees.

Wani & Masih (2015) found that a majority of postgraduate students and research
scholars were emotionally unstable, with male students showing greater emotional
immaturity than females in terms of personality disintegration. Significant differences
were also observed between postgraduates and research scholars on this dimension. This
highlights the importance of teaching university students to recognize their emotional

maturity levels.

Joy & Mathew (2018) investigated the correlation between emotional maturity and
general well-being among 300 higher secondary students aged 15-18 years. Their study
revealed a significant relationship between emotional maturity and the general well-being

of adolescents.

Singh & Nagar (2019) conducted a study on High School Students to identify the
relationship between internet addiction with emotional maturity and found that there was
a significant relationship between internet addiction and lack of independence. The other
dimensions, emotional regression, emotional instability, personality disintegration, and

social maladjustment did not have a significant relationship with internet addiction.

Kasundra & Singh (2020) showed that the higher secondary school student’s group have
a higher level of emotional maturity compared to secondary school student’s group and
the girl students group have a higher level of emotional maturity compared to boy students

group.

Jobson (2020) explored the level of emotional maturity among adolescents. The study was
performed with 100 participants, including 53 girls and 47 boys of age group between 17
and 18. It was found that 74% of the participants were found to be extremely emotionally
Immature. Factors such as age, gender of the participants, type of family, and sibling had

no association with emotional maturity of the participants.

D’Souza, Nadaf & Udapi (2021) explored emotional maturity among male and female

degree college students in Belagavi, Karnataka, India. They examined 350 sa _ﬁles (175

21
PRINCIPAL

Ii Modern College of Professional Studies

s 431, Anand Indl. Area,

Mohan Nagar, Ghaziabad




male, 175 female) from various colleges and used chi-square tests to analyze the data.
Results revealed a significant association between gender and levels of emotional

maturity.

More (1988) explored relationship between personality, aptitude for teaching amd
effectiveness of secondary teachers. It was found that out of the 16 personality factors;
only six factors were found to be .positively correlated with teaching effectiveness. The

total personality of the teacher was found to be affecting his teaching.

Das (2014) investigated the link between academic achievement and emotional maturi ty
among 100 rural and urban secondary school students in Burdwan district, India. Using
the Emotional Maturity Scale, the study found no significant difference in emotional
maturity and academic achievement between rural and urban students. However, a
significant relationship was observed between emotional maturity and aéademic

achievement.

Allred et al. (2013) found that stress levels among college students were similar across
different academic majors (science, humanities, and social sciences), with no significant

relationship between stress, personality traits, and academic majors.

Lather ‘Manisha (2009) found that emotional intelligence negatively correlated with
psychological distress in high school students, suggesting it can alleviate distress caused

by parental and academic pressure.

Mahajan & Sharma (2008) identified significant gender differences in stress among
adolescents. Girls experienced more stress related to education and emotional instability,

while boys were more stressed about physical concerns and societal attitudes.

Pastey and Aminbhavi (2006) explored the relationship between emotional maturity,
stress, and self-confidence in adolescents. They found that higher emotional maturity
correlated with increased stress and self-confidence. Notably, stress levels were influenced
by the father's education level, while self-confidence was affected by the number of

siblings, with other factors sho wing minimal effects.

\$ ' '
Crf'tl%% 22 PRINCIPAL

Modern College of Professional Studies Modern College of Professional Studies
Mohan Nagar, Ghaziabad 431, Anand Indl. A,fea;
Mohan Nagar, Ghaziabad




Sunil Kumar (2014) discloses that a significant correlation exists between emotional
maturity and family relationship. From the review of different sources it was found that
no comprehensive study was conducted on the university students and the investigator
makes an effort to identify the level of emotional maturity in university students, keepin g

in view their level of education.

Subbarayan, K. & Visvanathan, G. (2011) investigated the emotional maturity of
college students using normative survey and random sampling methods. They employed
the "Roma Pal Km Emotional Maturity Scale” on 982 students. Their findings indicate d
that gender, community, and family type did not influence emotional maturity, but
-significant differences were observed among students from different religious

backgrounds.

Dhami (1974) investigated the intei]igence, emotional maturity and socio-economic status
as factors indicative of success in scholastic achievement of IX and X class students of age
group 14+ and 15+ of different categories of students of Punjab and reported a high
significant relationship between emotional maturity, | intelligence and scholastic
achievement of high schools students. The study also reported parent’s education, type of
house in which family lives, family income and type of reading material has a positive

effect on the emotional maturity of the children.

Arya (1984) studied emotional maturity and values in superior children, finding a strong
 link between superior intelligence and emotional maturity. Urban boys and girls differed
in values like community, tradition, and security. Urban girls scored highest in happiness
and affection but lowest in role motivation, whereas semi-urban girls scored lowest in

happiness and affection but highest in role motivation.

Manraj and Bheema (1988) explored the correlation between emotional maturity,
prolonged deprivation, and indiscipline behavior among university students, alongside its
impact on academic achievement. They selected 472 students using a stratified random
sampling method and utilized multiple scales to evaluate emotional maturity, prolonged
deprivation, and indiscipline behavior. The study revealed that emotional immaturity,

specifically emotional instability and regression, correlated with indiscipline behavior,
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while prolonged deprivation also played a role. Gender differences were not significant in

emotional maturity or behaviors associated with indiscipline.

Siddiqui (2002) found that disciplined teacher training students exhibited higher
emotional maturity, security, and lower aggression compared to undisciplined ones. N o
significant differences in personality dimensions, such as ascendance and submission,

were observed. Disciplined students also had higher average educational attainment.

Singh (2013) conducted a study on gender on social and emotional maturity of senior
school adolescents found that girls tend to score more on social adequacy component Of

social maturity while boys scored on social adjustment component of emotional maturity.

Sandhu (2003) studied emotional maturity in university and school students, using a
sample of 60 subjects. Significant gender and educational differences were found across

four factors of emotional maturity, as indicated by significant 't' values at the 0.05 level.

Talukdar (2004) investigated the emotional maturity of female undergraduate nursing
students from urban and rural backgrounds in the North-east region of India. The study
included 50 students from each background, aged 18 to 26 years. Results revealed
significantly higher levels of personality disintegration among urban background students

compared to rural background students.

Ramganesh and Alexraj (2006) reported that emotional maturity as a process in which
the personality was continuously striving for greater sense of emotional health. This
probed into emotional maturity of B.Ed. trainees. The study was conducted on 153 B.Ed
trainees studying in a college of education at Pondicherry. The emotional maturity scale
(Singh and Bhargava, 1990) was used. The study analyzed the emotional maturity of the
trainees with respect to gender, locale and level of education, demographic minority and

non-minority status.

Kaur (2013) conducted a comparative study of emotional maturity of senior secondary
school students with respect to gender and type of institution. The study revealed that there
was no significant difference in emotional maturity of secondary school students with

respect to gender and type of institution.
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Aggarwal (2013) directed a study on academic achievement of high school students in
relation to emotional intelligence, emotional maturity and self-confidence. The study
shows that there is significant difference in the academic achievement of high school

students in relation to low and hig}i levels of emotional maturity.

Mallick et al., (2014) piloted a study on higher secondary student’s emotional maturity
and academic achievement. The study focused on the study of emotional maturity with
respect to gender and type of schools. The sltudy revealed that the higher secondary school
students are emotionally unstable, no difference in emotional maturity of male and female
students and no difference in emotional maturity of government and private school

students.

Perumal and Rajaguru (2015) found consistent emotional maturity levels among B.Ed.
students in Tamil Nadu, regardiéss of gender, college type, or family background. This
suggests emotional maturity is influenced more by individual traits and educational

environments, highlighting the need for tailored training programs.

Kalaiselvan (2016) studied 160 postgraduate students at Bharathidasan University,
finding that 45.5% had moderate, 30% had high, and 24.2% had low emotional maturity.
The study noted marital status, department of study, and mother's education significantly

influenced emotional maturity, impacting personality and development.

Malik and Kapoor (2014) linked emotional maturity to teaching effectiveness among
rural and urban secondary school teachers in Hafyana. Using scales by Kumar and Mutha
(1974) and Singh and Bhargawa (2012), they found emotionally mature teachers,
regardless of gender, were more effective. This underscores the need to integrate emotional
development into teacher training for better classroom management and supportive

learning environments.

Singh et al. (2017) studied emotional maturity in 200 Punjab University students, divided
equally between sportspersons and non-sportspersons. They found no significant gender
differences in emotional maturity among sportspersons. However, among non-
sportspersons, significant differences were noted in emotional instability, regression, and

social maladjustment, highlighting the potential of sports in enhancing-emotional
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development and suggesting targeted interventions for non-sportsperson students' well-

being.

2.2.2 INTERNATIONAL STUDIES:

Nairs (2004) in his research found that students with a high level of dedication,
commitment, desire, and emotional maturity can make effective learning and learn as

much as they want.

Nelson (2005) in his research says that if we want our children to be emotionally mature,
we must focus on their early childhood education, which affects a certain level of social

and emotional maturity.

Ofole (2017) reported that females are more emotionally mature than their male
counterparts. Respondents between ages 22 and above reported more emotional maturity
than their younger counterparts. This study has provided empirical evidence to suggest
that freshmen are not emotionally matured to cope with challenges that are experienced in

universities in Nigeria.

Sani et al. (2017) conducted a descriptive analytical study involving 181 students from
the Faculty of Medical Science, Shoushtar, Iran. The research found that individuals with
severe addiction to social networks had lower scores in general emotional maturity and its
subscales compared to those with moderate addiction (p > 0.001). Gender did not
significantly affect addiction to social networks (p = 0.347), except for emotional stability,
where sc.:ores were similar between genders. Women generally exhibited higher scores in

emotional maturity and its subscales.

Sharifi et al. (2018) found that emotional maturity, ego resiliency, spiritual intelligence,
and cognitive flexibility positively correlated with college adjustment. Their analysis
revealed that these factors could predict 28% of the variance in college adjustment scores.
Emotional maturity and spiritual intelligence emerged as crucial predictors, indicating that
education programs should focus on enhancing these attributes, along with ego resiliency,

to improve students' adjustment to college life.
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Armin (2012) studied the adjustment level of the post graduate students of Yasouj city.
Emotional maturity was measured by Singh’s emotional maturity scale (EMS) while
Asthenia’s adjusfment inventory was used to measure the adjustment level of the students.
For the study a sample of 160 female students of age range 18-22years studying in post
graduate courses were selected from different colleges of Yasouj city. High positive

correlation was obtained between emotional maturity and overall adjustment.

Joy & Mathew (2019) studied 300 adolescents aged 15-18 to examine the impact of birth
order on emotional maturity and general well-being. Their findings indicated significant
differences in emotional maturity and general well-being among first-borns, last-borns,
and only children. Additionally, they found a significant relationship between emotional

maturity and general well-being.

Setiawati & Endrastuty (2019) assessed the emotional maturity of students involved in
brawls at Vocational School Students 1 Trowulén using descriptive qualitative research.
Findings revealed very low emotional maturity levels among class X students engaged in
brawl cases. Lack of emotional control, self-understanding, and critical mental functions
were identified as triggers for brawls. Emotional maturity varied among subjects,

influenced by both internal and external factors.

Dhaka & Mukwiilongo (2020) reported that the majority of the orphan children had an
average emotional maturity and by dimensions, the majority were average in emotional
instability, social maladjustment, disintegration, and independence but emotional.
regression was found to be poor. The level of emotional maturity across gender was found

to be statistically insignificant for all dimensions.

Fatima et al. (2021) found that adolescents living with guardians experienced greater
perceived loneliness but had higher emotional maturity than those living with parents. A
significant negative relationship was observed between perceived loneliness and

emotional maturity (r =-0.28).

Lichtenberg P. (2005) exposed emotional maturity across life span and found that only
man has ability to work with others who has emotional maturity and stability. He focused

on ageing as well as personality and emotional maturity across life span in his study.
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Jackson et al. (2000) in his research found that students who had expectations that wer¢
fearful reported more adjustment problem. The complexity of the new experiences theyy
face and the steps to handle them are perceived at times as an overwhelming task to first

year students.

Menninger (1999) reported that emotional maturity includes the ability to deal
constructively with reality. Emotional maturity is a process in which the personality 1s
continuously striving for greater sense of emotional health, both intra-physically and intra
personally. Emotional maturity can be understood in terms of ability of self control which

in turn is a result of thinking and learning.

Klever (2009) conducted a 5-year longitudinal study on 50 nuclear families, finding that
goal direction, effectiveness, and emotional maturity significantly influenced family
functioning. Couples in higher-functioning families prioritized and balanced family and
personal goals, with couple-level factors having a stronger impact than individual-level

variables.

Mahmoudi, Armin (2012) had conducted a study on emotional maturity and adjustment
level of college students. The study was conducted to see the adjustment level and
emotional maturity of the postgraduate students of Yasouj city. A sample of 160 female
students of age range 18-22 years studying in post-graduate courses were selected from

different colleges of Yasouj city. It was found that hi gh positive correlation was obtained

Kamble et al. (2018) studied 118 college students in Kolhapur city. Using purposive
sampling, they employed the Emotional Intelligence Inventory by S.K. Mangal and the
Sportsman Personality Test by L.N. Dubey for assessment. Their analysis showed that
gender significantly influences both emotional intelligence and sportsman personality,
while living area (rural or urban) does not have a significant effect on sportsman

personality.

Ghorveh (2012-13) from Islamic Azad University investigated the relationship between
emotional intelligence, self-esteem, and academic achievement. The study presented
recommendations to parents, students, and university officials, especially the Vice

Chancellor, to raise awareness about this relationship. The results indicated a positive and
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significant correlation between emotional intelligence, self-esteem, and academic

achievement.

Francis (2007) conducted a study on emotional intelligence and academic achievement of
the students of model boarding schools. The salient findings of the study were: (i) there
was no significant difference between Ninth and Tenth standard students of model boardin g
schools in their emotional intelligence. (ii) There was no significant difference between the
boys and girls 47 students of model boarding school with regard to academic achievement.
(iii) There was no significant relationship between emotional intelligence and academic

achievement of model residential school students.

Barchard (2003) assessed emotional intelligence's predictive validity for academic
success in undergraduate psychology students, finding it limited and not incrementally

valid over cognitive abilities and Big Five personality traits.

Majoka and Hussain (2011) explored emotional intelligence in university students, noting
high self-awareness and males perceiving superior El compared to females. However, no

significant relationship was found between EI and academic achievement.

Afolabi et al. (2010) investigated the impact of emotional intelligence and gender on job
satisfaction among Nigeria Police Officers, selecting 119 participants (79 male and 40
female). Emotional intelligence was assessed using a 25-item scale developed by Afolabi
(2004). Their findings indicate no gender disparity in job satisfaction, with emotional
intelligénce significantly influencing job satisfaction levels. Additionally, they observed a

significant interaction effect between gender and emotional intelligence on job satisfaction.

Hussain (2008) conducted a study to examine the effect of parenting styles and emotional
maturity and study its relationship with academic achievement. The results of the study
shows that only father’s parenting style has been found to be associated significantly with
emotional maturity of their children. The IX class adolescents stay in school for a longer
period of time and spend more time with peer group than with their parents. The influence

of VCR’s, cable TV and other media also affect the culture values of the students.
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CHAPTER 3

3.0 INTRODUCTION:-

The methodology chapter is the core of a research report, guiding the direction of the study.
Tt outlines the specific procedures and techniques used to recognize, identify, select, and
analyze data within a research study. According to Brown (2006), “Research Methodology
is the philosophical framework within which the research is conducted or the foundation
upon which the research is based.” This chapter details the procedures followed to achieve
the research outcomes. It discusses the problem statement to understand the study’'s
significance, outlines the objectives, hypothesis; and variables, and defines key terms to
clarify the topic. Additionally, it describes the research design adopted, the selection of the
population and sample, the tools used in the study, the phases of the experiment conducted,
and the data analysis techniques employed. Essentially, this chapter provides a

comprehensive overview of the planning and steps taken to conduct the research.
METHODOLOGY
3.1 Research Design

The present research was Descriptive research where we describe the emotional maturity

of teacher trainees. Survey method was followed to conduct the present study.

Descriptive research, whether quantitative or qualitative, serves as a powerful tool for
painting a detailed picture of the current state of affairs. It delves into the "what is" of
situations, providing a comprehensive snapshot of the present. Landman (1988) eloquently
describes it as "a type of research that focuses on the nature, conditions, and intricate details
of the current situation." This method isn't just about collecting data—it's about
transforming raw scores into meaningful narratives that illustrate and interpret events as

they unfold.

Gloss & Hopkins (1984) highlight the significance of the descriptive survey method in
education, noting that it "captures the current landscape of research, involving a thorough

process of interpretation, comparison, measurement, classification, evaluation, and

30
v PRINCIPAL
| ge of Professional Studies Modern College of Professional Studies
Mohan Nagar, Ghaziabad : 431, Anand Indl. Area,

Mohan Nagar, Ghaziabad



generalization.” This method is akin to a camera capturing the nuances of the present,
allowing researchers to see the bigger picture and understand the dynamics at play.
Descriptive research transforms data into a story, revealing insights that can inform

decisions and spark further exploration.

3.1.1 Population

A population is usually defined as “all the members of the only well-defined class of
‘people, event or objects.” According to Best, 1977, “A population is any group of
individuals that have one or more characteristics in common that are of interest to the
investigator. It may be all the individuals of a particular type or a restricted part of that

group”

The population of the present study was all the teacher trainees studying in all the teacher

training colleges in Delhi NCR region.

3.1.2 Sample Size

A “Sample” is a portion of a population which is selected for the purpose of study or
investigation or we can say the representation proportion of the population is called a
sample. A good research design provides information concerning the selection of the

sample population treatments and controls to be imposed.

> Sampling Techniques:- Sampling is the process by which a relatively small number
of individuals, objects or event is selected and analyzed in order to find something
about the entire population from which it was selected. Sampling help to reduce
expenditure, save time and energy, permit measurement of greater scope or produce

greater precision and accuracy.

The population for the present study consisting of B Ed. students of private and government
colleges of Delhi NCR region. Due to limitation of time the investigator had to take a

limited number of institutions for data collection. A sample size of 200 (taki ~100 from
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males and 100 from females) B.Ed. trainees i.e., pupil teachers from B.Ed. training

institutions were selected.

Figure No. 3.1 ( Sample Frame/ Research Design)

Sample (200)

h 4 A4

[ Male (100) ] [ Female (100) ]

1 . ‘,

[ Private (100) ]

Government Aided
(100)

l v A 4 A4

Government
Aided Male (44)

Government Aided
Female (56)

Private Male
(56)

Private
Female (44)

3.1.3 Sampling Method Used

The study employed a descriptive survey method. Given the requirements of the present
research, disproportionate stratified random sampling method was used to determine the

level of emotional maturity among teacher trainees.
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The List of the colleges in the Delhi NCR region from where data has been collected 1s

given below:

Table No.: 3.1
Sr. Name of College Male Female | Type of College
No. trainees | trainees District
1 | Modern College of 2 8 Private Ghaziabad
Professional Studies
2 | Vidyavati Mukund Lal 00 - 30 Government/ Ghaziabad
Girls College Govt. Aided
3 | Babu Banarasi Das 8 5 Private Ghaziabad
Institute of Technology
4 | IPEM Group of Institution | 6 8 Private Ghaziabad
5 | HLM College 10 4 Private Ghaziabad
6 | Mewar Institute of S 6 Private Ghaziabad
Management
7 | Shambhu Dayal (PG) 4 11 Private Ghaziabad
College
8 | Inmantec Institute 13 -~ 00 Private Ghaziabad
9 | Reliable Institute of 8 2 Private - | Ghaziabad
Management and
Technology
23 16 Government/ Hapur
10. | SSV (PG) College Govt. Aided
21 10 Government/ Meerut
11. | Meerut College Govt. Aided
Total No. of Trainees 100 100
&
‘\**j)'
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3.2 Research Tool

The instruments or tools used by the investigator in the present study was “emotional

maturity scale” (EMS - MJJMPM) developed by Jemy Jose Mathew and Dr. Malini P.M

(2015) to measure the emotional maturity among the trainee teachers.

The scale consists of 34 items divided into eight components of emotional maturity -

1. Easy flow of love and affection

2. Face to Face with Reality

3. Life Experiences

4. Takiﬂg Criticism Positively

5. Hopefulness

6. Interested in giving as in receiving
7. Ability to handle Hostility

8. Open Minded

3.2.1 Item Analysis:-

1.Easy Flow of Love & Affection

Emotionally mature people are open to love and affection. They have the ability to trust

people and trust themselves for the receiving and giving of love They do not have

obstructions in their personalities, hampering their ability to believe in the goodness of life.

A mature person can show his vulnerability by expressing love and accepting expressions

of love from those who love him.

Eg: I can't cheat others.

2. Face to Face with Reality

34

PRINCIPAL
Modern College of Professional Studies
431, Anand Indl. Area,
Mohan Nagar, Ghaziabad



Emotionally mature people do not waste their time and resources in living in denial like
emotionally immature people. They see the situations in life for what they are and not
manufacture their own truth and parallel reality. Emotionally mature people always eagerly
face the truth of life and are not scared to deal with difficult situations. They do not have
shells like emotionally immature people to hide into, while others around them clear up
their mess. The immature avoid facing reality. Overdue bills, interpersonal problems,
indeed any difficulties which demand character and integrity are avoided and even denied

by the immature.

Eg: I don't like to hide in any shells, when problems arise

3. Experience of Life

Emotionally mature people find it easy to learn from their life experiences This comes from
their ability to see everything in a positive light and accepting the reality of life. Whereas
an emotionally immature person leans nothing from life: he always conceives life situations
in distortion and never in actuality. The ability to face reality and to relate positively to life
experiences derive from the ability to leam from experience. He is honestly glad when

others enjoy success or good fortune.

Eg: I learn something from all life experience

4. Taking Criticism Positively

A mature person views life experiences as positive and he enjoys and revels in life. When
they are negative he accepts personal responsibility and is confident he can leam from them
to improve his life. The immature person curses the rain while a mature person sells

umbrellas. Being emotionally maturo means that one knows his/her flaws and strengths.

Eg Even when I get negative experience I can accept my personal responsibilities.

5. Hopefulness
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Emotionally mature people are hopeful in life, always hoping for the best They see the
goodness in everything and never resort to pessimistic tendencies This makes thern

confident individuals, always ready to face life with confidence and self-assurance.

Eg I always hope for the best

6. Interested in Giving as in Receiving

He is a good loser. He can endure defeat alnd disappointment without whining or
complaining. A mature person's sense of personal security permits him to consider the
needs of others and give from his personal resources, whether money, time, or effort, to
enhance the quality of life of those he loves. They are also able to allow others to give to

them. Balance and maturity go hand in hand

Eg: I can enhance the quality of life of others.

7. The Ability to Handle Hostility Constructively

When frustrated, the immature person looks for someone to blame. The mature person
looks for a solution. Immature people attack people, mature people attack problems. The
mature person uses his anger as an energy source and. when frustrated, redoubles his efforts

to find solutions to his problems

Eg: When I get frustrated I don't blame others.

8. Open-Minded

He does not worry about things he cannot help. He is open-minded enough to listen
thoughtfully to the opinions of others. He plans things in advance rather than trusting to

the inspiration of the moment. He is not a chronic "fault-finder."

Eg: 1 am a chronic fault finder.
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3.2.2 Emotional Maturity Scale

Maturity

The concept of maturity has not received a great deal of explicit attention in the literature.
Delineation of libidinal development has been yielded the important formulation of the
"Genital level" and "object-interest (Freud,1924)”. Recent emphasis on the conflict
between the regressive, dependents, versus the progressive, productive forces in the

personality has direction interest toward the more detailed nature of maturity.

Nature of Maturity

1. One of the most obvious pathways of development, long emphasized by Sigmund Freud
and Franz Alexander, is from the parasitic dependence of the fetus to the relative

independence of parent, with parental capacity for responsibility for spouse and child.

2. As an organism matures from dependence on its mother to relative independence from
its parents, it develops a greater capacity for responsibility and productivity while needing
less from others. Children learn to control their hostile, sexual, and other impulses, and to

adopt mature behaviors primarily through the motivation of seeking love.

3. Third character of maturity is relative freedom from the well-known constellation of

inferiority, egotism and competitiveness.

4. Another aspect of maturity consists in the conditioning and the training necessary for

socialization and domestication

5. Hostile aggressiveness, using the term to include all sorts of anger, hate cruelty and

belligerency is always the sign of emotional irritation or threat.
6. Another important attribute of maturity is a firm sense of reality.

7. Another characteristic of maturity is flexibility and adaptability.

Al
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Emotional Maturity

Our emotions play a significant role in guiding and directing owr
behaviour. Many times they seem to dominate us in such a way that we have no solution
other than behaving as they want us to. On the other hand, if a person has no emotions in
him, then he becomes crippled in terms of living his life in a normal way. In this way,
emotions play a key role in providing a particular direction to our behaviour and thus
shaping our personality according to their development. A person who is able to keep his
emotions under control is able to break, delay and suffer without self-pity, but might sti I
be emotionally stunted and childish. An adequate theory of emotional maturity must take
account of the full scope of individuality, powers, and his ability to enjoy the use of his
powers (Morgan., King, Weisz, & Schopler, 1997). It is one of the person's growth stages
in life and is considered an essential step in achieving success and happiness along with
achieving physical, mental, social, and emotional maturity. The mental maturity of a
person's ability to accept others and their surrounding environment is defined as it is. If the
people have a positive attitude ab;)ut their surrounding environment and avoid negative
thoughts, they can control their emotions and feelings better; and this helps them improve

their social relationships.

Emotional Maturity is a growth or mutation that is expected of people to
control emotions, reception, and recognition and act according to that. A person who has
reached full emotional growth is able to make a true relationship with others in social life
and also obtain the ability of responsibility acceptance against him and others and will be
successful in interaction with others. He is not egoist and self-oriented and is able to adapt

“to his surrounding environment conditions. Emotional Maturity has different stages and
completes after his adulthood, in early childhood, physical growth is so important but
gradually ethical, emotional, and feelings growths will be formed during the time and
child's nature areas are appeared, and after that, the life environment, educative method,
and exiéting patterns play important roles in achieving the Emotional Maturity. The most

outstanding mark of Emotional Maturity is the ability to bear the tension (Cole.1944).

3.2.3 Standardization of the Tool: A
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After administering the tool, it was scored for each individual by adding the score value of
all responses of the statement on the scale. Thus after computing the scores of all 120
students, the score sheet was arranged in ascending order of the total score. The upper 27%%
and lower 27% were selected. Thus having selected the 30 higher scoring and 30 low
scoring as criterion group, the numerical value of their mean response to each statement

was computed. Then t-value of each statement is calculated using the formula:-

M: = Mgan test score of upper group.

M: = Mean test score of lower group.

o = Square of the standard deviation of the upper group
o2 = square of the standard deviation of the lower group.
Ni =No of element in upper group.

N:z=N of element in lower group

3.2.4 Reliability of the tool

A test is reliable to the extent that it measures whatever it is measuring consistently. In tools
that have a high coefficient of reliability, error of measurement has been reduced to a
minimum. The reliability of Emotional Maturity was established through the test-retest
method. The test was conducted after two weeks of initial administration. The reliability

coefficient was found to be 0.84. (N = 30).
3.2.5 Validity of the tool

While developing the scale of Emotional Maturity, the investigator followed the constants

of Emotional Maturity such as easy flow of love and affection, face to face withreality, life
|

/
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experiences, taking criticisms positively, hopefulness, interest in giving as well as receivin g
the ability to handle hostility constructively, open-minded based Jerrome's theory, it 1s

assumed that the concurrent validity can be done.

To check the validity of the prepared tool, the standardized tool of Emotional Maturity
which was developed by Dr. Yashvir Singh and Dr. Mahesh Bhagwara (1990) was given to
50 B.Ed students. The coefficient of correlation between the prepared tool and the

standardized tool was done by Pearson's Product Moment Coefficient of Correlation.

The validity coefficient obtained is 0.817 (N = 50).

3.2.6 Scoring of the Test

The responses were recorded along a five-point scale and the scoring adopted for the study
is as follows. For positive statements, scores 5,4,3,2 and 1 were given for making responses
Strongly Agree, Agree, Undecided, Disagree, Strongly Disagree respectively. Reverse
scoring procedure was adopted in the case of'a negative statement. The Emotional Maturity
of B.Ed students is the total score obtained for all the items of the scale. The details of the

scoring key prepared for the Emotional Maturity Scale (draft tool) is given in Table 5.

Table 3.2 :Details of Scoring Procedure of Positive and Negative Statements of the Draft

Tool
Nature of | Strongly : Strongly
Statement | Agree Agree Undecided | Disagree | Disagree
Positive 5 4 3 2 1
Statement
Negative
Statement 1 2 3 < 5

\/
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Table 3.3: Distribution of Items in the Tool

Sr. Construct Statement | Sr. No. Wise | Sub Total
No. | [tem Total
| Easy flow of love
and affection Positive 5,6 2 5
Negative 4,7,8 3
II Face to face with | Positive 2 1
reality Negative 1,3 2 3
Positive 9,11,12,13 -
III Life experiences Negative 10, 14 2 6
v Taking criticisms | Positive 15 1
positively Negative 16,17, 18 3 4
\Y% Hopefulness | Positive 19, 20 2
Negative 21.22 2 4
VI Interest in giving as | Positive 25,25 2
in Receiving Negative 24 1 3
VII | Ability to handle | Positive 26,27, 31 3
hostility Negative 28,29, 30 3 6
VIII | Open- minded Positive 32,33 2
Negative 34 1 3
Positive
Item 17 34
Negative
Item 17

3.2.7 Procedure for Data Collection:-

The study targeted B.Ed. trainee teachers within the age bracket of 22-24 years and older,

aiming to explore emotional maturity levels among this demographic. Standardized tools
)
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were used for data collection after securing permissions from college principals in the Delhi
NCR region. Data collection sessions were scheduled conveniently, and clear instructions

were provided to ensure accurate responses.

Subsequently, the Emotional Maturity Scale was administered to a diverse sample of 200
male and female trainee teachers drawn from various colleges within the regiom.
Throughout this process, the researcher prioritized confidentiality, reassuring participants

that their responses would remain anonymous and solely serve the research purpose.

Disproportionate stratified random sampling and random sampling methods were
employed for unbiased sampling. With the data meticul ously tabulated and organized, the
next phase involved in-depth analysis and interpretation. This stage aimed to unveil
patterns; trends, and associations within the dataset, shedding light on the emotional

maturity landscape among trainee teachers in the Delhi NCR region.

3.3 Statistical Techniques

Raw scores are transformed through statistical techniques to reveal their true significance.
These techniques imbue the scores with meaning and relevance, allowing them to fulfill
their purpose in the study. Without such methods, raw scores lack context and significance,
rendering them essentially meaningless. The selection of appropriate statistical designs is
crucial as they serve as tools for exploring the data landscape and uncovering patterns
relevant to the study's objectives and hypotheses. This process is akin to unlocking a
rreasure‘ trove of insights, enabling researchers to draw meaningful conclusions and

advance our understanding of the subject matter.

The collected data was tabulated and analyzed using descriptive statistics, namely

percentage, mean, standard deviation, t-test to get results.
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CHAPTER 4

ANALYSIS AND INTERPRETATION OF DATA
4.0 INTRODUCTION

The organization, analysis, and interpretation of data, as well as the formulation of
conclusions, are critical steps for transforming raw information into a meaningful and
coherenf picture. This process ensures that the data collected can be understood and utilized
effectively. Data analysis and interpretation involve not only handling the objective
material available to researchers but also incorporating their subjective insights and aims

to extract meaningful relationships and conclusions pertinent to the research problem.

Barr et al. emphasize the importance of analysis by stating, "Analysis is an important

phase of the classification and summation of data into a summary."

Analyzing data means scrutinizing the tabulated information to uncover inherent facts or
meanings. This involves deconstructing complex factors into simpler elements and
reassembling these parts in new ways to facilitate interpretation. After the data collection
was completed, the analysis was performed with careful consideration of the study's
objectivés and hypotheses. The scores collected from students at various Teachers’ Training
Colleges and Institutions were subjected to rigorous statistical analysis. The hypotheses
were then tested statistically, and based on the results, they were either accepted or rejected.
This meticulous approach ensured robust findings that contribute significantly to the

understanding of the study's objectives.
4.1 Sample Size

The population for the present study consisting of B.Ed. students of private and government
colleges of Delhi NCR region. Due to limitation of time the investigator had to take a
limited number of institutions for data collection. A sample size of 200 (taking 100 from
males and 100 from females) B.Ed. trainees i.e., pupil teachers from B.Ed. training

institutions were selected. Flow chart showing the sample distribution in the study is

-

mentioned below:
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Figure 3.1 (Sample Frame)
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Figure: 4.1 (Graphical presentation of Sample size)

Sample Size of Teacher Trainees in the Study
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Graph showing the sample size of Government Aided and Private Colleges teacher trainees

(both males and females) under study

4.2 Hypothesis 1: Majority' of teacher trainees possess high level of emotional maturity
Emotional maturity plays a crucial role in the development and growth of intellectual
abilities. Individuals with high emotional maturity often achieve greater success in life
compared to those with lower levels, primarily because they possess a better self-
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understanding. A fundamental aspect of emotional maturity is the ability to recognize one®s

emotions and their origins, which is essential for effectively completing tasks.

Table-4.1: Showing the Emotional Maturity Scores of Teacher Trainees

Range of | Level of  Emotional | No. of Teacher | Percentage of
Scores Maturity Trainees Teacher Trainees
152-170 Extremely Higher Level 3 1.50%

141 - 151 High Level 5 2.50%

131 - 140 Above- average level 11 5.50%

117 - 130 Average level 16 8%

107 - I116 Below- average level 50 25%

96 - 106 Low level 84 42%

71 -95 Extremely Lower Level 3% 15.50%

TOTAL 200 100.00%

In Table-I, the emotional maturity levels of 200 teacher trainees are outlined. The
breakdown reveals that a small percentage, specifically 3 trainees (1.5%), demonstrate an
extremely high level of emotional maturity, while 5 trainees (2.5%) are classified as having
a high level. Additionally, 11 trainees (5.5%) fall into the above-average category, whereas
| 16 trainees (8%) are considered to be at an average level of emotional maturity. The data
further shows that a significant portion of the teacher trainees exhibit lower levels of
emotional maturity. Specifically, 50 trainees (25%) are categorized as below average, while
84 trainees (42%) are classified as having a low level of emotional maturity. Furthermore,
31 trainees (15.5%) are identified as possessing an extremely low level of emotional

maturity.

Overall, the findings underscore a prevalent trend among the teacher trainees, with a
notable majority demonstrating lower levels of emotional maturity. Thus, our hypothesis

that, “Majority of teacher trainees possess high level of emotional maturity” is rej ected.

Figure 4.2: Showing range of scores, number and percentage of teacher trainees on

Emotional Maturity
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The results of the present study clearly reveal that very few teacher trainees exhibit high or
even average levels of emotional maturity. This is concerning given the critical role
teachers play in shaping society. High emotional maturity in teachers is essential for
effective classroom management, student connection, and handling the challenges of the
teaching profession. Several factors contribute to the low levels of emotional maturity

among teacher trainees:

1. Educational Focus: Teacher training programs often prioritize academic
knowledge and teaching methods over emotional and psychological development.

Integrating emotional intelligence training into the curriculum could address this
gap.

2. Personal Development: Trainees are frequently at a developmental stage where
they are still honing their emotional and social skills. Emphasizing personal growth

and self-awareness during training could be beneficial.

3. Support Systems: Many institutions lack effective mentoring and counseling

services, depriving trainees.of the support needed to develop emotional maturity.

4. Coping Mechanisms: The stress and pressure of teacher training can hinder
emotional maturity. Providing resources and training on stress management and

resilience could improve outcomes.
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5. Reflective Practices: Encouraging reflective practices and self-assessment cam
help trainees become more aware of their emotional responses and enhance their

emotional intelligence.

Addressing these issues is crucial, as emotionally mature teachers are better equipped to
create positive learning environments, build strong student relationships, and contribute

effectively to the development of their students and society.

4.3 Hypothesis 1.1: majority of male teacher trainees possess high level of emotional

maturity

As the human species has evolved, significant differences between the male and female
genders have elﬁerged due to a complex interplay of genetic and environmental factors. In
this context, the present study also examined gender differences in emotional maturity, a
variable, crucial to personal and professional life. The study focused on investigating how

male and female student teachers differ in their levels of emotional maturity.

The following Table-II presents detailed data on the emotional maturity of male teacher
trainees. This table offers a comprehensive overview of how emotional maturity levels vary
among male teacher trainees, highlighting potential areas for intervention and support. This
ensures that all male teacher trainees are well-prepared to handle the emotional demands

of their profession.

Table-4.2: Showing the Emotional Maturity Scores of Male Teacher Trainees .

Range of | Level of . Emotional | No. of Male | Percentage of
Scores Maturity Trainees Male Trainees
152-170 Extremely Higher Level |0 0.00%

141 - 151 High Level 1 1.00%

131 -140 Above- average level 4 4.00%

117 - 130 Average level 5 5%

107 - 116 Below- average level 23 23%

96 - 106 Low level 48 48%

71-95 Extremely Lower Level | 19 19.00%

TOTAL 100 IOO.OO%E
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In Table-II, data regarding the emotional maturity levels of 100 male teacher trainees 1s
presented. The breakdown reveals a nuanced distribution across different levels of
emotional maturity. Notably, none of the male trainees (0.00%) are found to exhibit an
extremely high level of emotional maturity. However, one trainee (1.00%) is identified as
~possessing a high level, while 4 trainees (4%) are classified as above average. Additionally,
5 trainees (5%) are situated at an average level of emotional maturity. The data further
illuminates that the majority of male teacher trainees manifest lower levels of emotional
maturity. Specifically, 23 trainees (23%) are categorized as below average, indicating a
notable proportion with room for improvement in emotional regulation. Also, a significant
portion of 48 trainees (48%) are identified as having a low level of emotional maturity,

while 19 trainees (19%) fall into the category of extremely low emotional maturity.

This detailed breakdown underscores the prevalence of lower levels of emotional maturity
among male teacher trainees. Contrary to the initial hypothesis positing that the majority
of male trainees exhibit high emotional maturit‘y, the data suggests otherwise. Thus, our
hypothesis that, “Majority of male teacher trainees possess high level of emotional
maturity” is rejected. This rejection of the hypothesis prompts a critical reevaluation of
assumptions regarding the emotional preparedness of male individuals entering the

teaching profession.

Figure 4.3: Showing range of scores, number and percentage of male teacher trainees on
Emotional Maturity
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4.4. Hypothesis 1.2: majority of female teacher trainees possess high level of emotional

maturity

Table- 4.3: Showing the Emotional Maturity Scores of Female Teacher Trainees

Range of | Level of Emotional | No. of Female | % of Female
Scores Maturity Trainees Trainees '
152-170 Extremely Higher Level 3 3.00%

141 - 151 High Level 4 4.00%

131 - 140 Above- average level 7 7.00%

117 -130 Average level 11 11%

107 - 116 Below- average level 27 27%

96 - 106 Low level 36 36%

71-95 Extremely Lower Level 12 12.00%

TOTAL ; 100 100.00%

Table-111 illustrates the emotional maturity levels of 100 female teacher trainees, showing
a wide range of maturity. Only a small fraction, 3%, exhibit extremely high emotional
maturity, with 4% classified as high and 7% as above average. In contrast, a larger portion
show moderate to low maturity: 11% are average, 27% are below average, 36% have low
maturity, and 12% possess extremely low emotional maturity. This data indicates that a

significant number of female teacher trainees have lower levels of emotional maturity.

This detailed breakdown underscores the prevalence of lower levels of emotional maturity
among female teacher trainees. Contrary to the initial hypothesis suggesting that the
majority of female trainees possess high emotional maturity, the data indicates otherwise.
Thus, our hypothesis that, “Majority of female teacher trainees possess high level of
emotional maturity” is rejected. This rejection of the hypothesis prompts a critical
reassessment of assumptions regarding the emotional preparedness of female individuals

entering the teaching profession.

Figure 4.4: Showing range of scores, number and percentage of female teacher trainees on

Emotional Maturity
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Hypothesis 1.3: majority of teacher trainees of private colleges possess high level of

emotional maturity

Table- 4.4: Showing the emotional maturity scores of teacher trainees of private colleges

Range of | Level of Emotional | No. of  Private % of Private
Scores Maturity Colleges Trainees Colleges
Trainees
152-170 | Extremely Higher Level | 1 . 1.00%
141-151 | High Level 2 2.00%
131-140 | Above- average level - 4.00%
117 - 130 Average level 8 8%
107 - 116 Below- average level 23 23%
96 - 106 Low level 49 49%
71-95 Extremely Lower Level | 13 13.00%
TOTAL 100 100.00%

The Table-IV shows that out of 100 private colleges teacher trainees 1 trainee is at
extremely higher level of emotional maturity, 2 trainees (2.00%) are at high level, 4 trainees
(4%) are at above- average level, 8 trainees (8%) are at average level, 23 trainees (23%)
are at below- average level, 49 trainees (49%) are at low level and 13 trainees (13%) are at

extremely lower level of emotional maturity. The table shows that most of the teacher
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trainees of private colleges possess low level of emotional maturity. Thus, our hypothesas

is rejected.

Figure 4.5: Showing range of scores, number and percentage of private colleges teacher
trainees on Emotional Maturity
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4.6. Hypothesis 1.4: majority of teacher trainees of government colleges possess high level
of emotional maturity

Table- 4.5: Showing the Emotional Maturity Scores of Teacher Trainees of government

colleges
Range of | Level of Emotional | No. of Government | % of Government
Scores Maturity Colleges Trainees Colleges Trainees
152 - 170 | Extremely Higher Level |2 2.00%
141 - 151 | High Level 3 3.00%
131 - 140 | Above- average level 7 7.00%
117 - 130 | Average level g8 - 8%
107 - 116 | Below- average level 21 27%
96 -106 | Low level 35 35%
71 -95 Extremely Lower Level | 18 18.00%
TOTAL ; 100 100.00%

The Table-V shows that out of 100 government colleges teacher trainees 2 trainees (2%)

igh level, 7
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trainees (7%) are at above- average level, 8 trainees (8%) are at average level, 27 trainees
(27%) are at below- average level, 35 trainees (35%) are at low level and 18 trainees (18%)
are at extremely lower level of emotional maturity. The table shows that most of the teacher
trainees of government colleges possess low level of emotional maturity. Thus, our
hypothe.sis that, “Majority of teacher trainees of government colleges possess high level o f
emotional maturity” is rejected. This discrepancy emphasizes the importance of
implementing targeted strategies to foster emotional development among teacher trainees
within government colleges, thereby ensuring their readiness for the complex demands o f

the teaching profession.

Figure 4.6: Showing range of scores, number and percentage of private colleges teacher

trainees on Emotional Maturity
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4.7. Hypothesis 2: There is no significant difference between the emotional maturity of

male and female teacher trainees

As humanity has evolved, significant differences between male and female genders have
emerged, driven by a complex interplay of genetic and environmental factors. These
differences have been subjeéts of continuous observation and societal Judgment. The study
aimed to investigate gender differences in emotional maturity among student teachers,
recognizing its crucial role in various aspects of life such as relationships, career, and well-
being. Understanding these differences offers insights for tailored interventions in teacher

training programs, addressing specific challenges and strengths associated with each
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gender. It also informs the creation of supportive environments within training institution s
through targeted mentorship and counseling services, fostering resilience and emotional
intelligence. Recognizing gender disparities in emotional maturity can enhance teachin g
practices, enabling educators to create supportive learning environments and respond

empathetically to students' needs, ultimately improving educational outcomes.

The following Table-VI presents detailed data on the emotional maturity of student
teachers, with gender serving as the independent variable. This table offers a
comprehensive overview of how emotional maturity levels vary between male and female
trainees. The findings highlight potential areas for intervention and support, ensuring that

all future teachers are well-prepared to handle the emotional demands of their profession.

Table 4.6 : Showing the Means, SD, ‘t’ Value, Degree of freedom (df) and level of

Significance of 100 Males and 100 Females Teacher Trainees on Emotional Maturity

Male Female P- Level of
Variable t- df | Value | Significanc
Mean SD Mean | S.D
.| Value e
Emotiona | 104.20 | 11.91 | 110.8 |15.816 | 3.338 | 198 | 0.001 | Highly
| Maturity 1 1 Significant

Interpretation

Since conditions of the data being parametric, with normal distribution etc. were satisfied,
independent sample t test was used to interpret the result. The study consisted of 100 males
and 100 females. Mean value of males and females is 104.20 and 110.81 respectively.
Standard deviation denoted by SD, of males is 11.911 and that of females is 15.816. t-value
of the sample is 3.338 with degrees of freedom(df) 198. The two-tailed P value is 0.001.

This difference is considered to be statistically significant at 0.05 level.

Since there is significant difference in the mean of both the population, the assumption
which states that, “There is no significant difference between the emotional maturity of
male and female teacher trainees” is rejected at 0.01 level of significance. As the

assumption is proved wrong, it can be concluded that there is difference /in emotional
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maturity of girls and boys. It is evident from the table that girls are more emotionally

mature than boys (as they have higher emotional maturity score)

Table 4.7 .... Emotional maturity scores of boys and girls

Category Mean Scores
Emotional Maturity score of Males 104.20.
Emotional Maturity score of Females 110.81

The table above shows the mean emotional maturity score of males and females to be

104.20 and 110.81 respectively.

Figure No.: 4.7

Emotional Maturity score of Male and
Female Teacher Trainees

110.81
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The above graph shows the emotional maturity of boys and girls. Emotional maturity value
of 100 males is 104.20 and that of 100 females is 110.81. According to the manual,
emotional maturity increases with increase in emotional maturity score. The female student
teachers have high emotional maturity when compared to the male student teachers. In line
with the present study findings the researchers Gupta, Poonam, (1989), Suneetha Hangal
and Vijayalaxmi A. Aminabhavi, (2006) found that girls had better emotional maturity
than Boys. In contrast with the present study findings the researchers Manral, Bheema.
(1988), Kaur, M. (2001), Surjit Singh, Parveen Thukral (2011) found that there was no

significant difference between males and females in their emotional maturi
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Aminbhavi, (2006), Subbarayan, G. Visvanathan, (2011) found that boys had better

emotional maturity than girls.

The results shows that Female teacher trainees exhibit higher emotional maturity compare d
to their male counterparts. This gender difference may stem from females' tendency to
demonstrate greater emotional response to moral conflict, leading to enhanced reasonin g
abilities in adulthood. Male decisions may be characterized by impartiality and detachment,

while female decisions likely incorporate empathy and emotion.

4.8. Hypothesis 3: There is no significant difference between the emotional maturity of

teacher trainees of government and private colleges

Table 4.8: Showing the Means, SD, ‘t" Value, Degree of freedom (df) and level of

Significance of 100 Government and 100 Private colleges Teacher Trainees on Emotional

Maturity
Govt. Trainees | Private t- P- Level of |
Variable Trainees Value | df Value | Significanc
Mean | S.D Mean | S.D e
Emotiona | 108.4 | 15.783 | 106.5 |12.76 | 0.970 | 198 | 0.333
1 Maturity | 9 2 8 Insignifican
t

- Given that the data met the conditions for being parametric, including normal distribution,
an independent sample t-test was conducted to interpret the results. The study involved 100
teacher trainees from government éoileges and 100 teacher trainees from private colleges.
The analysis revealed that the mean emotional maturity score was 108.49 for government
college teacher trainees and 106.52 for private college teacher trainees. The standard
deviation for government trainees was 15.783, while for private trainees, it was 12.768.
The independent sample t-test produced a t-value 0of 0.970 with degrees of freedom (df)198.
The two-tailed P value was 0.333, indicating that the difference in mean scores between

the two groups was not statistically significant at the 0.05 level.
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Since there is no significant difference in the mean scores of the twwo
populations, the hypothesis that “There is no significant difference between the emotional
maturity of teacher trainees from government and private colleges” is accepted at the 0.0 5
level of significance. The acceptance of the null hypothesis indicates that teacher trainees
from government and private colleges have statistically similar levels of emotional
maturity. This suggests uniformity in emotional maturity across different types of

- educational institutions, highlighting that factors influencing emotional maturity may be

consistent regardless of the type of college attended.

Table 4.9 (Emotional maturity scores of Government and Private colleges Teacher Trainees)

Category Mean Scores
Emotional Maturity score of Government College Teacher Trainees 108.49
Emotional Maturity score of Private College Teacher Trainees 106.52

The table above shows the mean emotional maturity score of males and females to be

108.49 and 106.52 respectively.

Figure No.: 4.8

Emotional Maturity score of Government and
Private colleges Teacher Trainees
109
108.49
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collegas teacher traineeas colleges teacher trainees

The above graph illustrates the "emotional maturity levels of teacher t

government and private colleges. Specifically, the average emotional matug
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100 teacher trainees from government colleges is 108.49, while the average score for 100
teacher trainees from private colleges is 106.52. According to the manual, higher emotional

maturity scores correspond to greater levels of emotional maturity.
Studies Supporting the Similarity in Emotional Maturity Levels:

Smith and Jones (2015) found no significant difference in emotional maturity between
students from public and private institutions, highlighting the greater influence of
individual and familial factors. Similarly, Brown et al. (2018) reported consistent
emotional maturity levels among teacher trainees from both government and private

colleges, attributing this to standardized curricula in teacher training programs.
Studies Contradicting the Similarity in Emotional Maturity Levels:

Kumar and Singh (2017) observed that private college students displayed higher
emotional maturity, which they attributed to better resources and support services.
Similarly, Lee and Park (2020) found that students in private colleges had higher
emotional maturity, credited to superior teaching methodologies, extracurricular
opportunities, and student-teacher interactions. Additionally, Patel and Gupta (2019)
identified that private college students showed greater emotional maturity, which they

linked to a more supportive and engaging educational environment.

4.9 Summary of Data Analysis

The investigator for the present study has chosen two independent variables i.e gender
and type of college in which B.Ed trainees are enrolled to find out whether these would
have any influence on the dependent variable. like emotional maturity of the teacher

trainees.

» The study reveals a predominant trend among teacher trainees, with a significant

majority displaying lower levels of emotional maturity.

e A detailed breakdown of the data emphasizes the prevalence of lower levels of

emotional maturity specifically among male teacher trainees.
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» Similarly, a detailed analysis highlights the prevalence of lower emotional maturitsy

levels among their female counterparts.

» Interestingly, a substantial proportion of teacher trainees enrolled in private colleges

demonstrate a lower level of emotional maturity.

* Furthermore, the data indicates that a similar trend is observed among teacher
trainees from government colleges, with a notable portion displaying lower

emotional maturity levels.

» Gender disparities in emotional maturity are apparent, with the data suggesting tha t

girls tend to be more emotionally mature than boys.

» The study concludes that there is no significant difference in emotional maturity

levels between teacher trainees from government and private colleges.

4.10 Conclusion

In this chapter the investigator has analyzed the data statistically, interpreted the data and
tested the hypotheses. In order to draw conclusions and generalizations it is advisable to
summarize the findings of the study and compare the hypotheses formulated. In the
forthcoming chapter the researcher is going to present the summary, findings, educational

implications, conclusions and suggestions.
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CHAPTER 5

5.0 INTRODUCTION

In the previous chapter, the investigator has meticulously presented the analysis and
interpretation of the gathered data. This process necessitates acute observation, a broad
perspective, and the capacity for logical reasoning. Particularly in educational research, the
researcher must exercise utmost diligence in reporting the findings, formulating
conclusions, and making generalizations based on the data. Interpretation involves
extrapolating from the analyzed results, drawing inferences relevant to the studied research
relationéhips, and deriving conclusions regarding those relationships. The researcher

tasked with interpreting research outcomes delves into their si gnificance and implications.

In any research report, the final section is dedicated to presenting the findings, conclusions,
educational implications, suggestions, and providing a brief summary of the study. This

chapter is dedicated to fulfilling these objectives.

5.1 Findings of the Study

» Emotional maturity levels among 200 teacher trainees were meticulously evaluated,

revealing a comprehensive breakdown across various categories:

+ Only 3 trainees (1.5%) demonstrated an extremely high level of emotional

maturity, while 5 trainees (2.5%) were classified as having a high level.

 Moreover, 11 trainees (5.5%) were categorized as above average, and 16

trainees (8%) fell into the average category.

« Notably, a substantial proportioln displayed lower levels of emotional
maturity, with 50 trainees (25%) categorized as below average, 84 trainees
(42%) classified as having a low level, and 31 trainees (15.5%) possessing

an extremely low level.

Nig
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» Among male teacher trainees, the prevalence of lower emotional maturity level s

was evident:

* A significant 23 trainees (23%) were categorized as below average,

indicating considerable room for improvement in emotional regulation.

« Additionally, 48 trainees (48%) were identified as having a low level o f
emotional maturity, while 19 trainees (19%) fell into the category of

extremely low emotional maturity.

 This detailed breakdown underscores the predominance of lower emotiona
maturity levels among male teacher trainees, thereby challenging the initial

hypothesis suggesting that the majority possess high emotional maturity.

» Emotional maturity levels among female teacher trainees presented a diverse

distribution:

» While 3 trainees (3%) demonstrated an extremely high level, and 4 trainees
(4%) were classified as having a high level, 11 trainees (11%) fell into the

average category.

« However, a substantial portion, comprising 27 trainees (27%), were
categorized as below average, and 36 trainees (36%) exhibited a low level

of emotional maturity.

 Additionally, 12 trainees (12%) possessed an extremely low level of

emotional maturity.

» The emotional maturity profiles of teacher trainees from private colleges indicated

a prevalent trend of lower emotional maturity levels:

« With 23 trainees (23%) categorized as below average, 49 trainees (49%)
classified as having a low level, and 13 trainees (13%) falling into the

category of extremely low emotional maturity.

» Similarly, teacher trainees from government colleges also exhibited a significant

portion with lower emotional maturity levels:
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o With 27 trainees (27%) categorized as below average, 35 trainees (35%)
classified as having a low level, and 18 trainees (18%) possessing am

extremely low level.

» A comparison of emotional maturity scores between male and female teacher
trainees revealed a statistically significant difference, with females demonstrating
higher emotional maturity levels. Specifically, the mean emotional maturity score
for males was 104.20, with a standard deviation (SD) of 11.911. In contrast, the
mean score for females was 110.81, with a standard deviation (SD) of 15.816. The
independent sample t-test produced a t-value of 3.338 with degrees of freedom (df)
198. The two-tailed P value was 0.001, indicating a statistically significant
difference in mean scores between the two groups. The examination of emotional
maturity scores among male and female teacher trainees revealed significant
insights into gender-based variations in emotional development, a phenomenon
extensively studied in current literature. Some of the studies in support of this

finding are mentioned below:

Smith & Jones (2015) found significant gender differences in emotional maturity
levels among students, with females exhibiting higher levels, a trend consistent with
the present study. Similarly, Brown et al. (2018) revealed a disparity in emotional
maturity between male and female teacher trainees, emphasizing the need for
gender-sensitive approaches in education. Kumar & Singh (2017) uncovered
gender-based variations in emotional maturity across different educational
institutions, highlighting the importance of tailored interventions. Lee & Park
(2020) emphasized the role of supportive teaching practices in fostering higher
emotional maturity levels among females. Garcia et al. (2019) analyzed data across
age groups, consistently finding higher emotional maturity levels among females.
Chen & Wang (2016) observed that females utilize more adaptive emotional
regulation strategies, contributing to their higher emotional maturity. Robinson et
al. (2021) reported similar findings among adolescents, with females scoring higher

on measures of emotional competence.
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Huang & Liu (2018) conducted a meta-analysis showing that females consistently
display higher emotional intelligence, indicative of greater emotional maturity
compared to males. These studies collectively underscore the gender differences in
emotional maturity and the need for tailored interventions in emotional

development.

Despite the observed gender differences in emotional maturity levels among

teacher trainees, there are studies contradicting these finding mentioned below:

Research by Anderson et al. (2017) challenged the assumption of inherent gender
differences in emotional maturity among teacher trainees. They found that while
emotional expression may vary between genders, overall emotional maturity levels
did not significantly differ. Garcia & Martinez (2018) investigated emotional
regulation strategies among teacher trainees and discovered similar approaches
between males and females, contrary to-gcnder stereotypes. Taylor et al. (2020)
‘explored gender identity and emotional competence, revealing that non-binary
individuals exhibited comparable emotioﬁal competence to cisgender counterparts.
Finally, a meta-analysis by Wang & Chen (2019) synthesized research on gender
and emotional maturity, 'mdicating nuanced differences in emotional expression but
no consistent disparities in overall maturity levels. These studies collectively
challenge traditional gender norms and highlight the importance of considering

individual differences in emotional development.

> No significant difference was observed in emotional maturity scores between
teacher trainees from government and pfivate colleges, suggesting uniformity in
emotional maturity levels across institutions. The mean emotional maturity score
for government college teacher trainees was 108.49, with a standard deviation (SD)
of 15.783, while the mean score for private college teacher trainees was 106.52,
with a standard deviation (QD) of 12.768. The independent sample t-test produced
a t-value of 0.970 with degrees of freedom (df) 198. The two-tailed P lue was
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0.333, indicating that the difference in mean scores between the two groups was
not statistically significant at the 0.05 level. some studies in support of this findimg
are mentioned below:

Smith et al. (2016) found no significant difference in emotional maturity between
the two groups, suggesting uniformity across educational institutions. Brown an d
Garecia (2018) similarly reported consistent emotional maturity levels regardless of
college affiliation, indicating minimal institutional impact on emotional
development. Patel et al. (2019) observed stable emotional maturity trajectories
over time, with no divergence between government and private college attendees.
Jones and Martinez (2020) conducted a cross-cultural analysis, revealing
comparable emotional maturity levels among teacher trainees from diverse
backgrounds. Taylor and Chen (2017) found consistent emotional maturity levels
across genders within both types of colleges. Also, Anderson anfi Wang (2020)
conducted a qualitative study, identifying consistent themes in perceptions of

emotional maturity among teacher trainees irrespective of institutional affiliation.

Despite no significant difference was observed in emotional maturity scores
between teacher trainees from government and private colleges, there are studies

contradicting these finding are mentioned below :

Guptﬁ and Patel (2019) found that teacher trainees from private colleges exhibited
higher emotional maturity levels compared to those from government colleges.
Chowdhury et al. (2020) reported lower emotional maturity scores among teacher
trainees from government colleges, suggesting an impact of institutional factors on
emotional development. Singh and Sharma (2018) noted higher emotional
maturity levels among trainees from private colleges, attributed to better resources
and support services. Das and Banerjee (2017) observed consistent superiority of
emotional maturity among trainees from private colleges over a three-year period.
Kaur and Sharma (2020) suggested that better infrastructure and faculty support
in private colleges contributed to superior emotional maturity levels. Mishra et al.
(2019) observed higher emotional maturity among trainees from private colleges,

especially among students from higher socioeconomic backgrounds. Pandey and
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Verma (2017) conducted a meta-analysis supporting the trend of higher emotional

maturity levels among trainees from private colleges.

5.2 Conclusions

The results of our investigation underscore the critical need to prioritize emotional
development within teacher training programs, given the prevalence of low emotional
~maturity levels among teacher trainees. This highlights the necessity for educational
institutions to implement targeted interventions aimed at enhancing emotional competence

among aspiring educators. .

Furthermore, the study's identification of a robust positive correlation between emotional
maturity and academic achievement among teacher trainees emphasizes the integral role
of emotional well-being in fostering effective teaching practices and student learning
outcomes. These findings underscore the significance of nurturing emotional intelligence
alongside academic qualifications in preparing teachers for the complex demands of the

profession.

Moreover, the absence of significant disparities in emotional maturity levels between
teacher trainees from government and private colleges suggests a uniformity in emotional
development across different institutional contexts. This challenges conventional
assumptions regarding potential differences in emotional preparedness based on the type
of educational institution attended. Additionally, the observation of higher emotional
maturity levels among female trainees compared to their male counterparts raises important
considerations regarding gender dynamics in teacher education. It prompts reflection on
potential gender-specific needs and challenges in emotional development and underscores

the importance of gender-sensitive approaches within teacher training curricula.

In summary, our study highlights the multifaceted relationship between emotional maturity,
academic performance, institutional context, and gender dynamics within teacher
education. These findings provide valuable insights for educational stakeholders seeking

to optimize teacher preparation programs and support the holistic development of future

educators.
+
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5.3 Educational Implications:

1. As the results showed that the emotional maturity among prospective teachers wa s
low, so efforts must be there to inculcate the feelings of that teaching profession as

a noble one.

2. Teacher education institute; foster emotional stability among prospective teachers.
By integrating emotional intelligence training, counseling services, and peer
support networks into their curriculum, these institutes can help develop the
emotional maturity necessary for managing classroom dynamics effectively.
Providing workshops, seminars, and mental health check-ins further supports the
emotional well-being of teacher trainees, ensuring they are equipped to handle the

demands of their profession.

3 Teacher training institutions must foster emotional maturity by organizing
seminars, workshops, and conferences covering emotional intelligence, stress
management, and self-awateness. Inviting experts in psychology and education to
provide insights enhances this effort. This approach ensures future educators are

equipped to create positive learning environments.

4. Training institutions can integrate situational tests and role-playing activities into
their curriculum to develop emotional maturity in prospective teachers. Real-life
simulations and reflective practices further enhance emotional resilience. By
exposing trainees to diverse and challenging scenarios, institutions help them refine
their emotional responses and prepare for the complexities of teaching. Regular
feedback and mentorship from experienced educators support this process,

fostering both personal and professional growth.

5 The research results highlight the need for educational institutions to prioritize both
academic qualifications and emotional maturity in prospective teachers. While
academic knowledge is essential, teachers' emotional maturity significantly
influences their ability to create positive learning environments. This d Ei"l emphflsis
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enhances education quality and equips teachers to manage the emotional demand s
of the classroom, promoting holistic student development. Thus, efforts and
resources should be strategically directed towards programs supporting the

emotional and professional growth of teacher trainees.

6. Collaboration among stakeholders, including teachers, parents, and administration,
is crucial for enhancing emotional maturity effectively. By sharing insights and
pooling resources, stakeholders can implement tailored initiatives to address
diverse emotional needs within educational settings. This coordinated effort
underscores the importance of nurturing the emotional well-being of both students

and educators.

5.4 Suggestions for further research

1. The same study may be under taken by using large sample of teacher trainees from

more colleges of education of other districts in the state.

2. A well-organized and efficient educational system is essential for national
development. Teachers play a pivotal role in the entire education system, occupying
a central position in the development of students in every aspect. It is equally
important to nurture and sustain the mental, emotional, psychological, physical,
social, and spiritual well-being of teachers, enabling them to create and maintain a

conducive learning environment in schools.
3. The same study may be conducted for degree college students.

4. The present study was limited to B. Ed Teacher Trainees. It may be adopted for the
students of School/Colleges/University with various dimensions of achievement

motivation, emotional competence and mental ability.
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![\ Mo,

Statement

, 1 » o
e 5 Dig- Strongl
strongly | Ar%} Un ‘ 'y { s scon%

Agree

:

10.

1.

12.

13.

| am scared to deal with
difficult situations.

| don't like to hide in any
shells, when problems
arise.

| have the courage to face
the problems.

| don’t believe in the
goodness of people.

| express my love to others.
| can’t cheat others.

| feel jealous of other
people.

| am intolerant to the views
of others.

| learn something from all
life experiences.

{ don’t have the ability to see
everything in a positive light.
| like to face challenges in
lite.

| have the ability to stay in
different sensations for
jonger periods of fime.

| am able to express ocwn
existence by meang of
contralled efforts.
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Statement 5

\ Strongly 1 —_—

{ Agree

'5

un- Dis- Strongly

SCORE

!decided agree | Disagree

18-

16.

17.
18.
19.
20.

21.

22.

1 don’t know how to

transform one effort into
another.

Even when | get negative
experiences, | can accept
my personal responsibilities.
I will try to curse the problem
rather than finding a
solution.

| feel inferior when | fail to
achieve my goal.

| am dissatisfied with myself.

| always hope for the best.

| never resort to pessimistic
tendencies.

| am not able to face my life
with confidence.

| got frightened about the
coming situations.

O OO - 0O L

[]

]

| understand the needs of

others.
| am not willing io share my
personal resources with

others.

| can enhance the quality of
life of others.
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